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What do you know 
about Hack Saws? 


April 17, 1924 
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HY do Disston Hack Saws cut faster, cut 
easier, and stay sharp longer than ordinary 


blades? 


What ‘‘point’’ of hack saw—14, 18, 24 or 32—is 
best for cast iron? Cold rolled stock? Copper? 
Brass? Tool steel? Thin tubing? 


How does thickness of stock to be cut affect the 
choice of the blade to be used? 


How should a blade be used in a hand frame? 
How should a blade be used in a power frame? 
What causes breakage of blades? 


These and many other questions are answered for 
you in the ‘“‘Disston Hack Saw Letter.’’ Write for 
it; you'll find it helpful. 


HENRY DISSTON & SONS, Inc. 


Makers of “The Saw Most Carpenters Use.”’ 
Philadelphia, U. S. A. 


DISST 





SAWS TOOLS FILES 
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The “Star” of Good Housekeeping Approval— 
What Does It Mean? 





e signifies that Good Housekeeping Institute 

has thoroughly tested and approved the prod- 
uct to which it is applied. This symbol of ap- 
proval is the buying guide of hundreds of thou- 
sands of thrifty, thoughtful women throughout 
the country. Observing dealers declare that it 
has great selling influence. 


PYREX 


Transparent Ware 





Good Housekeeping Institute, as is evidenced 
by the star of approval—a Pyrex selling point 
worth remembering. 


Pyrex advertising has always appeared regularly 
in Good Housekeeping as well as other leading . 
women’s magazines. 


Pyrex Sales Division 


CORNING GLASS WORKS, Corning, N. Y. 


has always had the unqualified endorsement of 
World’s Largest Makers of Technical Glassware 








HARDWARE AGE 


April 17, 1924 








UALITY in Wrenches 
finds its highest ex- 
pression in the Coes. 
That is the reason Coes 
Wrenches have satisfactorily 


wrench trade for 82 succes- 
sive years. 





Coes Steel and Knife-Handle Models 
are made in the following sizes: 
6, 8, 10, 12, 15, 18 and 21 inches 


COES WRENCH COMPANY 
“In Business Since 1841” 
Worcester Mass. 
Selling Agents 


J.C. McCARTY & Co., 29 Murray St., N. Y. 
JOHN H. GRAHAM & CO., 113 Chambers St., N. Y. 
FENWICK FRERES, 8 Rue de Rocroy, Paris, France 


supplied the demand of the 
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Atkin SilverSteel Saws 


Gf, / > Tomy Fellow Hardware Dealers” 


if $10.00 FOR 
iP i W. F. SCHABACK 
- HARDWARE CoO. 


Atchison, Kansas 








Wiehe 


yp apa ele a lias oe Rite Tus id Bs Sd Pe 
i iis Ro tee ae ge pe Te yn ote, wt 
gst GE Sys SINE MO ah NST ONY Tl Ca te. ER 





Mr. Schaback writes that the pleasure is all his in 
recommending Atkins Saws to other dealers. He knows 
from actual experience that it is a profitable line to handle. 
Other dealers would profit by his experience if they 
would put in a good stock of Atkins Saws. 


Ce fa EE ay gt BT EMS Page Mey eS Bhi than Bo 
Ee RE Raa ea oR ee et 


i 2 FG Write for our complete catalog. 

: E. C. Atkins & Co. Indianapolis, Ind. : 
3 Gentlemen: 

x “The pleasure is all mine”—in recommending ATKINS SILVER STEEL | 
c| SAWS to my fellow hardware dealers. 


You owe your customers the consideration of selling them the best saws 
" made—saws that are a proved success—the name Atkins stamped on a saw 
4 gives them this positive guarantee. 

4 The name Atkins implies quality, workmanship and the Damaskeen or 
= Mirror finish found in no other saws—backed by a reputable factory with 
years of experience devoted to making better saws. 

The taper grinding insures easy cutting and requires little set—cuts more 
timber with less effort. 

ATKINS SILVER STEEL SAWS are nationally advertised, insuring 
more profits from quicker turnover. Connect your store with this advertis- 
ing by carrying a well assorted stock and a liberal Atkins display ifn your 
window—watch the dollar roll your way. 

Every customer is a satisfied user—this makes selling Atkins Saws easy— 
don’t just carry saws in stock—sell Atkins—the saw with a national repu- 
tation and a positive guarantee to make good. 


Yours truly, W. F. SCHABACK 


A FEW POINTERS ON ATKINS 
NO. 3 PERFECTION SCRAPER 


This is one of the most popular floor scrapers on the market. It has a pat- 
ented Cam Blade adjustment which does away with all screws. It is sand 
blasted, has a maple handle which is varnished and polished. Measures 12 
inches over all. Blade of Silver Steel, beveled edges, size 3 by 3 inches. If 
you do not have this scraper in stock, write your nearest source of supply. 


E. C. ATKINS & COMPANY 







Established 1857 ‘‘The Silver Steel Saw People’’ 
Machine Knife Factory Home Office and Factory: Canadian Factory: 
Be Lancaster, N. Y. Indianapolis, Ind. Hamilton, Ont. 
= BRANCHES: 
ie Atlanta Minneapolis New Orleans San Francisco Seattle Paris, France 
3 Chicago Memphis New York Portland Vancouver, B. C. Sydney, N. S. 


Sie 
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Here is an ordinary house or lawn silcock 
with a standard 14 inch water-way. 


Ree eee. ee 


Here is the % inch standard iron pipe 
which supplies the silcock. 
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Here is a cross section of 4% inch hose. The 
stream from the silcock fills it completely, 
causing friction which reduces the flow (see 
illustration at right). 











Here is a cross section of %4 inch hose. The 
stream does not nearly fill it (see illustration 
at the right). The delivery is much larger, 
but there is a waste of material and labor in 
making this large size hose and it is much 
heavier to lift around. 











Here is a cross section of %ths hose. It 
carries the stream from the silcock without 
friction and without waste (see illustration 
at the right). It is the ideal size water chan- 
nel for all hose to use around the house. 
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THE RUBBER ASSOCIATION : 
OF AMERICA, Inc. 


MECHANICAL RUBBER GOODS 
MERS. DIVISION 
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JOB WANTED! 


(Experienced Wrench Salesman) 
NO SALARY NO COMMISSIONS NO DAYS OFF 


Hire this salesman with your next order of Walworth Stillson wrenches. 
Steady worker. Wants permanent position somewhere in your store. 
Ready to start work the day your order arrives. Can furnish best 
references from past experience with leading retailers. 


Just tell your jobber or regular supply dealer that you want this 
Walworth silent salesman with the order listed below. 


WALWORTH MANUFACTURING CO., BOSTON, MASS. 
Sales Units and Distributors in all Principal Cities 





One of these stands 
will be furnished free to 
any dealer ordering the 
following assortment. 
Ask for it. 






INSIST ON a 
THIS TRADE MARK PLEDGE OF QUALITY 


STILSON W RTH 





Two 6-inch Wrenches 

Three 8-inch Wrenches 
Three10-inchWrenches 
Threel4-inchWrenches 


One 18-inch Wrench 
(Steel Handle ) 
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Most up-to-date farms have a shop. And farmers, as 
you know, are consistent buyers of good tools. " 


To help you sell more files to the farmer, we are running a 
carefully planned advertising campaign this year in THE 
COUNTRY GENTLEMAN. , ) 
This great publication goes into over 800,000 farm homes. It is 
sold entirely on its merits. Its editorial and advertising pages 


, are read by---and have earned the confidence of the farmers. 
a Through The COUNTRY GENTLEMAN, we are emphsizing 
the importance of files on the farm---for sharpening tools, repair- 
CrOL sy ing breaks in machinery, keeping cars, trucks and tractors in 
» running order---all matters of vital interest to the farmer. And 


- we are directing farmers to YOU for the NICHOLSON Files 


ani US. A. they need. 


TRADE MARK: Follow this interesting campaign in The COUNTRY GENTLE- 
MAN.---and get your share of the file business it will create. 
NICHOLSON FILE COMPANY 
Providence, R.1.,U. S.A. 
SSS SONNE ————— — SLY YO 





NICHOLSON FILES 


~a File for Every Purpose 
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Made in two styles and various sizes 


THE ORIGINAL SAMSON BIT BRACE 
WITH BALL BEARING CHUCK AND 
HEAD is very popular with the multitude of me- 
chanics on account of its great strength, durabil- 
ity, attractiveness and simplicity of design. 


: You are extending a real service to the mechanic 
by offering him this Pexto Brace. 


te Write for Catalog Showing Complete Line 
4 of Mechanics’ Hand Tools 
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Machine Screws 
Stove Bolts 
Tire Bolts 
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American Screw Co. 


PROVIDENCE , Pend 


WESTERN DEPOT 
225 WEST RANDOLPH ST., CHICAGO, ILL. 
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As Simple 
As Addressing 


The new Greenfield way of pack- 
ing and shipping any of the 44 





“Stock Order” Screw Plate Assort- 
An Envelope — ; ments makes re-shipping as simple 


as addressing an envelope. 


Instead of wasting time hunting a 
box to fit the assortment, the ship- 
ping clerk has only to open the case, 
take out the assortment wanted 
(which is numbered), address a 
label, paste it on the corrugated 
cover the set comes in and re-ship to 
the dealer. 


Jobbers like this method which saves them 
trouble and adds to their profits. Dealers like it 
because the boxes and sets reach them in perfect 
condition. 

Complete list of GITD Screw Plates shipped in 
this manner, also our No. 46-A Catalog sent on 
request. ; 


GREENPIE AND DIE 
CORPORATION 


GREENFIELD. MASS..USA 
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QUALITY SCREEN GOODS 
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Selling a Known, Established, Quality Line—a 
line backed by more than a quarter of a century of 
service to the Hardware Jobber and Dealer, makes 








sales easier to the consumer, also gives the Dealer con- 
fidence in the jobber who sells him these goods. 
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Advertising and Selling Helps FREE 
We will furnish free of charge to Jobbers or Dealers, Show Cards, Window Trim Material, 


Imprinted Circulars or Electrotypes featuring any or all of the items in our line. 


THE CONTINENTAL COMPANY, Detroit, Michigan : 
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that you will 
show them 


YALE Door Closers 


VERY hardware dealer should have 

his window display ready! On April 
26th, you, and your customers, will see 
the first Saturday Evening Post adver- 
tisement. It will be followed by other 
Yale Door Closer advertisements in the 
leading national publications reaching 
your territory. 


Dealers everywhere realize the growing 
demand, and are profiting through the 
adoption of the Yale program of consumer 
education. 


Many more Yale Door Closers are be- 
ing used in the home. And for every sale 
some Yale dealer made a good round 
profit. 


The Yale line of Domestic Door Closers 
is particularly suitable for home service. 
Yale Domestic Door Closers are designed 
for use on all the lighter inside and out- 
side doors, on screen doors, entrance 
doors, bathroom and closet doors. The 
demand for the Yale No. 570 Screen Door 
Closer should be particularly heavy. 


Get your window displays in shape. 


Identify yourself strongly with this 
Yale Door Closer movement. 


The Yale & Towne Mfg. Co. 
Stamford, Conn., U. S. A. 


Canadian Branch at St. Catharines, Ont. 


YALE MADE IS YALE MARKED 


YALE 





Yale now tells 
eight million people 
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No one ever slams a door equipped with a Yale 


Door Closer. It cannot be done. Vises \ceed 
No one ever leaves a ag isnt ear Tt makes 


when there is a Yale Door en. The Yale Door 


no difference if the door is forgott 
Closer never forgets. 


What does a Yale Door Closer do? 


aan S 
1. It swings the door shu to prevent the slam. — , 


cols the door to pr pe 
7 will, hen equipped P . de vice, 
And why does it doit sowell? 


weil made. Tt i 


ees 








: to be there—for quiet, conveme 
of your doors needs a Yale Door Sos 
hardware dealer and let him ip. you $ 

- Yale Door Closer for that door. . tbe pace 





The Yale & Towne Manufacturing Co. 
Stamford, Conn,, U.S. A. 
Canadian Branch at St. Catharines, Ont. 





Latches, Dead Locks, Builders’ Locks and Trim, 
Cabinet Locks, Trunk Locks, Door Closers, Bank Locks, Prison Locks 
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GRAY-WICK 
SCREEN WIRE CLOTH 


Dull Finish—Multiple Coat 


Galvanized After Weaving : 
Extra Heavy Electro Zinc Coating : 
and Enameled with White Varnish, | 
which Binds Wire together and makes 4 
a Dull Gray Finish throughout. 

Made from Open Hearth Steel. 

Compare weight of our Screen Cloth : 
with other makes. : 

















































































































































































































































































































12 Mesh, No. 33 guage each way 4 
14 Mesh, No. 33 guage each way . 
16 Mesh, No. 33 guage filler 

No. 34 guage warp 
18 Mesh, No. 34 guage filler 


+--+ + +--+ -+ - = 
+i dee ogee + $i. = 
-4-+-+ + ++-+-4-+- 4 
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jSeeeeeeenes . 
sstrstssssss No. 35 guage warp 
\Seesssesees 
ccsaststesss Our other Brands Screen Cloth 
Besrcescece Cortland Black Enameled a 
ssicsssssiis White Metal Finish 
HH Wickwire Premier 
Wickwire Bronze 
Wickwire Brand Hex Nettings 
Galvanized Before or After Weaving 
Write your Jobber for Full Information and Prices 
ENTIRE FACTORY AND OFFICES 
CORTLAND, NEW YORK, U. S. A. 
ESTABLISHED 1873 INCORPORATED 1892 
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You can make noisy screen doors 
a source of big profits 


START a campaign for screen 
door quiet in your neighbor- 
hood right now! Display the 
Sargent Door Closer 520. 
Show your customers how it 
closes screen doors silently 
and surely and keeps them 
shut. 


Comparatively few people 
know anything about door 
closers. They’ve seen the 
large type on the doors of 
stores, offices and 
public buildings— 
but only a small 
percentage realize 
what a real conve- 
nience a closer is 
in the home. 


The low cost of 
the Sargent 520, its 
mechanical perfec- 
tion, and the ease 
with which it can 





be attached with the aid of a 
template which comes in each 


box, are all points which will 


help to clinch sales. 


Sell the “520” for screen 
doors in summer, storm doors 
in winter, and all light interior 
doors which should be closed 
—the cellar, back stairs, refrig- 
erator room and down-stairs 
lavatory doors; also partition 
doors in offices. 

Sell’ the Sargent 
Door Closer 520 
because of its great 
practicability, its 
sure dependability 
and the good name 
it bears. 


Cards for window 
displays and fold- 
ers for mailing and 
counter use will be 
furnished free. 


SARGENT & COMPANY, New Haven, Conn. 


Hardware Manufacturers 


New York: 92-98 Centre Street 


Cuicaco: 221-223 W. Randolph Street 
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Mr. Fence Dealer— 





Good Fences 


“Columbia” — “Pittsburgh Perfect” 
Hinge-Joint Stiff-Stay 


For Farm, Poultry and Lawn 


HESE fences are thoroughly galvan- 

ized with an extra heavy coating of 
zinc and are equal in quality and dur- 
ability to any other fence made. Give us 
a chance to prove this by actual test and 
comparison. 


This statement is backed by the largest 
independent wire mill in the world. 


Pittsburgh Steel Company 


Union Trust Building - Pittsburgh, Pa. 


New York Chicago Memphis Dallas San Francisco 











, 





The above advertisement is being run in a number of leading National and 
State Farm papers throughout the country. You can without hesitation recom- 
mend and sell these Fences to your customers under this guarantee. 


Write to our nearest sales office for information about our proposition, or, if 
you wish, we will have our salesman call. 


PITTSBURGH STEEL CO., Pittsburgh, Pa. 
New York Chicago Memphis Dallas San Francisco 
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SHEETS 


Corrugated Sheets, Formed Roofing and Siding Products 
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Made from Keystone Copper Steel—grades up to 40 pounds coating. Highest 
quality-and most durable Roofing Tin Plates manufactured 
in this country. Demand the genuine. 





The destructive enemy of sheet metal is 
rust. It is a well established fact that an 
alloy of copper gives to Steel Sheets and 
Tin Plates the maximum of rust-resistance. 
Keystone Copper Steel is unequalled for 
roofing, siding, spouting, gutters, culverts, 
and all construction work. It assures roofs 
and sheet metal work that will 
withstand the ravages of fire, 
wear and weather. Shall we send 
proofs from actual service tests? 
We manufacture Steel Sheets 





and Tin Plates specially adapted to the re- 
quirements of the hardware and builders 
supply trades : Black Sheets, Special Sheets, 
Apollo and Apollo-Keystone Galvanized 
Sheets, Corrugated Sheets, Formed Roof- 
ing and Siding Products, Roofing Tin 
Plates, Bright Tin Plate, Black Plate, etc. 
Sold by leading metal mer- 
chants. Our products represent 
the highest standards of quality 
and utility. Write for quota- 
tions, and “Testimony” booklet. 








American Sheet and Tin Plate Company 


General Offices: Frick Building, Pittsburgh, Pa. 








Chicago 


Cincinnati Denver Detroit 


DISTRICT SALES OFFICES: 
New Orleans 








New York Philadelphia Pittsburgh 


Export Representatives: Unitep Sratzs Stezt Propucrs Company, New York City 
Pacific Coast Representatives: Unrrep States Stexi Propucts Company, San Francisco, Los Angeles, Portland, Seattle 








St. Louis 
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SCENE ! The Lantern Globe suddenly shot out of 
The the guard wires and shattered into bits 
Aecident on the floor. 
SCENE 2 Customer: “Il want a large size, short Lantern Globe that will not break!” 
A Proprietor: “They aint no such animal!” 
Hardware Customer: “What’s this I hear about a Globe with bumps on the sides 
Store that stick in the cross wires like a fish’s gills in a net?” 
Proprietor: “Aha, now I get you, my friend. You want a Dietz ‘D-Lite 


Loc-Nob’ Globe. This globe is patented—made only by Dietz. 
[t might break if you drop it on the floor but it won’t slip out 
of the wires. We handle only four styles of Loc-Nob Globes 
but with these we can fit any Dietz Tubular Lantern made.” 


Customer: “That’s the kind; wrap it up!” 





EPILOGUE: And he would use none other than Dietz Loc-Nob Globes ever after. 


R. E. DIETZ COMPANY,’ NEW YORK 


Largest Makers of Lanterns in the World—Founded 1840 
Output Distributed Exclusively Through the Jobbing Trade 














Selling the 
fun of using 
good tools 


AA good humored 
advertisin | 
campaign star 
this month (a 
representative 


group of 
national - 
m gazines 


Be "alah . 
m eee 
aa me 

ah Sey 


‘“‘When Mother Issues Specifications 
for a Job”’ 


his illustration is a repro- 
duction of a painting in oils 
used in SIMONDS advertis- 
ing appearing during April 
in Collier’s, The Saturday 
Evening Post and The 
Literary Digest. 


Pronounced SI-MONDS | 


SAWS FILES KNIVES STEEL 





N Advertising Campaign with a KICK Simonds advertising will ap- 
in it. Not a back kick. A straight- pear regularly during Nine- 

ahead, right-from-the-shoulder front kick. teen Twenty-fourinCollier’s, 
An advertising campaign that ignores the The Saturday Evening Post, 
accepted straight-laced paths of tool ad- The Literary Digest and 
vertising and sells the prospect on the Popular Science Monthly. 
FUN of using good tools. THAT is the 
basis of the new Simonds advertising 
campaign. 


Simonds advertising for Nineteen T wenty- 
four means good business for the hardware 
dealer. It means that Simonds Is setting 
out to capitalize the love for a thorough- 
bred tool that every honest-to-goodness 
he-man has somewhere in his system. 


Watch for Simonds advertising. Better} 
still— send for the Simonds 1924 adver- 
tising portfolio and the Simonds special 
dealer proposition that will place you in 
a strategic position for making the new 
Simonds campaign work for YOU! 


Sa eT 4 
mh % Wh) Seer 
(poses - ympaig! 
, *y 1g (arr 
’ rmerlio ] 
i aave r yo 
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| good ood busines 
SIMONDS SAW @ STEEL Co. Waar 
The Saw Makers”’ Established 1832 — 
FITCHBURG, MASS. 


Branch Offices in Principal Cities 


If you haven’t received a copy of 
the Simonds Nineteen Twenty- 


SIMONDS 


Pronounced SI-MONDS 


SAWS FILES KNIVES STEEL 
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HARRY JUDKOVICS BELL PHONE MEYER BERMANN 


wo HiBrcté Read what this | 


Dealer says: 


WALL PAPER AND PAINTS This experience is typical of hun- 
dreds of other Wetherill Atlas 
dealers who have revolutionized 
Dec. 5, 1923, paint selling methods and added 
greatly to their sales and turnover. 


332 LACKAWANNA AVE SCRANTON. PA 





Geo. D. Wetherill & Coe, 
Philadelphia, Pa. 


mrrine The WETHERILL 


When your representative 


Mr. Clark called on us several months ago i e 
and spoke about the proposition of installe- Ail 
ing your new display rack, we were rather as me 
skeptical of this innovation. 

Now that we have it we do not 66 
a how ng ahaa did without it. We have The Profit Maker 
sold many items that we never before carried 99 
in stock, due to this open display. It is for the Dealer 


also an adornment that any store may be 


proud of. 
is the logical paint stock for every live 
No dealer should be without one. 7 , ‘ . 7 
Be ts on investment that pays with compound dealer. Not only is this a quality line but 
nterest. ree ; 
the intensive advertising and sales plan 1s 
Here is hoping that every dealer sure to make every Wetherill Atlas dealer 
in the U. S. will have one and reap the benefits = . a : , 
that we have. a bigger paint man. Our monthly sales 


effort for 1924 will increase profits, make 
new and permanent customers, and more 


HANNA WAZ," PAP CO. . , ’ , . 
; Z) firmly establish every Wetherill dealer in 
senaeeens his community. 


Very truly yours, 
















Make every month 
a “Peak Month” 





s 










hy it * ,' : \ ! , COMPLETE 
een warn Cee COMPACT 
ere It IS ~A. il AT Ts Od Mal We, CONVENIENT 
oa eh eee 


fA as 
' i ra Shek wl 
% Sal WME a 


A complete stock of paint RAR 
y for every inside and outside 
| use, displayed on a compact steel rack, an a ? 
occupying only 13% sq. ft. of floor 3288 =H, i EB = 
space. And every can of paint visible. Seok beh tt | EArt al 
We will send this steel unit (with 
— erection instructions) and the com- 
plete Wetherell “Home Beautiful” Paint Stock to you under conditions 
that are really extraordinary from the standpoint of economy of purchase 
and merchandising advantage to you. Get yours at once. Write and 
have a Wetherill salesman call. 


GEO. D. WETHERILL & CO., Inc. 


BOSTON PHILADELPHIA MEMPHIS 
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From a Painting Vits hu £ Longzk Life ¢ i ‘namel Copyright 1924 
By Coles Phillips P 


ratt & Lambert-Inc. 








As the pertect setting of a jewel reveals its scinti! 
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— Pratt & Lambert Varnish Products are used by rainters, specified by architects and sold by paint and hardware dealers. 
Save Oe all” Send for Color Card, Sample Panel finished with Vitralite; and Names of Local Dealers. 
——_ Pratt & Lampert-Inc., 114 Tonawanda St., Buffalo, N. Y. In Canada, 20 Courtwright St., Bridgeburg, Ont 


PRATT & LAMBERT VARNISH PRODUCTS 
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Soi? aries } 


Anyone can make this simple blow- 
pipe test to determine the purity of 
white-lead. 
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How you can test 
white-lead. 


OW do you know the white-lead you sell 

is pure white-lead? You can easily tell. 

Here is a simple test that you can make in your 
own store. 

White-lead is made from pure metallic lead 
by corrosion. If the white-lead which you sell 
is absolutely pure, you can quickly change it 
back to its original state—metallic lead—by 
subjecting it to the blowpipe test. If, on the 
other hand, the white-lead is not pure, it will 
not change completely and cleanly to a lead 
globule, but will leave a slag of the adulterants, 

This interesting and conclusive test requires 
only the four things listed 
below: 


1—A bit of white-lead, the 
size of a small pea. 

2—A flame from a candle, gas 
jet, or alcohol lamp. 

3—A blowpipe. 

4—A piece of charcoal to hold 
the white-lead while the 
test is made. 


You will find this test both in- 
structive and profitable. And 








you can easily make it yourself. We will gladly 
send you the blowpipe, the piece of charcoal, 
and samples of pure white-lead and adulterated 
white-lead. 

Test both the pure and the adulterated white- 
lead. Compare the results. Then test the white- 
lead you are now selling. 

If it is Dutch Boy white-lead, the heat of the 
blowpipe flame will quickly reduce it to its 
original state of metallic lead. This proves be- 
yond question the purity of Dutch Boy white- 
lead. It tells you why Dutch Boy white-lead is 
regarded everywhere as the standard paint to 

save the surface. 


Testing set sent free 


Write on your letterhead to 
the address below. It will bring 
you free of charge the com- 
plete Dutch Boy testing set. 


NATIONAL LEAD 
COMPANY 


Room 1816—Dept. A 
111 Broadway, New York, N. Y. 
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One Hundred Percent Pure 
Varnish meens 1008@ free from 
rosin or so celled ester gum, 
gesoline, kerosene, or eny turpen- 
tine substitutes Martin's 1006 
Pure Floor Vernish +8 mede 
eccording to the folliow:ng formule 












NON VOLATILE 






4604 








Resins—Pure Fossi! 
oums 22. 










Rosin—Any form or 
comb: net:ion 000 







Pure Vegetable Oils 23 2 






VOLATILE 








Pure Soirits of turo* 
entine 











Mineral Sorts 
iNeothe. Benz: ne. 
Gesol:ne. 

Kerosene) 00 0@ 


100 Of 












Our formula is or: nted volunteri- 
ly for the benefit of those who 
des:re to specify. buy. end use good 
vern:sh Remember thet vernish 
more then 1008 Pure cannot 
be mede 









KNOW WHAT YOu BUY 


Marnnpra@ 
























“The Marquis Was Speechless 


“_NJothing more magnificent and more refined at once had ever 
met his gaze. On the four principal panels were the arms of the 
DuBarrys, with the famous war-cry ‘Boute en avant.’ 

“Upon each of the side-panels was a basket of roses on which 
two doves were tenderly pecking at each other, the whole varnished 
with the Martin Varnish, the secret of which is lost now. 

“The carriage cost fifty-six thousand francs. 

“*Has the king seen the superb gift, Madame la Comtesse?’ 
asked the Marquis de Chauvelin. 

“*NJot yet, but I am sure of one thing.’ 

“OF what are you sure? Let us: hear.’ 


“*That he will be charmed with it.’” 


Extract from ““‘MONSIEUR De CHAUVELIN’S WILL” 
by Alexander Dumas, (Handy Library Edition), Copyright 1897. 


Martin's 100% Pure Varnish 


is today manufactured of Pure Gums, Pure Oil and Pure Turpen- 
tine— No Rosin—No Benzine. Because of these quality ingredients 
Martin’s 100% Pure Varnish gives a finish that cannot be excelled. 


We make no secret about the ingredients used in the manufac- 
ture of Martin’s 100% Pure Varnish. Because of this fact we are 
putting the formula on every package so that you and your customers 
will know what you are buying. This formula is your protection — 
a guarantee of a quality finish—economy and durability. 


MarmnYarnse( 


PIONEERS OF 1007. PURE VARNISHES 
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Se wane a lot of profit for you in sup- 
plying the needs of car owners. And 
Valspar-Enamel advertising is helping Val- 
spar dealers to get this business. 


It is constantly reminding car owners how 
easily and inexpensively they can make their 
cars look bright and new—with Valspar- 
Enamel. It is telling them how Valspar- 
Enamel keeps its lustre and color under con- 
ditions which would ruin other finishes. 


Valspar advertising has created a tremen- 
dous demand for clear Valspar and Valspar 
in Colors, right in your own neighborhood— 
a demand that is constantly increasing. 
You can get this quality business if you 
let people know you are a Valspar dealer. 


To Increase Your Spring Profits— 


And remember that by featuring Valspar- 
Enamel for automobiles you stir up interest 
in its household uses too, and in clear 
Valspar Varnish and Valspar Varnish-Stains. 
That’s why it’s good husiness to carry a 
complete stock of Valspar—clear and in 
colors. It saves you sales-effort. It simplifies 
your stock problem by enabling you to fill 
all of your customers’ requirements with 
only a small investment of capital. It con- 
centrates good-will on one trade-mark and 
one unvarying standard of quality. 


Carry all three forms of Valspar. No other 
Varnishes, Enamels or Varnish-Stains as- 
sure you such liberal profits and such com- 
plete customer-satisfaction. 


25 








VALENTIN E’S 


VALSPAR 


ENAME L 








VALENTINE & COMPANY 


Largest Manufacturers of High-Grade Varnishes in the World 
ESTABLISHED 1832 
New York 


London Paris 


Chicago Boston 


Amsterdam 


W. P. FULLER & CO., Pacific Coast 


‘Toronto 
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OUSEHOLDthings may be down, but they'renever yout Cream ceparators or farm implements or the children’s 
out With the help of Da-cote Enamel they can be = toys always looking thew level best. It's the ideal colored it ; “ — H 
restored to grace wn a surprisingly short nme Why enamel for any surface requiring a lustrous, long-wearing ei mnie ” 

don't you take a day off — next Saturday, say—and make some of " : 

the “old” ’ thongs about the house look as good as they really are’ 

, You'll be surprised at the case wth which you can convert 

. dem surfaces into bright, cheerful ones. All you need 
ere a few cans of Murphy Da-cote and a good brush 


When the bread-winner gets home Saturday afternoon, turn 
him loose on the car Murphy Da-cote will flow a brilliant 
custom-fhinah on your road-stained car in a single afternoon— 
ang the next day you can go out for a spin. The best of 1 ig, 
you li be proud to go 
, _ 

How about some new kitchen chairs ? 20 new cer, you can get 


UPPOSE you start with the kitchen chairs Don't be ashamed 
of them any longer Treat them to Da-cote, and see what a 
difference it makes 
about the baby carriage’ It has seen better days, of 
course, but under ms somewhat aged appearance a 1s really 
sound and good Da-cote will spruce # up wonderfully 
And don't forget the porch furnmture Now « a good nme 
to make « ‘new’ for next season Wacker furnure that get 
Da-cote now and then will never acquire that second-hand look 
Da-cote ss a weather-resisting, durable ename! which keeps 


Cheer up your car with Da-cote 


ARS that are Da-coted every season always look beautiful 
C and new and people are so apt to judge the worth of a 
car by ms externor appearance. Make your car look its worth 
Nearly 3,000,000 motorists have performed the easy miracle 
of taking ‘brand new'* cars out of the Da-cote can 

Buy two or three cans of Da-cote today—the colors you lke 
best—and start in Da-conng « great fun. You'll have the nme 
of your life saving the surface, and Da-cotre will do mos of 
the work, « flows so smoothly and dries so quickly! 










aturday afternoon —be- 
nch and dinner—and 
lh jgood time doing so. 

mee matter of flowing on 
#a-cote—the same fine 
ih nearly 3,000,000 mo- 
ve sed to put glowing new 
4 heir road-scarred cars 


%,, 


longer life. 


Da-cote makes things new 


Da-cote Enamel makes the youngster's 
scooter or go-cart shine hike new. With fa, 
Da-cote you can quickly exchange 
your “old” kitchen table for a hand- 
some new one. And if your heart is 


original beauty and insures them Da-cote resists weather and tempera- 
ture. It flows freely and dries quickly. 
Da-cote comes in black and white and 
ten beautiful colors. Buy two or three 
of your favorite colors today and start 
. You'll find Da-coting no end of 
n. And the results you 
you a grateful friend of Da-cote for the 
rest of your days. 


will make: 


leeote is more than a fine 
¢ amel. It 1s the ideal col- 
me 

& for all sorts of worn sur- 
fe te, 
Pyar home and every home 
Weany objects that once were 
ima iustrous, but now look 
Bs Murphy Da-cote 
Mae shabby surfaces to their 


set on new wicker furniture, buy Da- 
cote and spruce up the set you have. 










Murphy Varnish Company 
Newark, N. J. Chicago, Ill. Montreal, Canada 


Murphy Varnish Company 
CHICAGO, MONTREAL 
Murphy Varnish Compony, Lumens, Moewes Cas Canada 
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New Da-cote uses 


Multiply Da-cote profits 


From your standpoint, Da-cote is at least 
twice as good a proposition as it was a year 
ago. 


' Action-getting Ads 
Every time you see one of these lively ads 
you feel, right off, like grabbing a brush 
and starting in. Every Da-cote ad extends 
a cordial invitation to the reader to get 


busy and brighten up the nearest shabby 
surface. 


Da-cote won renown as a motor car 
enamel. Result—millions of owners of 
motor cars bought it. 

Dozens of Da-cote uses are suggested in 


a handsomely illustrated new booklet— 
“Doing Things with Da-cote.” 


Now Da-cote is making its bow as a gen- 
eral-use enamel. Result—everybody else is 
buying it. You can sell Da-cote to three out 


ongagh : We will be glad to supply you with a 
of every four families in your community. 


quantity of these business-getting booklets 
for distribution to customers and prospects. 
How many can you use? Write us, using 
business letterhead. 


The new Da-cote ads are talking to people 
in a way that means business for you. 





Murphy Varnish Company 


Newark, N. J. . Chicago, IIl. 





Montreal, Canada 
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MURESCO | 


There is little that we can tell you about 
this water-mixed wall coating that you do not 
already know. 

Without boast, we say it is “The best wall 
finish in the world regardless of price.” It 
has proven itself so. 

And of special interest to the dealer, it is 
the largest selling paint of its kind in the 
world. 

Muresco continues to hold its enviable po- 
sition because it never varies in quality. 
Paint users have learned to depend on it. 
They buy Muresco because they know it. 


Muresco and the Vari-Tone Sponge Roller 
are a combination offering new possibilities 
of increasing your business with the master 
painters and decorators. 


Write for further Information 


| MURESCO] 



























WALL FINISH 


PATENTEO OEC 13 1692 


MANUFACTURED ONLY BY 











Benjamin Moore & Co. 
NEW YORK CHICAGO 
CLEVELAND ST. LOUIS 
CARTERET TORONTO 
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NEW YORK 
CHICAGO 
CLEVELAND 





Always a Moore’ 
product forevery surface 


For the House—Exterior 


House Paint 

Porch and Deck Paint 
Cement Coating 

Shingle Stain 

Impervo Varnishes 

Pure Oil Colors 

Veranda Furniture Enamel 
Paqua (Cold Water Paint) 


‘For the House—I/nterior 


Sani-Flat 

Muresco (Hot Water Wall Finish) 
Floor Paint 

Impervo Varnishes 

White Mooramel 

Damar Enamel 

Interior Enamel 

Impervo Surfacer 

Liquid and Paste Wood Filler 
Calsom Finish (Cold Water Wall Coating) 
4T5 Varnishes 


For Roofs, Barns, Etc. 


Barn Paints 
Roof Cement—Liquid and Paste 
Graphitallic 


For General Home Use 


Tile-Like Color Varnish 
Tile-Like Enamel 

Varnish and Oil Wood Stains 
Bath Tub Enamel 

Auto Lustre Polish 

Stove Pipe Enamel 

Ground Color 

Aluminum and Gold Paints 


; Screen Paint 


.For Automobiles and Carriages 


Automobile Enamel 

Superfine Coach and Auto Colors 
Coach and Auto Varnishes 
Auto Lustre Polish 

Engine Enamel 

Aluminum Paint 


For Wagons, Tractors, Etc. 


Wagon Paint 
Varnishes 
Engine Enamel 


INDUSTRIAL PRODUCTS 


Concrete Floor Paint Mill White (Flat—Gloss) 
Graphite Paints Baking Japan 

Dado Paints Baking Enamels 
Machinery Enamel Fire Apparatus Paint 
Radiator Enamel Vaco Red Lead Paint 
Iron Filler Red Lead* Preservative 


FOR SHIPS, MOTOR BOATS, ETC. 
Marine Paints Copper Paints 




















Yacht Paints Smokestack Paints 
Canoe and Boat Paint Deck Paint 






Benjamin Moore & Co. 


ST.LOUIS 
CARTERET 
TORONTO 
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Our Dependable Re-Sale Plan 


> 




















Combs Your Locality Clean for Business 
















































































































































































WOU UUDPUUD RUUD DY VV 
An INDIVIDUAL Service Rendered EVERY Dealer 


By a Valuable Co-operative PLAN and QUICK Delivery! 








Re-Sale Features | Shipping Points 


Chicago, III. St. Paui, Minn, 
Kansas City, Mo. Atchison, Kan. 
Omaha, Neb. Des Moines, Iowa 
Green Bay, Wis. Dubuque, lowa 
Billings, Mont. Seattle, Wash. 
San Francisco, Cal. Helena, Ark. 
Knoxville, Tenn. Nashville, Tenn. 
Hopkinsville, Ky. Charlotte, N.C. 
New Orleans, La. 
Houston, Tex. San Antonio, Tex. 
Ft. Worth, Tex. Cleveland, Ohio 


Local Newspaper Campaigns 





Free Sample Can Distribution 
Steel Road Signs 
Free “How to Paint” Books 
Personal Sales Co-operation 
Steel Paint Stock Cabinet 
Letters to Your Customers 














Steel Agency Sign 


Window Transparency A INSIDE WHITE 


Panel Racks of Products 














. Bay City, Mich. Trenton, N. J. 

Window Displays Brooklyn, N. Y. Reading, Pa, 

Counter Book—Color Cards ES Los Angeles, Cal. Boston, Mass. 

Art Department Service VARNISH Portland, Ore. Providence, R. I. 
Counter Literature ST AINS Spokane, Wash. 

. ma ti om Cards Complete stocks of Heath & Milli- 

ainters’ Caps—Rules gan Dependable Paints, Varnishes, 

Mixing Paddles ENAMELS Enamels and Stains are ready for 

Picture Show Slides shipment from the above points. 








SAINT: 


=} 8 dd a qiesy NOUSE FAINY 











SIMILAR RACKS SUPPLIED FOR OTHER PRODUCTS 


Wr ite (ONE OF OUR MANY HELPS) Right 
Today! For Agency Franchise Particulars Now! 


HEATH & MILLIGAN MFG. COMPANY 
1833 Seward Street Chicago 1833 Seward Street 
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MONARCH 
100% PURE 


Because Monarch 100% 
Pure Paint contains no 
adulterants of any kind it 
is much more weather re- 
sisting than any ordinary 
paint and it will last long- 
er. Monarch will not 
chalk or flake off and be- 
cause of the tough, elastic 
film it forms, it adheres 
better to the surface, giv- 
ing maximum protection 
throughout its long life. 
Figuring the cost in spread 
by the square yard, and 
the longer years of serv- 
ice, Monarch 100% Pure 
is the most economical 
paint to use. 


Write today for our 
dealer proposition. 


Martin-Senour 
Company 
2520 Quarry St. 
Chicago, Ill. 
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EST. 1878 


PIONEERS 
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This Sign Means 
Paint Department Protits 


The starting point to success and profits in 
your paint and varnish department must begin 
with the handling and connecting up of your 
store with some well known and advertised 
brand of goods. ‘The paint dealers who have 
made the biggest successes are those who have 
concentrated their efforts on one line, rather than 
scattering them over a half dozen. 


The Martin-Senour trade mark has stood for 
the highest quality in paints for almost half a 
century. 


Dealers who have been with us for many years 
are proof of the quality which has brought con- 
tinuous repeat orders from consumers and con- 
sistent profit to distributors. Because these deal- 
ers have specialized on the Martin-Senour line 
they have avoided waste of investment that 
comes from a large variety of lines. 


If you are not already concentrating on a high 
grade, established line, it will certainly pay you 
to getin touch with us. At least it will be to your 
advantage to learn about the interesting and 
profitable proposition we have to offer aggressive 
dealers. 


Just send in a line today. We’ll do the rest. 


Martin-Senour Company 
2520 Quarry St. Chicago, IIl. 
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Hardware Age Verified List 


of Wholesalers and Retailers 
Fifth Edition (1924) 


It gives the names and addresses of Hardware Retailers, with 
ratings based principally upon annual sales; and it also shows 
the names, addresses, capitalization, territory covered, number 
of traveling men and the lines handled by Hardware Whole- 
salers. This data is very useful. The Wholesalers and Retailers are 
listed by states and towns in separate sections in the same book. 
This list is practically indispensable to sales managers, and every 
salesman can profitably carry a copy in his grip, because there 
is no other way in which they can so easily and at so small a 
cost procure carefully verified names of: 

Wholesale Hardware Houses, and Manufacturers’ Agents in the 
United States, Canada and Foreign Countries. 

Retail Hardware and House Furnishing Stores, including Retail 
Departments of Wholesale Houses, and General Stores handling 
a hardware stock in the United States, Canada and Foreign 
Countries. 

5c, 16c and 25c Stores carrying hardware in the United States 
and Canada. 

Department Stores carrying hardware and housefurnishings in 
the United States. 

Automobile Accessories Jobbers. 

Dealers in Mill, Steam, Mine and Machinery Supplies. 

Export Merchants handling hardware and kindred lines. 
Sporting Goods Wholesalers and Retailers. 

Mail Order Houses handling hardware and house 
furnishings. 

Woodenware and Willow-ware Wholesalers 
Paint, Oil and Varnish Jobbers. 

Members of leading Hardware Associations. 

All this valuable information is contained in the Fifth 
Bdition (1924) of 


Hardware Age Verified List of 
Hardware Wholesalers and Retailers 


You cannot afford to be without Verified List—just the 
information yeu need—conveniently arranged, up to the 
minute, and thoroughly reliable. SEND FOR IT NOW. 


Boge 
es 


$12 .00 


Postpaid 


HARDWARE AGE 


(Verified List Department) 
239 West Thirty-ninth Street, New York 
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“We are 100% High Standard agents. Since taking up your agency several years 
ago our paint and varnish business has increased practically 100% each year.” 


Schram & Rossiter, Canton, Ohio. 





Boosts Sales 100% a Year 


HIGH STANDARD 


There is no secret or mystery 
connected with the remarkable 
growthin volumeof businessand 
profits that Schram & Rossiter 
of Canton, Ohio have enjoyed 
from their paint department. 


Schram & Rossiter were shrewd 
enough to take on a paint pro- 
position that insured this 
success—a high quality line of 
paints and varnishes, backed 
by an enviable reputation for 
more than fifty years—a line 


a line with the closest kind of 
dealer co-operation. 


And the result? Schram @ Ros- 
siter have boosted their paint 
sales practically 100% each year. 
This same proposition is open 
to you. 

So, if you want to enjoy the 
Same measure of success as 
Schram and Rossiter, then let 
us tell you more about the 
profits the Lowe Brothers 
Agency offers to you. Mail the 
coupon for this interesting in- 


that is nationally advertised— formation today. . 


| PAINT 

















Back of the paint store 
that displays this sign 
is over fifty years of ex- 
perience in the making 
of fine paints and var- 
nishes: Painters, decor- 
ators and home owners 
know that Lowe Broth- 
ers products are rich 





= 


and permanent in color, THE LOWE BROTHERS COMPANY 


cover exceedingly well, Dayton, Ohio Factories Toronto, Canada 
are unusually durable, BRANCHES IN PRINCIPAL CITIES 
and costless in the end. 


Find out about thisline 
THE LOWE BROTHERS COMPANY, Dayton, Ohio: 


and the profit oppor- 
. it ffi " . $ 
sy = Ce ye Please send full details of your Sales Promotion Plan for dealers. 
H. A, 424 








Mail the coupon. 
Name 


Address _ssy. = ee wieneees 











\t 
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T takes no stretch of imagination to see the business 7. People come in in increasing numbers. The public didn’t 
ere SRetee 3 Fox's Muralite if wou have the know that they could “coat their walls with sunshine for so 
Sa eS y z little as $2 a room.” It was a discovery for all the John and 
facts firmly in your mind. Mary Joneses in town. 
Suppose we put these facts down in one-two-three order. 8. The Wilson Paint Company has made hundreds of new cus- 
Y build th t If tomers to whom they sell paints, varnishes, brushes, and many 
ou can SUNG Up tHe Kory yourses. other accessories. Their direct volume of profit on Muralite 


covers a big share of store overhead. Their indirect profit 


. John and Mary Jones have Six rooms in their house. Two of . Ver! 
1. John and ? from the sale of other items is incalculable. 


them could be redecorated, three of them should be redecorated 
and one of them is simply horrible (Mary’s own words). . , 7: 
Many paint merchants struggling against the heavy odds of 
competition could become prosperous and successful by 


joining forces with an organization that not only knows 


2. John and Mary have talked time and again about redecorating 
but they can’t quite undertake the expense. 





3. The Wilson Paint Company sells Muralite. For years it has ss  . oe . 
kept a business card in the local paper and called it “Advertis- how to make “The Best Wall Finish, but has also studied 
ing’’—without results. the problem of how the dealer can make it worth his while 

4. The Wilson Paint Company becomes progressive. It figures to sell more of it.—Write to us. 
that its city’s 25,000 population is housed in set separate 
dwellings, containing an average of six rooms each—an un- — . 
developed paint market of immense proportions. A Free Copy of The Calcimine Encyclopedia 

5. The Wilson Paint Company hits upon the plan of an advertised Ts Yours for the Asking 


leader to get this business—to overcome the objections of 


John and Mary Jones. M. EWING FOX COMPANY 


6. They begin to advertise “Put Muralite on over new Plaster, 











painted wall, wall board or tightly pasted plain paper—1l4 For Forty Years Calcimine Specialists 
cheerful colors—Two Dollars will decorate a large room—any- . 
one can use Muralite.” New York Chicago 






SH - HOT WATER: AN 


MURALITE 


MAKES A PERFECT WALL FINISH 
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Why a Master Craftsman Specifies Eagle 


White Lead Only 


EORGE THOMPSON, of George 
Thompson, Inc., New York City, 
uses Eagle White Lead in Oil exclusively. 


As an apprentice painter, Mr. Thomp- 
son learned his craft forty years ago. For 
twenty-two years he was associated with 
Peter McKay, a famous decorator of old 
New York. From the school of experience 
he learned the value of craftsmanship in 
the trade and the value of superior mate- 
rials for painting. 

Since George Thompson, Inc., was or- 
ganized in 1908 he has held to this stand- 
ard and specified Eagle White Lead in Oil 
exclusively. On this basis of quality in 
materials and craftsmanship in painting 
George Thompson has built a most suc- 
cessful business. His work consists only 
of the highest type of interior decorating 


The EAGLE-PICHER LEAD COMPANY : 


© Pure Old Dutch Process 


WHITE LEAD 


PITTSBURGH PHILADELPHIA NEWYORK MINNEAPOLIS 
BALTIMORE NEWORLEANS KANSASCITY ST.LOUIS JOPLIN 


EAGLE 


CINCINNATI CLEVELAND 
BUFFALO DETROIT 





and the painting of the finest homes in 
the city. He is busy the year ’round. 

“Eagle is the best white lead I have ever 
used,” Mr. Thompson says. This is the 
master painter’s story that is coming more 
and more frequently to The Eagle-Picher 
Lead Company, as painters and painting 
contractors realize more fully the advan- 
tages of pure Old Dutch Process White 
Lead in Oil. 

Since 1843 Eagle White Lead in Oil 
has been pure Old Dutch Process. 

Should a process of manufacture be dis- 
covered that is a better process and not 
merely a cheaper one for the production of 
White Lead, The Eagle-Picher Lead Com- 
pany will consider its adoption. Until that 
time Eagle White Lead in Oil will con- 
tinue to be Pure Old Dutch Process, the 
White Lead in Oil that the painter knows. 


208 South La Salle Street - CHICAGO 


PICHER, OKLA. 


HENRYETTA, OKLA. 
HILLSBORO, ILL. (2 Plants) 


GALENA, KAS. 
JOPLIN, MO. 


ARGO, ILL. 


CINCINNATI NEWARK 
EAST ST. LOUIS, ILL. CHICAGO 


Plants: 
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BETTER THAN A BOOK OF MERE WORDS COULD DO 
IT, DOES THIS GRAPH EXPRESS OUR DEPENDABILITY 





y SALES over 1919 














(Sales for 1919, the year in which we were founded, are taken as the base.) 


The increase in our sales from year to year is correctly illustrated by the above 
graph. The proportionate increases are also given in percentages in the column 
to the right. 


Surely, such popularity as that reflected above must be de- 
served, and doubly so in this instance, because when a firm 
that maintains no sales organization can keep its old accounts 
and secure new customers at the above rate, why that house 
MUST OF NECESSITY have a proposition of real merit. 
Don’t do yourself the injustice of buying your Spring Paint stock before getting 


our prices and other data. It will require less than ten seconds of your valuable 
time to write and mail a post-card. 


THE CON-FERRO PAINT & VARNISH CO. 


FIRST AND ELM STREETS, ST. LOUIS, MO. 








The “Story Of Paint’ Like Paint | 
Itself Must Be Properly Spread To 
Accomplish The Desired Results 


The quickest and best way to spread your Paint Story is 
thru the Paint Inserts in Hardware Age. 


These inserts appear onceamonth. They are building up 
a distribution for Paint that is sure and lasting. They are 
pointing out real paint facts to the trade. 


The recent investigation of one company showed that 75 
per cent of the buildings in America are badly in need of 
paint. 


Hardware Age is the “Right Brush” to use to spread your 
Paint Story where it will cover the territory of the greatest 
number of dealers who need your products. 


| HARDWARE AGE 239 West 39TH STREET, NEw York 
Pence neste ingacepnetia saben NR ILE AE ACBL RTS 
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f Great University Proves 
- Liquid Granite Wears Best 


Liquid Granite is more than waterproof.... it wears! Of all 
floor varnishes made, it is the most durable. 


One of America’s greatest universities has proved this by con- 
ducting a “ million-step” test. Separate strips of flooring in one of 
the institution’s main hallways were finished with samples of 
varnish supplied by 10 different manufacturers. The panels were 
secretly numbered and for weeks subjected to the punishment of 
tramping feet. 


Finally the factory representatives who had supervised the 
varnishing were called in as judges to decide which of the 10 strips 
of flooring was in the best condition. Ten votes were cast for panel 
No. 1. Only three of the experts even indicated a second choice. 


Panel No. 1 was finished with Liquid Granite .. .. the most dur- 
able and wear-resisting of all floor varnishes. For floors of enduring 
beauty leading architects specify and dealers recommend Liquid 
Granite. It has no equal. 
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Varnishes Fnamels Stains 





Walkerville, Ont. 







Detroit, Mich. 


e * | : * 
LOOR VARNISH OF DISTINCTION 
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(‘How to.Analyze 


“Your Home Market 


> ) Perhaps you know there is 300% more business to be had, but don’t know where 
it is. You may realize that this big sales opportunity exists right in your own 
town. You may desire to win this market, but lack the plan and the necessary 
campaign material. 


Let Lucas help. 


First, a nationally known, dependable line of paints and varnishes backed by 75 years’ experi- 
ence will give you the right foundation—the confidence to go out and win. 

Second, the Lucas plan will assist you in every possible way largely to increase your paint 
and varnish sales. 


Fill out the coupen and mail it in today. This analysis of the sales opportunity in your town 
plus the Lucas plan of sales cooperation will prove a revelation to you. 


Address Dept. 94 


John Lucas & Co..4n2c. 


Paint and Varnish Makers Since 1849 
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PHILADELPHIA 
NEW YORK PITTSBURGH CHICAGO BOSTON 
ASHEVILLE FRESNO OAKLAND 
ATLANTA HOUSTON LOS ANGELES 
DENVER JACKSONVILLE MEMPHIS 
SAVANNAH 
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When a dealer wants to expand his 
churn business, he sells a Dazey churn 
—it makes a ripple that spreads over 
an entire neighborhood, multiplying 
sales one after another. 


That’s “money-business.” 
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Dealers all over the United States 
have profited on the sale of over two 
million Dazey Churns—that’s some 
ripple—and it’s widening all the time. 


Dazey Churns are sold 
only by dealers 


Our policy of distributing only 
through the jobber and dealer chan- 
nels has made Dazey Churns an 
exclusive and profitable item for 


thousands of dealers. 


You can’t make a ripple that looks 
like profits with ordinary churns. 
Write your jobber for prices... and 
“profit with Dazeys.” 


We furnish folders and booklets for distribution 


from your counters and window displays litho- 
graphed in colors. Write for them—no charge. 


DAZEY CHURN & MFG. CO. 
Carter and Warne Aves. . . . . St. Louis, Mo. 
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A Real Guarantee, In Back of Every 
Columbian Manila Rope 
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And that is the reason why Columbian Tape-Marked Pure Manila Rope 


is a money maker for Dealers who handle it. 


It takes very little additional time to explain the red, white and blue 
Tape-Marker, which guarantees every length of Columbian Manila Rope. and 
when you show your customers the manufacturer's signed guarantee, right 


there in the Rope, they are not going to hesitate a minute. 


Stock up with Columbian for your Spring Trade. If you cannot obtain 


it from your Jobber, write to us. 
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Columbian Rope Company 


352-80 Genesee Street 
Auburn, “The Cordage City,”’ N. Y. 








Branches: New York Chicago Boston New Orleans 
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Ne ictor riour Sitter, INo. 
‘mens YE Siren The Victor Flour Sifter is the highest grade man- 


ufactured anywhere and yet it costs no more. 
The beveled or V-shaped agitator made of three 
thicknesses is so folded and shaped as to give the 
strength and resistance of an arch, which striking 
the bow] at the correct angle, presses the flour steadily 
and evenly thru the wire cloth. 


bene oye pray ta ES - By Ser 
a at ae eee ~ 


Note the agitator has four blades, giving full efficiency 
to the operation of sifting. Housewives appreciate 
the care that has been used in the designing and mak- 
ing of this product. 

Glazed white enameled handles on flour sifters and strainers with- 


out extra charge. A strong selling feature that will appeal to your 
trade. 


Department A 


Wickwire Spencer Steel Corporation 


General Offices 
41 East Forty-second Street, New York 


WORCESTER BUFFALO PHILADELPHIA DETROIT CHICAGO 
SAN FRANCISCO LOS ANGELES 
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Dunlap Sanitary * . / Cream Whip 


A ; U, ‘ > ° 
The best known and fastest \ fi Cuts the Cream instead of 
selling Cream Whip, Egg Nie 4 beating It. 
Beater and Mayonnaise =f : A thin perforated blade (A) 
Mixer on the market. ri works at the bottom of a 
Better results in much less wv ihe special non-slip bow! (B). 
time without spatter or Y i The blade. vibrates as it re- 
muss. H | volves. 
Attractive profits for both OY Note handy handle (C). Set 
jobbers and dealers. ) at an angle. 


COLUMBIA METAL |{ PRODUCTS CO. 


361 EAST OHIO ST. CHICAGO, ILL. 











Metal parts 
Nickel Plated 


Furnished with 
bowl complete 


- 






















KENTUCKY 

Belknap Hdw. & Mfg. Co., Louisville. 
Peaslee, Gaulbert Co., Louisville. 
MICHIGAN 

gar Bros. Hdw. Co., Detroit. 

Geo. C. Wethegbee & Co., Detroit. 
Foster Stevens & Co., Grand Rapids. 
Edwards & Chamberlain Hdw. Co., Kala- 


Stocked by the jobbers; if the 
one you buy from is not in this 
ist, write us for prices and fur- 
ther information. 


mazoo. 

Morley Brothers, Saginaw. 

MINNESOTA 

Kelly-How-Thomson Co., Duluth. 

Butler Brothers, Minneapolis. 

Janney, Sewple, Hill Co., Minneapolis. 

Farwell, Ozmun, Kirk & Co., St. Paul 

Simmons Hdw. Co., Minneapolis. 
MISSOURI 

— & Conover Hdw. Co., Kansas 


LIST OF ACTIVE JOBBERS 


NEW YORK 
Butler Brothers, New York City. 
NORTH CAROLINA 
Smith Wadsworth Hdw. Co., Charlotte. 
Brown Rogers Co., Winston-Salem. 
HIO 
Hardware & Supply Co., Akron. 





ie0. H. Bowman Co., Akron. Simmene Hdw. Co., Kansas City. 
John Van Range Co., Cincinnati. . Townley Metal & Hdw. (€o., Kansas City 
—_ bse, gat Co., Cleveland. Butler Brothers, St. Louis. 
2 ingham Co., Cleveland. LLINOIS Geller, Ward & Hasner Hdw. Co., §St 
Geo. H. Bowman Co., Cleveland. > TEXAS Louis. 
> ea Rutler Brothers, Dallas. Butler Brothers, Deletes : ' 
ee 2 Sone Ce, Sees. Huey & Philp Hdw. Co., Dallas. Marshall Field & Co., Chicago. a a tag eg a pa 
Luetkemeyer Co., Cleveland. Sanger Brothers, Dallas L. Gould & Co., Chicago. Simmons Hdw. Co., St. Louis. 
a ann he ans Cleveland. Gernsbacher Brothers, Fort Worth. ~ Hibbard, Spencer, Bartlett ep oe MONTANA 
Smith RB; “ad ‘- ofumbus. W. C. Stripling Co., Fort Worth. Winchester, Simmons Co., Chic Helena Hdw. Co., Helena. 
= ros. iidw. Co., Columbus. Putler Brothers, Houston. C. H. Little & Co., Freeport. 
Tracy Wells Co., Columbus : NEBRASKA 
Bostwick Bran Co., Toledo. Peden Iron & Steel Co., Houston. Tenk Hdw. Co., Quincy. W. M. Dutton & Sons Co., Hastings. 
Simmons Hdw. Co., Toledo. VIRGINIA IOWA Paxton & Gallagher Co.. Omaha. 
Stambaugh Thompson Co., Youngstown. Fenton China & House Furnishing Co., Empkie, Shugart, Hill Co., Council Bluffs. a tg = Star Co., Omaha. 
OKLAHOMA Roanoke. Sickels & Preston Co., Davenport. Wright & Wilhelmy Co., Omaha. 
Richards & Conover Hdw. Co., Oklahona Piedmont Hdw. Co., Danville. Brown, Camp Hdw. Co,, Des Moines. NEW JERSEY 
City, , CALIFORNIA Luther Hdw. Co., Des Moines. Butler Brothers, Jersey City. 
PENNSYLVANIA California Hdw. Co., Los Angeles. A. Tredway & Sons Hdw. Co., Dubuque. WEST VIRGINIA 
Simmons Hdw. Co., Philadelphia. Union Hdw. & Metal Co., Los Angeles. A. Weber & Sons Co., Keokuk. | Will’ars Hdw. Co., Clarksburg. 
Supplee Biddle itm Co Philadelphia. Winchester, Simmons Co., San Francisco, ae ae te a J. W. Sparkes Co., Charleston. 
L. H. Smith Woodenware Co. Pittsburgh COLORADO Knapp & Spencer Co., Sioux City. Ses WASHINGTON 
Logan Gregg Hdw. Co., Pittsburgh. =| | ‘[Titch Hdw. Co., Denver. Winshester, Simmons Hdw. Co., Sioux ‘Seattle Hdw. Co., Seattle. 
C. Morgans Sons, Wilkes-Barre. CONNECTICUT ty. WISCONSIN 
TENNESSEE Simmons Hdw. Co., New Haven. KANSAS Morley, Murphy Hdw. Co., Green Bay. 
Stratt w 4 : Blush, Mize & Silliman Co., Atchison. V. Tausche Hdw. Co., La Crosse. 
Keith si arren Hdw. Co., Memphis. GEORGIA Lee Hdw. Co., Salina. Wm. Frankfurth Hdw. Co., Milwaukee. 
Ne mmons & Co., Nashville. Winchester, Simmons Co., Oakland City. W. A. L. Thompson Hdw. ON. Topeka. John Pritzlaff, Hdw. Co., "Milwaukee. 
ps & Buttorff Mfg. Co., Nashville. King Hdw. Co., Atlanta. Simmons Hdw. Co., Wichita Mohr, Jones Hdw. Co., Racine. 
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Save Kitchen Work 


Dish Does the 
On Work of Three 


hree distinct 
tor Dishes serve t oo 
== Retrige cored in this advertisem ; 

" these dishes conserve Sard ~ ge 
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Vollrath Refrigerator Dis 0 a 
that is the most “ << 
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— a jal batter dish. — 
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Talk Kitchen Economy— 


Increase Your Sales! 


Cash in on This Vollrath 


Advertisement 














Here is the Vollrath advertisement for the national 
magazines in June—a timely message on one of the 
most successful ideas introduced into the kitchen- 
ware field in years. 


Make this advertising work for you. Display these 
nationally advertised dishes prominently—in your 
store windows and inside your store. Be ready to 
tell your customers how these dishes conserve space 
in the refrigerator—how they are shaped to set 
closely side by side in the ice-box and into the cor- 
ners—how the flat, firm-fitting covers permit the 
dishes to be placed one on top the other in tiers. 
Emphasize also the ice-saving feature made possible 
by the use of a smaller refrigerator. 


Explain to your customers how one of these white 
dishes does the work of three. Tell them how the 
same dish in which food is stored in the refrigerator 
can be used on the stove for cooking and then trans- 
ferred to the table for serving—all without remov- 
ing the food from the dish. One dish to wash in- 
stead of three! 


And then you have the other big features of Voll- 
rath Ware to talk about—its snow-white beauty, its 
ease of cleaning, its triple-coating, its acid-proof 
surface and its durability. Push Vollrath Refriger- 
ator Dishes and increase your summer sales. 


If you are not taking advantage of Vollrath adver- 
tising and the definite sales ideas behind it, start 
now. Write us today—for catalog, prices and full 
details of our sales plan. 


THE VOLLRATH COMPANY 


Established 1874 
SHEBOYGAN, WIS. 


co- 
£ VOLLRATH — 


"hy 
Shy 
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5: ~ HYATT ROLLER BEARINGS : 
Are you filling all your local Lawn Mower requirements? Right 
i now—today—some of the men in your town, connected with the : 
Ya golf club, parks, schools or cemeteries are buying lawn mowers. 
Are you getting your share of the lawn mower business in your 

town? Coldwell has a hand, horse or motor mower for every lawn 
: requirement. These big sales will be profitable to you. Find these : 
2 good prospects, write us and let us help you close with them. 
: Use. your window display NOW! 


DEPENDABLE LAWN MOWERS 
Hand Horse, Motor & Gang 


5 COLDWELL LAWN MOWER CO., NEWBURGH, N. Y., U. S. A. : 
2 FACTORY BRANCHES—DES MOINES, lowa: 319 South West Fifth St. CHICAGO. IIl.: 4139 West Kinzie St. < 
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The Only BAKELITE 
Roller-type Timer 


Biggest-value, fastest-selling timer ever 
put on a dealer's shelf—the new Mil- 
waukee Timer, with the “short-proof”’ 
Bakelite case! 


4 


In April this “greater Milwaukee’ is 
announced to almost every Ford owner 
who can read. Full page Saturday 
Evening Post April 19—American and 
Sunset magazines (May issues)—Coun- ty 
try Gentleman, April 19—and the 
leading sectional and state farm papers 
(April). By far the biggest adver- 
tising drive ever put behind any timer! 


And the price hasn't been raised a 
nickel! Still $2—dollars cheaper than : 
any other ignition unit with a Bakelite i sp - —_ | —— 
case. Get ‘set’ for brisk business on / / < e 
the new Milwaukee. Order now from 
your jobber—get the Display Box on 
your counter—it sells 10 quick. 


No 
Increase 
in Price. 
Retails 

at $2 
($2.75 in 
Canada) 


Milwaukee Motor Products, Inc. 
Milwaukee Wisconsin 






ILWAUKEE 





Bone-dry Egyptian fiber race pressed to a 
tight fit in the Bakelite case. Remains satin- 
smooth for thousands of miles. 


Locked in position. Extra thick throughout 


Fine steel contact points with welded stems. 
for longest life. 


Makes the Milwaukee absolutely “‘short- 
proof. Puts it in a class with high-priced 
im 


Only Bakelite case on a roller-type timer | 
ignition units, 


Two bronze castings, fitted and gauged for 
accurate alignment. Hardened steel roller. 


Famous Milwaukee Timer brush assembly | 
finished like a ball bearing. 


Displa — ! Three-color Window and Counter display. 
F y Cut-out—Free! Holds a Milwaukee Timer from stock. New 


process—oil colors, extra brilliant, washable. Sent free, postpaid. Write us direct. 
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The beveled edge makes ironing 
casler. You ean stand erect to 
iron. The beveled edge lets you 
see the work without bending over. 
Your back doesn’t tire. 





A comfortable handle. Women 
shaped this handle, which is re- 
sponsible for the restful effect it 
has on the grip and the forearm, 





A larger ironing surface. The 
base is 20 per cent larger than 
any other iron of equal weight— 
ESTINGHOUS and it is uniformly hot at every 
ELECTRIC point. This shortens ironing 
time for the same reason you 
choose a larger broom. 





The BEVEL 


That’s the thing! 
It gets into frills! 





It gets under buttons! Beauty. Compare this Westing- 
—. — sy Bag of lines 

' anc nish. t is just one more 

It lets you see your work ! reason why your next iron will 


; ? ; ‘ , be Westinghouse. 
It is a tangible, explainable, appreciated feature of the iron that dealers lhe aicsttad 
can sell with conviction and users use with ever-increasing pleasure. 


“The Bevel—that’s the thing!” is the keynote of a substantial, brass 
tack program of selling irons that will be ready on April 15. 


The advertising plan embraces a complete group of selling helps to fit 
the needs of every dealer. 


The Bevel—that’s the thing! 


Westinghouse Electric & Manufacturing Company 
MANSFIELD WORKS, MANSFIELD, OHIO 


Sales Offices in All Principal Cities of the United States and Foreign Countries 


Westinghouse 





























No. 660—Two each of Nos. 
95, 95B, 1805, 1805B, 100 
and 100B List, 25 cents 
each.* 














No. 6G61—Six each of Nos. 


1905 and 19058. List, 25 
cents each.* 














-* 


No. 662—Six each of Nos. 
1920 and 1920B. List, 25 
cents each.* 











No. 663—Three of No. 8B: 
two each of Nos. 21 and 21B: 
one each of Nos. &, 55, S5B, 
72 and 72B. List, 35 cents 
and 40 cents each.* 








No. 664—Two each of Nos. 
8S. SB, 88 and SSB, 888 and 
SSB. List, 35c., 40c. and 
50. each.* 

*Prices in U. S. A., east of 
Rocky Mountains. 
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Have you seen any of these new 


Miller Metal Display Stands? 


They have created quite a sensation. 
Hardware dealers and jobbers who have 
seen them tell us we have produced the 
best padlock sales aid they ever saw. 


Thousands of these attractive metal 
Display Stands are already on dealers’ 
counters, where they are breaking all 


sales records. 


The stands are all metal, substantially 
made, and handsomely enamelled in 


Miller green with embossed edges in fold © 


color. They are genuine quality articles 
that will look well and harmonize with 
vour fine fixtures at the front of the 
store. 


Easy removal and replacement of locks 
are made possible by combination hooks 


and rings, yet pilfering is most difficult. 


There are many different assortments 
arranged in price and type classes to suit 
every purpose and every trade need. Lock 
prices range from 25 cents to $1.75 each. 


The stand shown in the illustration 
above is No. 666, containing four each 
of three popular cast brass locks, num- 
bers 41, 197 and 221 (Sizes 15”, 134” 
and 2” respectively) retailing at the unt- 
form price of 75 cents each. Five others 
are shown and briefly described at the 
left. 


Orders are being filled as received. 
Get in touch with your jobber, or write 
us for further details. 


MILLER LOCK COMPANY 


Originators of Swing- 
ing Metal Display 
Panels, Metal Display 
Stands and Counter 
Cartons for Padlocks. 


Established 1871 


Philadelphia, U. S. A. 


Padlocks, Niaht 
Latches and Cabinet 
Locks. 


Write for copy of New Miller Catalog No. 29 
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4 ay ; built for years and : 
% wously for 20 years, recently wrote, See them and other Rome Utensils Fes h: 
c es weter ond 
% Pen a vragen es time at Hardware and House Furnishing 
° 4 Srouennyeocen Sate 1 — Srases,_ Send 20 vs fer “A Song 
@ manufacture of so on etd” fame line. —— 
, ROME MANUFACTURING CO. Mets Ofics ond Pies «= ROME LN. Y. 
; a 7 RO ME 


COPPER & ALUMINUM UTENSILS 











Selling Copper Ware to GOOD HOUSEKEEPERS 


GOOD HOUSEKEEPING, the The Rome line of copper utensils 
trade paper of Good Housekeepers, includes: tea kettles, range kettles, 
carries a big message about Rome inset pails, tea and coffee pots, 
Copper Utensils to over a million percolators, dippers, and wash boil- 


women. ers—utensils backed by 32 years’ 
_ experience in the manufacture of 
Copper is returning as a utensil copper utensils. , 





metal. Hundreds of thousands of 

dollars are being spent by the cop- Ask your jobber—or write to us. 
per industry to bring before the There is a substantial profit for the 
general public the inherent good dealer who displays and sells Rome. 
qualities of copper. Copper Utensils. 





ROME MANUFACTURING COMPANY Office and Factories: | ROME, N.Y. 


Branches: 
NEW YORK, 342 MADISON AVE., BOSTON, 60 INDIA STREET 
CHICAGO, 1431 LYTTON BLDG. SEATTLE, 302 PIONEER BLDG. 
SAN FRANCISCO, 610-614 WELLS FARGO BUILDING 








COPPER & ALUMINUM UTENSILS 
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RITE for copies of this sign and 
place one on your window when- 

ever it looks like a storm. : 
Stormy weather’can thus be made more 
profitable for you as it is for the shoe mer- 
chants who, on rainy days, stick on their 
windows a sign that reads: ‘““‘Buy Rubbers”. 
“Tune-in’” on the big WEED advertising 
campaign that “keeps at it all the time’”’ and 
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Ril Zo fe Use ’Em Yourself to Sell ’Em 


tl ((ii ’ Fa 
AMERICAN CHAIN COMPANY, Inc. &% 


BRIDGEPORT, CONNECTICUT 
In Canada: DOMINION CHAIN COMPANY, LIMITED, Niagara Falls, Ontario 
District Sales Offices: Boston Chicago New York Philadelphia Pittsburgh San Francisco 


World’s Largest Manufacturer of Welded and Weldless Chains for All Purposes ™ 
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“You Bet a 
he’ll pass it” at 


‘‘Nothing comes back from the Inspector 
after it’s been O. Kayed by this Starrett 
‘Mike.’ But it’s not so surprising at that, 
when you stop to think about it. He use 
a Starrett himself.”’ 





or VICE — Aslight 
sks the spindle firmly. 


INRETT DESIGN, WORKMANSHIP and 
FINISH — assure you of a Micrometer that is 
not easily sprung, is simple to adjust, and is 
good for years and years of reliably accurate 
service. This Starrett 226 is supplied singly or 
in sets (combinations from 0 to 3 and 0 to 6 
inches) as desired. 


THE L. S. STARRETT CO, 
The World's Greatest Toolmakers 
Manufacturers of Hacksaws Unexcelled 

ATHOL, MASS. 
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The Name— 


Natienal 


mentioned in connection with Garage Hardware, 
is the Stamp of Approval of the large num- 
bers of satisfied National Dealers and Users. 





To the Dealers: “National” means National To Your Customers: “National” means prac- 
Service—the Service of Prompt Shipments tical and _ efficiently equipped garages— 
direct from Manufacturer to Retailer—the equipped with neat and attractively designed 
Service that eliminates the middleman—an hardware that makes a weathertight and du- 
rable job. Our National Catalog describes 


added profit for the dealer. Buying at a sav- é' 

‘ . - puyang oa : and illustrates our complete line of Garage 
ing and selling at an increased profit, Na- Theew Sete enn of whith te Meted hulow 

" = - ° ~ , oe] . 
tional Builders Hardware, that is convenient- 

ly packed and easily handled. Write for it today. 



































Our No. 805 Garage Door Set 


(Sliding and Swinging Type) 


The convenience and simplicity of operation of this Three-Door Set 
will immediately appeal to the customers—a simple push and the 
doors are open; a slight pull and the doors are closed. Permits con- 
venient access to garage as one door is hung so as to open without 
disturbing other two doors. Adjustment feature prevents sagging 
doors. Packed in a neat, strong box, complete with all necessary 
bolts and screws. 


NATIONAL MANUFACTURING COMPANY 


STERLING : ILLINOIS 
Your Order Shipped the Day Received 
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Harlan Fiske Stone, 


Attorney General of 
the United States 


wid 


© Underwood & Underwood 


The New Attorney General 
and |Irade Associations 


HE attitude of the new Attorney General on trade associations and the collection of trade sta- 
tistics will be published in HARDWARE AGE next week. , 


John T. Flynn, associate editor of the U. P. C.News Service, which is affiliated with HARDWARE 
AGE, has interviewed the new Attorney General, Harlan Fiske Stone, on the problems of business 
and its contact with the Government. Mr. Flynn has written an article dealing with the Attorney 
General’s views, and giving an insight into his attitude toward business in general. 


A change of the greatest importance in the attitude of the Department of Justice toward the 
business problems of the country is looked for by the country with the accession of Harlan F. 
Stone as Attorney General to succeed Harry M. Daugherty. 


This means that the ruling of former Attorney General Daugherty prohibiting the collection 
of statistics will be reopened. Now that Mr. Daugherty has gone out of the cabinet it may, per- 
haps, be said that his attitude toward trade associations was a subject of disagreement between the 
Department of Justice and the Department of Commerce. The great work of Hoover has been 
the organization of an elaborate system for the study of the basic problems of business. Busi- 
ness men, through their trade bodies, have been urged to scrutinize their methods with a view 
to eliminating waste and speeding up production. Hoover has promised as a reward for this a 
saving of not less than ten billions a year to the nation. Hundreds of trade associations have ex- 
pended great sums of money in building up organizations for inquiring into the leaks, the weak- 
nesses and the rough places in their business. 

It will be sufficient to add here that the new chief law officer of the government is a lawyer 
who has given years of his life to a study of the laws affecting business; that he is fully aware of 
the controversy outlined above; that he has made a profound study of the forces at work in the 
process of developing the American business machine to meet the needs of our present day life; 
that in this development business is continually running into laws made for other conditions and 
other days; and that he will approach the problems of the business world with a sympathetic and 
understanding knowledge of them. = 
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Consider Service 
When You Sell 


Auto Accessories 


SHORT time ago the writer had occasion to visit 
A a hardware store for the purpose of making a 

small purchase. This being done he proceeded 
to engage in casual conversation with the dealer. While 
the conversation was in progress a man entered and 
explained that his automobile had stalled and that he 
couldn’t get it started, and wanted to know if the 
dealer would mind stepping outside and taking a look 
at it. The dealer complied, none too graciously, it 
must be admitted. 


> 

































“You’ve probably run out of gas,” he suggested, 
“we'd better take a look in the tank.” Whereupon 
he began to unscrew the cap of the tank, the mean- 
while puffing on the stump of a cigar. 

“You’d better put that cigar away first,” suggested 
the automobilist. “It doesn’t pay to take chances.” 

“Oh, there’s no danger,” retorted the dealer. His 
manner was anything but conciliatory:and it plainly 
got on the nerve of the customer, who said quite 
gruffly : 

“Either put the cigar away or don’t open the tank.” 

There was nothing left for the dealer but to 
comply, which he did grudgingly, and proceeded to 
open the tank and ascertain by means of a stick 
whether or not gas was needed. 

“Hum,” he said, “there seems to be some gas there 
—but I guess I better give you two gallons.” The 
two gallons was supplied but still the car wouldn’t 
budge. ' 

“If we get her started down this hill here she’d 
probably keep on going,” the dealer suggested, 
whereupon he and the customer pushed the car, a 
Ford, for a distance of twenty-five feet, which was 
just sufficient to get her on the down grade. 

“Now,” said the customer when he had paid for the 
gas, “what do I owe you for helping me push the car?” 

“That'll be 50 cents,”’ said the dealer. 

When the automobile had disappeared, the dealer 
turned to the writer and remarked, “Guess it was 
timer trouble.” 

This is an actual case and serves to show why some 
hardware stores are not as successful as they might 
be. In the first place, the dealer suspected that the 
trouble was caused by the timer, as it probably was, 
but he made no effort to help the customer overcome 
his difficulties in this respect—nor to sell the customer 
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An interesting ac- 
cessory display of 
Chandler & Barber 
Co., Boston, Mass. 


a new timer. Instead he was content to sell two 
gallons of gas and then charge the customer 50 cents 
for a slight service—that took but a moment’s effort 
—on the assumption, undoubtedly, that he would never 
see this particular motorist again and might as well 
play him for all he was worth. Furthermore, he 
antagonized the customer by his contemptuous atti- 
tude when requested to put his cigar away. 

All of which is mentioned by way of pointing out 
that the hardware dealer who is desirous of doing 
an increasingly large automobile accessory business 
must be as ready, if not more ready, as the garages 
and specialty stores to give real, honest-to-goodness 
service. There is no legitimate reason, for example, 
why a hardware dealer cannot install such items as 
spark plugs, fresh lamps, windshield cleaners—espe- 
cially those types which are easily attached by means 
of set screws—wind deflectors, radiator covers, lug- 
gage carriers, chains and numerous other items that 
call for little in the way of time and energy. Many 
hardware dealers, it is true, already perform these 
services, and have been repaid many times over by the 
increase in good will and by additional sales in other 
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The hardware 
dealer can attach 
many of these items 
to the car 





departments as the result of services of this kind. 

In the case of women customers, the installation of 
such items is especially appreciated. Women like to 
have a new purchase go into service without delay 
and ke saved the annoyance of waiting for the man of 
the house to put it in working condition. Incidentally, 
in many cases the man of the house isn’t mechanically 
inclined and in addition to finding such work distaste- 
ful is distrustful of making a good job. This neces- 
sitates a trip to the garage and a loss of good will 
which should belong to the hardware dealer. A great 
many accessories can be installed while a car is stand- 
ing at the curb and may be installed in a surprisingly 
short time without any special technical training. Of 
course, where a store has a driveway to the rear of the 
the store it is especially favorably circumstanced in 
respect to making installations. 

In the case of installations of a more difficult 
nature, such, for example, as tire changes, dealers. 
have found that a charge must be made. In the case 
of the smaller items, however, it will repay the re- 
tailer many times over to perform these slight services 
gratis. 








Y/ 4m weather will soon be here and the auto camper will once more be in his 

glory. Why not approach your customers who own cars on the subject of auto 
camping? In this way you will be able to effect a tie-up between accessories and camp- 
ing and sporting goods and will be able to cash in on some very agreeable profits as 
the result. And reversing the situation, whenever a sporting goods customer enters 
your store, why not try to interest him in auto accessories? It’s good business. 
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Am | My Brother’s Keeper ? 


How the Merchants of Dennison, Ohio, Answered ‘‘Yes’’ 
When They Cooperated to Help Their Town 


EGARDLESS of the moral 
R aspect of your obligation to 
your fellow men, it is a cold- 
blooded commercial fact that if you 
are a retail hardware merchant you 
are your’ brother’s keeper. You 
must concern yourself in the wel- 
fare of your neighbors. You must 
see to it that the wage earners in 
your town have respectable and 
adequate living quarters. You must 
see to it that they are employed 
steadily at fair wages. | 
You can do this through active 
participating membership in your 
board of trade or chamber of com- 
merce. Failure to consider these 
workers means an ultimate decrease 
in population, a bad name for your 
town among labor organizations and, 
whenever a person moves, one less 
customer for you and your fellow 
merchants. In the thriving town a 
turnover of population means but 
little and there will be an annual 
increase of workers. Your town can 
be made a thriving community if it 
is not one now. 


What Dennison Did 


If you don’t believe it, ask the 
merchants of Dennison, Ohio. They 
know. In this town the Panhandle 
Railroad repair shops, employing 
about 2000 skilled mechanics, is the 
largest field of activity. In 1922 
the national railroad strike upset 
this repair shop. Many men walked 
out. The railroad brought new re- 
cruits from other cities. Former 
workers took work in nearby towns, 
maintaining their families in Den- 
nison. The shops’ personnel re- 
gained the 2000 mark. Many new- 
comers brought their families, caus- 
ing a home shortage. 


The housing situation became 
acute. The workers were restless 
and discontented, not with their 
wages but with the mode of living 
which was forced on them. The rail- 
road officials became discouragea 
and seriously contemplated the aban- 
donment of the Dennison repair 
shops for a more likely city. Such 
a move would have removed many 
hundreds of workers from Dennison 
and would have caused a serious un- 
employment era for the town. 


Everything Settled 


That was several months ago. 
Concerted effort of the board of 
trade has adjusted the housing 
status and Secretary James M. 
Cahaney tells us that the railroad 
men will have warm and comfort- 
able homes. 

Had the railroad shops been re- 
moved retail merchants in Dennison 
would have been hard pressed to 
make up for the loss of 2000 wage 
earners. Recent census' reports 
credit this town with less than 5000 
population. Mr. Cahaney adds that 
the town draws an additional rural 
populace of another 5000. 

Assuming that at least one-fourth 
of these 2000 workers were married, 
there would have been a loss of at 
least 2500 people. Imagine the ca- 
lamity of a 5000 town losing a gen- 
erous half of its population. Think 
of your own predicament if your 
town were to suddenly lose every 
other resident customer. 

Such a loss might have ruined 
many retail stores in Dennison. It 
would actually have been a tremen- 
dous loss not only for the present 
but for future years. It would have 
given it a bad name among in- 


dustrial executives who might other- 
wise be interested in the town as 
a site for a new branch factory or 
warehouse. Individuals would hesi- 
tate to locate in Dennison. 

But fortunately it hasn’t happened 
and probably won’t. Briefly, the 
Dennison Board of Trade brought 
builders, capital and materials to- 
gether and kept a brotherly weather- 
eye on the erection of many new 
homes, to be purchased or rented at 
rates consistent to the earning 
abilities of those who were to as- 
sume occupancy. These efforts have 
borne fruit: Two other industries 
are looking favorably on Dennison. 
Retail* merchants will continue to 
receive the patronage of these 2000 
well paid railroad workers and the © 
town will continue to thrive and 
strive. 

How About Your Town? 


There is an association or board 
in your town which should keep a 
vigilant eye on matters of general 
town interest. Your cooperation is 
needed in this work. It is for 
you as well as the next man. If in 
the past you have failed to do your 
full share in this worthy work, get 
in touch with the board secretary 
and tell him that you wish to join. 
Pitch in with added interest and 
zest so that you will make up for 
lost time. 

The comfort and prosperity of 
every wage earner in your town or 
the lack of it will govern your own 
success or failure. You can help 
swing it either way. Negligence 
will bring fatal failures. Coopera- 
tion will bring unlimited success. 
Which will be it be in your town? 
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HEN hardware dealers at the Illinois conven- 
tion were discussing the value of pricing ar- 
ticles displayed in windows, one dealer said that by 
actual test he had found that a window with mer- 
chandise priced in figures so they could be easily 
seen outsold an unpriced window three times over. 


Price Tags on Displays 


salesmen. 





This hardware dealer also said that the window of a 
store was to the hardware merchant what the cat- 
alog was to the mail order house, and that no pains 
or expense should be spared in making it produce the 
maximum amount of business. 
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Price tags are silent 
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A recent paint 
display of the 
W. A. Kennedy 
Hardware Co., 
Canton, Ohio. 
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This window was 
trimmed by 


James H. Ken- 
nedy, 72 years of 
age. 
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$12,000 a Year from a 24 Color 
Paint Department 


66! HE customer is’ always 
right,” says W. A. Kennedy, 
president of the Canton, Ohio, 

retail hardware firm that bears his 

name. This business has enjoyed 
twenty-five prosperous years of sell- 
ing general hardware, paint and 
kindred merchandise. Last year’s 
paint sales amounted to $12,000, 
which meant a five-time stock turn 
in this town of 90,000 population. 
Kennedy’s paint stock is limited to 
twenty-four colors. The original 
paint stock had fifty colors, but this 
merchant knew that he was not sell- 
ing all of them. Sales were watched 
and only the colors which moved 


actively were kept in stock. He has 
no boarders in the paint department 
today. Seventy-five per cent of this 





W.A. KENNEDY 
Canton, Ohio 


Sold $12,000 in paint in 1923. 
Turned his paint stock 5 times 
in that period. 


Reduced the stock from 50 colors 
to 24, 


Holds paint demonstrations. 


Believes the customer is always 
right. 

















paint business was of the direct to 
the consumer kind. 

There are certain difficulties to be 
encountered whenever one reduces 
any stock, on the basis of sales ac- 
tivity. One frequently meets men 
whose taste would shock a veteran 
circus billboard artist. There are 
colors’ which could only be sold to 
three out of 2500 families. But you 
cannot overlook those three families. 
Mr. Kennedy has a few queer colors 
on hand, but he does not keep full 
stocks in these shades. If you are 
near enough to your source of supply 
you can handle any unusual demand 
on the basis of “pick your coior 





Here’s an interesting window of Barker, Rose & Clinton, Elmira, N. Y.. that ties up paint with auto accessories 
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from this auxiliary card and I will 
make delivery in three days.” Such 
business will not be large or fre- 
quent, and so the limited paint 
stock appears to be a very profitable 
and wise move on the part 
of this Ohio dealer. 

The firm carries a full line 
of cold water paints and an 
occasional demonstration is 
held either in the paint de- 
partment or in the display 
window. The comparative 
advantages of window and 
department demonstrations 
seem to be a matter in dis- 
pute among salesmen and 
dealers. One man contends 
that the window demonstra- 
tion attracts the larger num- 
ber of people and will catch 
the eye of the people who are 
passing by. The contrary 
view is that although you 
may get larger crowds you 
get fewer sales and you can- 
not talk directly to the 
crowd or answer questions 
as you can in a department 
demonstration. 

A few weeks ago the Ken- 
nedy paint department gave 
a stippling demonstration. 
The paint salesman who co- 
operated insisted upon this 
location in order to effect a 
sales tie-up. In this way he 
was able to answer queries 
on paint generally and on his 
own line specifically. His view point 
seems sound and worthy of considera- 
tion. 

At the time of this demonstration 
all local master painters and house 
owners were invited to attend and 
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bring their painting problems to the 
expert in charge. Letters were sent 


to the house owners and ’phone calls 
were made to all master painters at 
night. The same procedure had been 





A section of the W. A. Kennedy paint department 


tried successfully with cold water 
paints. Both demonstrations brought 
fair sized crowds to the store and 
resulted in sales sufficient to war- 
rant repeat demonstrations at a 
later date. 
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The Kennedy paint department is 
well arranged. Mixed paint is 
grouped according to sizes on reg- 
ular shelves. The showcase in front 
of the shelving contains a full as- 
sortment of brushes. The 
customer cannot help but see 
the brushes in this case when 
he buys paint. It is a very 
simple matter for the sales- 
man to reach into the case, 
select the proper brush, put 
it with the paint and say, 
“You will need this brush. 
It is particularly well suited 
for the work you plan to do.” 
Of course, he asks how the 
paint will be used in the first 
place. History proves that 
this is a successful way to 
sell brushes in Canton. 

At the far end of the show- 
case a color card table has 
been made. It is an ordi- 
nary counter height table 
with a removable plate glass 
top. Under the glass you 
find color cards, prices, color 
combinations and other data 
pertaining to paints and 
painting. 

James H. Kennedy, broth- 
er of the proprietor, has 
charge of window displays. 
He makes his own fixtures 
and is very handy as a dis- 
play man. He surprised us 
last month when he said 
he had only been doing 
window display work for a short 
time and that he had recently cele- 
brated his seventy-second birthday. 
From what we have seen of his 
displays, we will say he can show the 
“voung fellers’” something. 


An Original Letter Head 


Fat ai of the future 
will perhaps make a collection 
of the various specimens of letter-’ 
heads used, during the early part of 
the twentieth century, by American 
business houses. The so-called char- 
acteristics of a business house are 
often imprinted in the letter- 
head. 

A man selecting a letterhead 
should bear in mind the advice 
of Polonius to Laertes: 
“Costly thy habit as thy purse 

can buy, 

But not expressed in fancy; 








rich, not gaudy; 

For the apparel oft proclaims the 
man.” 

We, therefore, recommend to our 
contemporaries and to the antiquari- 
ans of the future the letterhead re- 
produced herewith of Huck’s Wife 





CONNERSVILLE . IND. 


Saving Station, 117 East Sixth 
Street, Connersville, Ind. And at the 
same time we wish to express our ap- 
preciation to W. B. Milnor, sales man- 
ager of the Moore Push Pin Co., 
Philadeiphia, Pa., who forwarded this 
letterhead to us with the comment 
that Huck is a dealer in all 
kinds of devices, contrivances 
and contraptions for use in 
the home. The _ letterhead 


speaks for itself and we take 
the opportunity of congratu- 
lating Mr. Huck on his orig- 
inality. 
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The Time Has Come 
for Courage, Vision 
and Heroic Action, 


Noyes Warns 
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Pierrepont B. Noyes 


NOTE: Pierrepont B. Noyes, president of the Oneida Community, Ltd., former United 
States Rhineland Commissioner, and former president of the American Hardware Manufac- 
turers Association, delivered an address April 8, before the joint convention of the American 
Hardware Manufacturers’ and the Southern Hardware Jobbers’ Associations, at New Orleans, 
La., which has been published in part in a number of newspapers throughout the country, 
and which has caused unusual comment because of its vigorous and courageous statements. 
Inasmuch as the convention issue of HARDWARE AGE will not appear until April 24, we 
publish herewith notable extracts from the Noyes address. 


“Stated briefly and frankly, representative govern- 
ment is functioning very badly in the United States. It 
is unquestionably at the lowest point within the mem- 
ory of this generation. We may as well acknowledge 
this. It is too evident to every thinking American who 
is not hopelessly committed to some personal or party 
success. Everywhere I go I find a growing disgust 
with the ineffectiveness and paltriness and cowardice 
of current politics as much as with its unclean- 


liness . Pe 
*% * * 


“Whenever the responsible leaders of a people adopt 
a policy of dodging or postponing all serious problems 
the vacuum in statesmanship thus created is auto- 
matically filled with the noisy struggles of little men 
for little ends, and of corrupt men for corrupt 


ends . 
* *& * 


“Leaderless politicians governed by fear for their 
political lives have consistently shied at every great 
national problem until they have turned Washington 
into an arena where only the pettiest and most per- 
sonal struggles are staged . a 


* % *% 


“The time has already come for heroic remedies. 
I do not believe that our political distemper can be 
cured without a major operation—a clean sweep and 
a complete new deal . PI aa 


* *% * 


“Dangerous conditions at home and abroad are to- 
day developing under our very eyes for lack of frank 


consideration. Settlements of vital importance for 
our future peace and prosperity are going against us 
by default ... ” 


* *% * 


“The history of the last four years proves that 
there is no possible chance for permanent peace with- 
out our active cooperation, and that without such 
peace and cooperation there is no chance for economic 
recovery and sound prosperous business in the United 
Dé a a , 


>>> 


“Every time some untoward incident has projected 
facts through the smoke screen of cheap optimism 
and ‘irreconcilable’ oratory we have seen in Europe 
starving millions, a vanishing mark, a falling franc, 
larger armies, new aggressions and a feverish lining 
up of nations ‘for the next war’ . ” 


2k Sa 


“Washington seems to have adopted the quaint idea 
that the labor problem is settled; that between court 
injunctions and the strength of ‘big business’ labor 
is ‘well in hand.’ I hear it said ‘the working man 
has already got all he can expect.’ No greater mis- 
take can be made. The struggle of labor for a larger 
share of the comfort and happiness created by in- 
dustrial progress is no temporary or _ incidental 
struggle. It is as broad as civilization and as 
irresistibly progressive as the tides. This movement 
toward the distribution more widely and more fairly 
of the fruits of prosperity has, I believe, only just 
begun . o 
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Plan of the first floor of store of Gibbens &€ Gordon Co., Inc., New Orleans, La. 


Lfficient Arrangement Speeds Up 


A Close Up of the Store Layout 


in selling hardware more 

rapidly, more easily or in 
greater volume is of interest to the 
hardware trade at large. A rack for 
displaying tools has an appeal to 
someone, while an account of the 
opening of a new store also claims its 
share of attention. Such being the 
case, a description of the new store 
of Gibbens & Gordon Co., Inc., at 532- 
534 Canal Street, New Orleans, La., 
should succeed in arousing the inter- 
est of those members of the trade 
who are on the lookout for sugges- 
tions as to store arrangement. 


NY arrangement that succeeds 


The store in question is a five story 
building with a 32 ft. frontage and 
a depth of 100 ft. The first floor is 
given over to the stock of shelf hard- 
ware, mechanics’ tools, paints, etc. 
Around this is a mezzanine in which 
are located the offices, a sampie room 
for builders’ hardware, lawn mowers, 
ice cream freezers and_ similar 
articles. All of the remaining floors 
are given over to a large stock of 
hardware. The firm’s stock of heavy 


hardware is carried in a large ware- 

house on the public belt railroad. 
The first floor is equipped with fix- 

tures of the latest design. 


All parts 













of the fixtures that can be seen by the 
public are built of straight sawed 
white oak and are finished in gray. 
This serves to give the store an ex- 
ceedingly light and cheerful appear- 
ance. The sample boards are all 
interchangeable and are covered with 
a dark green felt which makes an 
effective background for the mer- 
chandise displayed. The panels in 
the show windows are also inter- 
changeable and are also covered with 
felt. 

The first floor is remarkably 
spacious, light and attractive. On 
entering the door one finds the cutlery 





VIEW of the Gibbens & 

Gordon Co. store looking 
from the back to the front, and 
showing in detail the tool and 
builders’ hardware _ sections. 
Note the way in which mer- 
chandise has been attractively 
sampled upon interchangeable, 
felt-covered sample boards. 
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LAWN MOWERS ICE CREAM FREEZERS ETC. 
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Plan of the mazzanine floor of the store showing arrangement in detail 
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Selling in This New Orleans Store 


of Gibbens & Gordon Co., Ine. 


displayed in show cases in the center. 
Behind this case and at the right is 
another case of cutlery, which is fol- 
lowed by a display of flashlights. At 
the left of the first case are the tool 
displays. Immediately behind these 
cases is a screw case and wrapping 
counter which is in turn followed by 
a display of household paints and a 
display table of vises, bench drills, 
etc. A stairway leading to the 
mezzanine is directly behind this 
table. At the extreme rear one finds 
the firm’s stock of oils, which is kept 
in tanks. The bookkeeper and tele- 
phone exchange are also located in 





THs view is taken from the 

entrance and gives one an 
excellent idea of the size of the 
establishment. The cases in the 
foreground contain cutlery, 
flashlights and tools. The stair-. 
way at the rear leads to the 
mezzanine where the firm’s 
offices are located. 





the rear of the first floor within 
easy reach. 

At the right as one enters the 
store are found the electrical goods 
department, followed by lamps, bath- 
room fixtures, padlocks and builders’ 
hardware. Under the mezzanine, on 
the right and in the rea) of the sam- 
ple door sections, are found nails, 
bolts, strap and tee hinges, sandpaper 
and other rough hardware. At the 
left of the entrance one finds a sec- 
tion devoted to hand saws, !evels and 
other carpenters’ tools. Mechanics’ 
tools follow this section, while under 
the mezzanine is carried « surplus 





stock of paints and steel goods. 

A freight elevator located at the 
right of the entrance carries stock to 
all floors of the building. The store 
is exceptionally well lighted both 
naturally and by electricity. There 
are mighty few dull days either liter- 
ally or in a business way inside the 
store of Gibbens & Gordon Co., Inc. 

Frederick J. Sage, of Detroit, 
Mich., is responsible for the design- 
ing of the fixtures and store arrange- 
ment, as well as for the classification 
and sampling of stock. The result 
speaks for itself. 
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“JT sat on the deck smoking.” 


IFE is terrifically interesting! Most men and 

women—old and young—love romance! All of 

us love adventure. There is a whole world of 
romance and adventure in business, if we only look 
tor it. How dull life must be to those who cannot 
see the thrilling human stories all around them in 
their everyday lives! 

By this time I have traveled almost over the entire 
United States. I had sold goods with our salesmen 
in every part of the country. One of my last journeys 
in quest of selling adventure had been with the new 
Wilson stove into the effete East. I took a full sized 
stove and had a special sample trunk made to carry it. 
This trunk was made with hinges so all the sides 
opened and fell flat, leaving the stove standing alone. 


My First Visit to New York 


I landed first in New York City—my first visit to 
the great metropolis. I stopped at the Hotel Imperial 
and spent my first day jay-walking around the town. 
I was a jay-walker all right but no one sold me any 
gold bricks. | 

The second day I hunted up stove buyers but no one 
was interested in the “Wilson.” They told me New 
York burned coal and for me to go to towns “upstate,” 
where they burned wood, corn.cobs, etc. Therefore, 
after several days’ hard work, I gave up New York. 
I was “skunked.” However, while in the village I went 
around and took an outside look at some of the great 
hardware houses I had competed with in my Western 
travels. I was surprised at their small quarters and 
the general dark and dingy look of their offices and 
shipping rooms. I remarked at their poor shipping 
facilities as compared with the West. So these were 
the concerns I had feared! Never again.! 

One afternoon I took a ship to Boston—my first 
view of the Atlantic. It was a wonderful, large boat. 
We had a beautiful trip up Long Island Sound. I 
sat on deck in the dark smoking. There was another 
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By Saunders Norvell 





Chapter XI 


The Romance of Business 


cigar light near me. Finally a voice asked—“What’s 
your line?” “Stoves’”—I answered. “What’s yours?” 
“Liquors” was the reply. My unknown friend was a 
barkeeper. He was going to see his daughter at school 
in Massachusetts. He said his trip would cost him 
$100-—$50 for his expenses and $50 his helper would 
steal while he was gone! 


Lost in Boston 


I arrived in Boston in the gray dawn and put up 
at Young’s Hotel. What good, thick, juicy steaks! 
Boston was a funny town with narrow, cow-path, 
crooked streets. I got lost but called on store people. 

I went upstairs to the office of the McGhee Furnace 
Company, asked for the manager and was shown a 
seat on a long bench. Several salesmen were on the 
bench with me. I sat and smoked a large cigar. 
The office force looked at me and laughed. I wondered 
what was the matter. Finally my turn came and I 
went into the inside office. The manager sized me 
up, especially the large Vesuvius I was working. I 
told my little story. At the end the manager remarked 
—“You are the first salesman who ever came into 
this office smoking.” I answered—“‘Out West we all 
smoke, everywhere. Won’t you have a cigar?” It was 
a big fine one. He rose, closed the door to the out- 
side office and took the cigar. He also had traveled 
out West. We knew a number of hardware men in 
common. I have forgotten his name but he was a good 
sport. He told me to bring around my “hot tomale” 
can that afternoon and he would show it to his sales- 
men on the first floor. I went downstairs, met the 
salesmen, took them around to Young’s and “blew” 
them to a great lunch. 

That afternoon I gave them a selling talk, showed 
my sample, rigged up a chimney and they were sur- 
prised at how the “tomale can” would work. The 
manager insisted on the exclusive Boston territory. 
(How I did hate to give it up)! He bought 100 as a 
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starter and afterward became a very good customer, 
selling a large quantity. I hope he is still living and 
prosperous. I want him to know he saved my life 
with that order. I had been out two weeks and had 
not had a “scratch” up to that time. 


Two Days Wasted 


More romance! [I took a little tub of a boat to 
Portland, Me. The trip was very rough and I was 
seasick. A salesman must take the bitter with the 
sweet. Finally I got on land again. I struck a “smart 
Aleck” in Portland. He came to see my sample, looked 
it all over, took in all my sales talk, asked me to stay 
over the next day and bring the stove down to their 
factory. Like an ass I did it. He had his stove fore- 
man look it all over and he took minute measurements. 
Then he told me he would think it over and write me 
to St. Louis. This concern never wrote me. They 
brought out a very poor imitation made in their own 
factory. I hope the curse of a poor sales manager 
has spoiled his digestion all these years. Two days 
lost and no one else called on in Portland on account 
of his dishonest promises. 

I cut across from Portland to Troy. There I called 
on the Fuller & Warren Company and met a gentle- 
man with pure white hair. He was very pleasant. I 
told my story, told of my sample and showed my 
catalog. He said he had heard of this stove and would 
take the agency for northern New York. He did not 
even look at my sample. He gave me an order for 500 
flat and for years sold a great many of these stoves, 
ordering them in carload lots. 

Such are the ups and downs of selling. No one 
knows what a day will bring forth. The moral, boys, 
is to keep moving, tell your story, SHOW SAMPLES 
and never lose your temper. 

Would you like to hear the story of the Wilson 
stove? 

The Simmons on Company had a buyer, 
George W. Wilson, who had traveled in Texas. George 
Wilson was one of God’s noblemen. Everybody loved 
George Wilson. He died in the harness and was 
mourned by all who knew him. 

One day our salesman, A. G. Johnson, who visited 
Mexico, Mo., told George Wilson that a customer there 
was making and selling a remarkable, sheet iron stove 
and had built up a large local trade. It happened 
this customer’s name was also “Wilson.” Our Mr. 
Wilson took up the matter and as a result Mr. Wilson 
of Mexico, Mo., sold out his business, moved to St. 
Louis and started a factory to make these stoves, the 
Simmons Hardware Company being the exclusive 
agents. The Simmons Hardware Company built up 
_ an enormous business on these stoves. The owner 
Wilson made a fortune and today has a large modern 
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factory near St. Louis. How about romance in busi- 
ness! Think of the trifling things upon which suc- 
cess depends—the chance word of a salesman—the 
receptive attitude of mind of a buyer—the energy 
and nerve to push a new thing that “looked good.” 
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“I took George to the fair to see the sights’ 


Among the many good salesmen of the Simmons 
Hardware Company was Frank Baldwin of Indian- 
apolis. In a hard-fought territory he sold a large 
volume of goods. Frank enjoyed the battle. He was 
a great fighter. His correspondence was always in- 
teresting and amusing. Frank and I became great 
friends, notwithstanding the fact that I had to hold 
him down pretty hard on prices, as he never liked to 
‘“‘pass”’ business. 


Frank Gets Bloodthirsty 


Once I remember he sent a large order at prices 
just about our cost. He wrote that a certain com- 
petitor was after his account and he decided to get 
some of his “good, rich, red blood.’ I remember 
writing Frank that he got the “good, rich, red blood’ 
all right but it was ours and NOT HIS COMPETI- 
TOR’S! 

Frank wrote me he was tired of the “gypsy life’ 
selling goods in Indiana and wanted a house job. On 
his visits to St. Louis we talked over many plans 
and the outcome was a very romantic and adventurous 
trip selling goods in Cuba which I must save for an 
article all by itself. 
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“JT sat and smoked a large cigar” 
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Frank is today one of the leading shovel manufac- 
turers of the country. He owns the Baldwin Tool 
Works and has for his sales manager Charles B. 
Chancellor, one of the best salesmen and good, all- 
round fellows I ever knew. Frank has made his for- 
tune and owns a wonderful hunting and fishing “lodge” 
in Canada. I am told when the Indian boatman ar- 
rives with the supplies, Frank meets him at the dock 
and they “match” whether Frank shall pay double or 
not at all. I’m sure that Indian is going “broke” 
matching against “Baldwin’s luck!” 

Here is another romance of business. I could tell 
dozens of them. One day Mr. Simmons called me into 
his office and, laying a sales statement before me, 
said—“There’s something wrong with this Springfield, 
Ill., territory. Sales are falling off and it needs look- 
ing into.” The route was covered my George E. Scott, 
a St. Louis boy who had been sent there out of stock. 

I was instructed to meet Scott in Springfield and 
give the territory the “once over.” I arrived at mid- 
night and George met me at the station. Naturally 
he was “offish.” Salesmen usually are under the cir- 
cumstanes. My first job was to win his confidence. I 
studied him more than I did the trade. He was com- 
pletely discouraged and homesick. I will never for- 
get that hotel where he made his headquarters. It 
was one of those dark, dreary places where odors from 
the lavatory seem to permanently permeate the entire 
hotel! Poor boy! I was sorry for him. The Chicago 
World’s Fair was in progress, so after a week of his 
territory I took George to the Fair to see the sights. 
We had very good time and the ice was broken. 

Upon returning to St. Louis, Mr. Simmons wanted 
to know the trouble. “Just a square peg in a round 
hole,” I replied. I asked Mr. Simmons to let me have 


PeADETANL ACE ANETTA ae 











April 17, 1924 


George as an assistant. I told him he was naturally 
one of the brightest young fellows in the house. Mr. 
Simmons consented. George helped me. Then he be- 
came assistant to Wallace D. Simmons and on the 
death of George Wilson, he took his desk as buyer 
of housefurnishings, screen doors, woodenware, etc. 

George E. Scott was a clear-headed, shrewd buyer 
but he had the knack of making friends with all the 
factory salesmen and also the salesmen of the house. 
How little many people in this world realize the 
value as well as the pleasure of friendships! 

He was offered a large salary to go with a Chicago 
railway appliance manufacturing concern as a sales- 
man. He accepted the position and brilliantly made 
good. Today he is the vice-president of the company 
and reported to be a millionaire. 

Years after our first visit to Chicago together, when 
he was a discouraged salesman, I went there as his 
guest. I was met at the station by his car and 
chauffeur in livery and driven to his handsome apart- 
ment facing the lake. 

Think of this true story, my dear discouraged sales- 
man. It is pleasant for me to think in this case, and 
in others, that perhaps I myself had something to do 
with putting others on the road to fortune! 

During the war George Scott gave up his business, 
moved to Washington and devoted all his time to the 
Red Cross. He was the next man to Henry Davison. 

My next article will tell how Frank Baldwin and 
I went to Cuba and helped General Wood straighten 
out affairs there by selling the hardware trade “the 
best special brand line in the world.” It makes me 
laugh to think of that adventure, even after all these 
years. 

(To be continued) 
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THE PROFIT IN THE LAST 


URELY you have heard street venders on the city streets call out: “Your 
last chance! This is the last package we have of this wonderful corn 
cure. Who is going to get it?” while all the time you feel morally certain 

‘they have a couple of dozen other packages tucked away and hidden from sight. 

The street vender knows that there is a big buying incentive behind the fear 
that one may not be able to buy the last of a supply, quite without regard for 
its worth or quality. But the street vender knows something else even more— 
that his real profits really lie in the last two or three packages he sells. If 
he quits with them unsold, his day’s work may have consisted of merely getting 
back his capital investment, not in making a profit. 

But do you realize that very thing, Mr. Retailer; and do you teach your 
clerks to realize it? The tendency with the average retailer, boss or clerk, is 
to pat himself on the back and consider that he has done mighty well when 
he has managed to sell all but a few remaining packages of a shipment, 
while the business may really have only reached that point where it has man- 
aged to get back its investment in the stock and be only standing at the 
threshold of possible profits. To close out the remaining packages at a cut 
price means that the business will in the end only get half its legitimate profit. 
= And to put them on a back shelf for possible sale “some day” only means to 
defer taking those profits which have already been earned. 

It’s the last lap of a race that counts most; and it is the last few sales of a 
lot of goods which involve the most of the profits. 
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N the cut at the 

top of the page 
is an unusual way 
of displaying glass. : 
In the background 
builders’ hardware 
stands out dis- 
tinctively against a 
white background. 
To the left electric 
specialties, cutlery 
and bath room fix- 
tures are combined 
in an attractive dis- 
play. The grouping 
of these articles is 
worthy of close 
study. A neatly 
printed card is 
placed in front of 
each of the electri- 
cal items. 


























Y. SCHELLY 
* & BRO., Allen- —~ —_ atin sia 
of the banner booths um (PVeCurLLY & BRUIT. * 
at the Better Homes | C. LS SCHELLY & BI —— 
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ciation exhibit held 
at Allentown during 
the week of Feb. 11. 
The entire display 
was designed, ar- 
ranged and put up 
by the company’s 
own organization. 
The cut on the right 
shows a novel dis- 
play of roofing 
paper and composi- 
tion shingles in the 
foreground, while in 
the background is a 
complete display of 
paints, varnishes 
and brushes. 
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Tri-State Association of 
Ohio, W. Va. and Ky. 
Being Organized 


A Tri-State Hardware Dealers’ As- 
sociation covering towns in Ohio, West 
Virginia, and Kentucky is in the process 
of tormation. The first meeting of 
interested dealers was held in Ashiand, 
Ky. The Ogden Hardware Co. was 
host to fifty-five dealers who came from 
Huntington, Ironton, Russell, Catletts- 
burg, and Ashland. 

Ww. Pirrung, 

W. Va., 


Huntington and 


Williamson, introduced the 





| 
! 


' 


more 


Off-’N-On tire chain plant at Buffalo, 
N. Y. The growth in 1923 was so 
rapid that even greater facilities were 
made necessary. 

The new factory at 
than triple the 


Newark will 
output 


| Off-’N-On automobile tire chains and 





———— 


suggestion of the new organization | 
saying that there was a real need for | 


such an association which could em- 
brace the Tri-State towns, operate 


similar to State associations but with | 


the additional opportunity to meet sev- 
eral times a year and hold regular 
dinner meetings, where ideas and prob- 
lems could be discussed. 

A committee was formed to work out 
organization details. J. S. Ogden, Ash- 
land; H. C. Rudmann, Ironton; H. D. 
McGowan, Catlettsburg; Clay Byron, 
Kenova, and George Meade, Hunting- 
ton, will serve on the committee under 
the chairmanship of Mr. Pirrung. 

J. S. Ogden, president, Ogden Hard- 
ware Co., was toastmaster at the dinner 
which prompted the new association. 
Talks were made by Bennett Chapple, 
publicity director, American Rolling 
Mill Co.; Frank Blair, the W. Bingham 
Co., Cleveland; Charles Love, pioneer 
retailer from Huntington, and other 
dealers. 





A. M. Joralemon Sales Mer. 
Crosley Radio Corp. 


A. M. Joralemon has been appointed 
general sales manager of the Crosley 
Radio Corp., Cincinnati, Ohio. For the 
past fourteen years he has been as- 
sociated with the National Carbon Co.. 
recently in the capacity of sales man- 
ager in the radio division of that com- 
pany. 

Mr. Joralemon succeeds W. W. Boes 
who has been appointed district man- 
ager for the State of Ohio. Mr. Boes 
has been with the Crosley interests for 
eighteen months, previous to which he 
covered the northern end of the State 
selling radio jobbers and dealers. 


Off--N-On Chain Factory 
at Newark, N. J. 


A new modern factory building, 310 
ft. long and equipped throughout with 
up-to-date machinery, has been erected 
in Newark, N. J., by the Pyrene Mfg. 
Co., for the manufacture of Off-’N-On 
tire chains. 

Off-"-N-On automobile tire chains 
were introduced in 1922. During that 
year it was necessary to more than 
double the production capacity of the 





permit the Pyrene Mfg. Co. to render 
more adequate service to its customers. 
In the future chains manufactured at 
the Buffalo plant will be distributed to 
the West and Middle West, while those 
manufactured in Newark will 
shipped to the South and Southeast. 





G. C. Jefferson Adv. Mer. 
for Mansfield Tire 


G. C. Jefferson has been appointed 
advertising manager of the Mansfield 
Tire & Rubber Co., Mansfield, Ohio. He 
was formerly in charge of the South 
Bend (Ind.) office of Forrance, Sullivan 

Co., handling the advertising of 
Studebaker autos. Prior to that Mr. 
Jefferson was with the Oakland Motor 
Car Co., Pontiac, Mich., and William 
N. Albee Co., Detroit, Mich. 


J. H. Hughes and Associates 
Takes Over G. A. Swineford 


The G. A. Swineford Co., Canton, 
Ohio, manufacturer of hay tools, 
pulleys, shovels and rakes, has been 
taken over by James H. Hughes and 
associates. 

Mr. Hughes, who becomes president, 
succeeding G. A. Swineford, was for 
a number of years a salesman in the 
Cleveland office of the Carnegie Steel 
Co., later was manager of the steel and 
tube department of the Timken Roller 
Bearing Co., and more recently has 
been assistant general manager of the 
Apollo Steel Co., Apollo, Pa. Folkert 
A. Schmidt has been chosen secretary 
and factory manager. He will have 
charge of reorganization of the plant. 
ee and equipment are to be 
added. 


H. W. Farr Now Traveling 
for J. Wiss & Sons 


_H. W. Farr, for many years window 
display manager with the Warner 
Hardware Co., Minneapolis, Minn., is 
now with J. Wiss & Sons, manufactur- 
ers of shears and snips, working out 
of their Chicago office as display man 
putting in window displays for dealers 
over the territory. 


Philadelphia Paint Men 


The third annual Get Together Night 
of the Paint and Varnish interests of 
Philadelphia was held at the Emmett 
Welch Theater in that city under the 
auspices of the Save the Surface Sales- 
men Club of Philadelphia. 
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CURRENT NEWS 


Paint and Varnish Mgrs. 
Announce Programs 
for June Meeting 


A wide range of topics affecting the 
interests of the paint and varnish in- 
dustry are to be discussed at the execu- 
tive committee of the Paint and Var- 
nish Managers’ Council, to be held at 
the Hotel Statler, Detroit, Mich., June 
4. The program, in part, is as follows: 

Opening of conference by S. B. Wood- 
“Welcome to De- 


W. R. Carnegie, president, 


Detroit Paint, Oil and Varnish Club. 
“Relation of the Sales Manager to his 


_Salesmen,” 


discussion led by R. W. 


_ Lindsay, general sales manager, Pratt 
_& Lambert, Inc. 





“The Second Mile in Business,” dis- 

cussion of the relation of the Credit 
Department to Sales, led by H. Uehlin- 
ger, credit manager, Hilo Varnish 
Corp. 
“Future Developments of the Paint 
and Varnish Industry,” discussion led 
by R. W. Levenhagen, vice-president 
and general sales manager, Glidden 
company. 

“Securing Maximum Cooperation 
from Retailers in Use of Sales Helps,” 
discussion led by George B. Hendrick, 
general sales manager, Douglas Shoe 


Co. 

“The Code of Ethics of the Paint 
and Varnish Industry and Its Practical 
Application,” discussion led by H. G. 
Sidford, National Lead Co. 

“Paint and Varnish Salesmen’s 
Clubs,” discussion led by Willard E. 
Maston, president, National Associa- 
tion of Save the Surface Salesmen. 

“Cooperative Sales Effort Through 
Save the Surface Campaign,” discus- 
sion led by Charles J. Roh, vice-presi- 
dent, Murphy Varnish Co. 

Question Box. Informal discussion 
on individual sales problems. Sales 
executives are urged to send Arthur M. 
East, secretary of the Paint and Var- 
nish Sales Managers’ Council, 508 
Bourse, Philadelphia, questions on sales 
problems which they desire to have 
discussed at Detroit. 


R. P. Boyd to Travel for 
Savage Arms 


R. P. Boyd, who has been associated 
with the arms industry for many years, 
has recently been appointed by the Sav- 
age Arms Corporation, owners and 
operators of the J. Stevens Arms Co., 
Utica, N. Y., as representative in the 
South. Mr. Boyd’s headquarters will 
be at Knoxville, Tenn. 





Grant with Lufkin Rule Co. 


James Grant, for many years man- 
ager of the mechanics’ tools department 
of the Warner Hardware Co., Minne- 
apolis, Minn., is now traveling out of 


St. Louis for the Lufkin Rule Co. 
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General Electric Co. 
Wins Important 


Lamp Case 


The General Electric Company’s claim 
to ownership and the validity of the 
Just and Hanaman patents on the 
tungsten lamp and on Langmuir’s im- 
provement, the gas-filled lamp, was sus- 
tained in a decision recently handed 
down by the United States Court 
of Appeals. A statement issued by 
the General Electric Company ex- 
plained that the invention of the tungs- 
ten incandescent lamp replaced the car- 
bon filament lamp and cut in half the 
amount of current required, and so cut 
in half the consumers’ bills. The 
tungsten lamp, it was contended, has 











| 





been greatly improved since, one of. 
the improvements being the invention | 


by Dr. Coolidge of drawn tungsten 


wire, which increased the durability of | 
the filament and brought about further | 


reductions in cost. 

Another improvement came when Dr. 
Langmuir produced the gas-filled lamp, 
which gives a whiter and brighter light. 
This invention, it is said, was largely 
responsible for decreasing the cost of 
street, store and industrial lighting. 
One city alone, it is asserted, saves 
nearly $400,000 a year by it in street 
lighting. 





J. A. Camm Sales Manager 
W.F. & John Barnes Co. 


J. A. Camm, formerly president of 
the Western Iron Stores, Milwaukee, 
Wis., has resigned his position with 
that company to become general sales 
manager of the W. F. & John Barnes 
Co.. Rockford, III. 

Charles E. Curtis has been elected 
to succeed Mr. Camm in the presidency 
of the Western Iron Stores. W. W. 
Ethier, vice-president, and R. M. 
Friend, secretary-treasurer, have been 
reelected in their various offices. 





Lee Tire & Rubber Co. 
Enlarges Activities 


According to a news report the Lee 
Tire & Rubber Co., Conshohocken, Pa., 
will manufacture the Republic pneu- 
matic tires for the Republic Rubber Co., 
Youngstown, Ohio. 
ported that the latter company’s pneu- 
_ matic department has been closed down 
as a preliminary for conversion, which 
will permit the entire production equip- 





It is further re- | 








50 per cent greater floor space for pro- 
duction. This company recently an- 
nounced that its subsidiaries, the Johns 
Machine & Stamping Works and the 
Minerva Mfg. Co., will hereafter be 
known as units of the Geo. H. Bowman 
Co., the separate company titles being 
discontinued. 





Century Glass & Paint Co. 
to Distribute Products 
of U.S. Kalsomine Co. 


The United States Kalsomine Co., 30 
Church Street, New York, has an- 
nounced that the Century Glass & Paint 
Co., 202 St. Clair Avenue, N. E., Cleve- 
land, Ohio, will act as wholesale dis- 
tributors of U-Kal-O Kalsomine, cover- 
ing the northeastern Ohio territory. 





Chicago Toy Fair a Success 


The annual toy fair held at the 
Morrison Hotel, Chicago, March 7 to 11 
repeated the success of former years. 
The last minute toys were all there. 
They ranged from the new Skeezix doll, 
and real toy electric irons and stoves 
that worked direct from the lamp 
socket to the dolls that played har- 
monicas and the tinsel that glittered 
like diamonds. The display filled the 
hotel from the tenth floor down to the 
balcony. 

Exhibitors expressed _ satisfaction 
over the increased interest of hardware 
dealers in toy lines and many of them 
reported that hardware buyers had 
been placing orders during the show. 

The wheel goods section, as is always 
the case, commanded its share of atten- 
tion as did the electric trains and 
sturdy mechanical toys usually sold by 
hardware stores. 


‘“A Year of Hardware Windows” 


“A Year of Hardware Windows” is 
the title of a book compiled by B. 
Christianson, and issued by the Wis- 
consin Retail Hardware Association, 


with a view of stimulating interest in | 


the show window. 

The book, which has been compiled 
with the assistance of many practical 
hardware men, illustrates a series of 
show window displays for every week 
in the year. It also contains much 
practical and detailed information on 


the correct methods of dressing. fix- 


ment to be utilized in the manufacture | 


of mechanical rubber goods. 





Geo. H. Bowman Co. 
Adds to Plant 


The Geo. H. Bowman Co., Cleveland, 
is building an addition to its Bowman 
All-Steel Coaster plant, which will give 


| chandise 
| store. 


| floors, etc. 


tures and ornaments, lighting effects, 
color schemes and combinations, the 
coupling up of show windows and ad- 
vertising, show cards, backgrounds, 
It also has numerous sug- 
gestions for seasonal show card mes- 
sages on practically all lines of mer- 
handled the hardware 
The window displays illustrated 


in the book were prepared by George 


Nitz. 

The book contains 88 pages and 
should prove a valuable addition to the 
library of any hardware retailer. 
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Harrington Cutlery 
Company Is Sold 
to Stockholders 


A controlling interest in the Harring- 
tcn Cutlery Co., Southbridge, Mass., has 
been acquired by C. M. Wells, A. B. Wells 
and J. C. Wells, of the American Optical 
Co., of that city, through the purchase 
of the holdings of Charles D. Harring- 
ton, who has retired from the presi- 
dency and active participation in the 
affairs of the company. The new own- 
ers are sons of the late George W. 
Wells, who at the solicitation of Mr. 
Harrington, became a stockholder and 
director in the Harrington Cutlery Co. 
at the time of the incorporation in 
1902, twenty-two years ago. Dexter 
Harrington was president of the com- 
pany from 1902 to 1911, and G. W. 
Wells was president from 1911 until 
his death. Since the death of George 
W. Wells in 1912, J. C. Wells has been 
a director in the company, and through 
this continued association the Wells 
brothers have been actively interested 
in the development and growth of this 
important Southbridge industry. 

It is the aim of the management, 
with the continued assistance and ad- 
vice of Mr. Harrington, to follow the 
policies which have made for the suc- 
cess of the company without changes 
in the personnel of the present efficient 
factory and office organization, the 
larger part of which has been with 
Mr. Harrington for many years. 

The Harrington Cutlery Co. is the 
oldest industry in Southbridge, having 
been started in 1818 by Henry Harring- 
ton and continued by his son, Dexter 
Harrington, father of Charles D. Har- 
rington, and the factory was located on 
the Charlton Road. The company has 
built up.an enviable reputation for qual- 
ity of its shoe knives, household knives, 
butcher, baker and _ confectioners’ 
knives, and kindred lines, and particu- 
larly under the trademark “Dexter.” 
When the business was being carried 
on by the founder, Henry Harrington, 
the part of Southbridge where the fac- 
tory was located on the Charlton Road 
was then a part of Sturbridge, before 
the time of incorporation of the Town 
of Southbridge, and Henry Harring- 
ton’s slogan was, “Cutler to the People.”’ 

Mr. Harrington, the retiring presi- 
dent, has confined himself very closely 
to active supervision and management 
of the business continuously for 22 
years during his 45 years’ connection 
with the company, and now voluntarily 
disposes of his interests following the 
two most prosperous years of the com- 
pany’s business. He believes his health 
requires his greater freedom from ac- 
tive and daily confinement to the press- 
ing details of a manufacturing business, 
and while he will continue to be identi- 


| fied with the company, and devote a 
_part of his time to it, he plans to take 
_more time for recreation and travel, 
the enjoyment of which he has so well 
| earned. 
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P. W. Sommer 


P. W. Sommer, president, general 
manager and one of the founders of 
the Keystone Steel & Wire Co., one of 
the largest industries of its kind in the 
United States, Peoria, Ill., and a prom- 
inent figure in national business and 
financial circles, died suddenly at the 
home of his daughter on April 7. 

Mr. Sommer, who was in his fifty- 
fourth year, was born at Fairbury, IIl., 
in September, 1870, and resided there 
a number of years. He was the son of 
Peter and Mary Priesacker Sommer, 
both of whom preceded him to the 
grave. 

The Keystone company, of which he 
was the head, was formed by his 
father, the late Peter Sommer, a 
brother, John, and P. W. The plant 
was first located at Dillon, Ill., and 
later moved to Tremont, where it re- 
mained for several years. Peoria, how- 
ever, appealed to the company and the 
plant was moved there in 1895. 

In addition to the daughter, Mrs. 
Mary Erkert, at whose home he died, 
Mr. Sommer was survived by other 
children, including Henry and Reuben 
Sommer, who were associated with 
their father in the Keystone plant, 
Mark, Emily and Helen. He also leaves 
three brothers, John, B. L. and W. H., 
all being associated with him in busi- 
ness. 
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George W. Benton 


George W. Benton, for many years 
president of the Conneaut Shovel Co., 
at Conneaut, Ohio, met an untimely 
death on Monday, March 31, following 
an attack by an enraged bull while on 














George W. Benton 


a visit to his stock farm at Westfield, 
N. Y. Mr. Benton was quickly removed 
to his home and received quick medical 
aid, but in spite of this, he died in a 


short time. 
W. Benton was born at 


George 
Fowler, Trumbull County, Ohio, on 
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June 7, 1876. He was educated in the 
Conneaut schools, and his first business 
connection was with the Record Can 
Co. After leaving that company he 
went with W. W. Grant in the general 
merchandising business at Conneaut 
Harbor, Ohio. He sold this business in 
1898 to become postmaster at Jester 
Station, resigning this position on 
Sept. 26, 1906, to become associated 
with the Conneaut Shovel Co., as secre- 
tary, treasurer and general manager, 
remaining with the company until he 
met his tragic death. Upon the death 
of G. M. Brown, he was made presi- 
dent of the company, which position he 
held until his death. Mr. Benton is 
survived by his widow, one son and 
his parents. 





John W. Elderedge 


John W. Elderedge, vice-president of 
the National Sewing Machine Co., Bel- 
videre, Ill., died at his home in that 
city recently. The cause of his death 
was given as pulmonary embolism and 
he passed away after a very short 
illness. 

Mr. Elderedge’s uncle, B. Elderedge, 
was one of the founders of the com- 
pany and the inventor of sewing ma- 
chines bearing his name. The nephew, 
John W. followed in his footsteps and 
since a lad of sixteen has been ac- 
tively connected with the affairs of the 
company. He had been vice-president 
for a number of years. The deceased 
is survived by his widow. 
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The Gateway of the Sahara 


By “THE SALES MANAGER” 


Marseilles, Feb. 28, 1924. 


RILLIANT sunshine, but cold. Marseilles is a 
B large, crowded, bustling city. People of every 

nationality on streets. Jeweler can’t fix wrist 
watch on account of square face. 

S.S. Duc D’Aumale sails at noon. Small ship. 
Bow crowded with Arabs. First sight of picturesque 
rags. All kinds of queer turbans and head dresses. 
Arabs are not talkative—different from French. They 
crowd together on decks out of wind just like monkeys 
on a cold day in the zoo. 

We are towed out by tugs. Marseilles harbor sur- 
rounded by high, picturesque, rocky hills. On the 
highest an enormous statue, gilded, of Virgin and 
child. Below, on all sides, remains of ancient stone 
forts. Outside, rough sea and strong wind, but clear 
sunshine. 

A Rough Crossing 


Getting away, meet Mr. and Mrs. A and Miss: A— 
English—ironmonger (hardware man), also a young 
Mr. B of Detroit, ex-soldier. We chat casually, not 
knowing how well we are to become acquainted. Other 
passengers mostly men and French. Ship rolls fear- 
fully. B names her the Duck de Smell.  Pas- 
sengers disappear to cabins. Stewards and steward- 
esses answering “hurry calls.” Feel funny but don’t 
give up. Men lying around cabins like mummies. 
Cheerful trip! Can’t write; can’t read. Just lie on 
couch, go up very high, leave your stomach there and 
descend very low; then go up again in search of your 
lost stomach, At dinner only one lady—Miss A. She 
dines with B and myself. She is very modern in all 
her ideas. Talks frankly about everything. No Vic- 
torian Era for her. Quite good looking; blonde, high 
color, athletic type. Did war work. B was over with 
American troops. They get on well. He wears heavy, 
round-faced, cheap wrist watch. Must get one in 
Algiers. 

Arrive Algiers, Feb. 29, 1924. 

Voyage advertised twenty-three hours. Takes 
twenty-nine. At four o’clock sight high, mountainous 


coastline. Strong wind, rough sea, sunshine. Nothing 
at all like my preconceived idea of Africa. 

Passengers appear on deck. See people never saw 
before. Mrs. A appears. Very large, heavy woman 
with red face. Very aggressive in movements and 
voice. Mr. A small, mild man, wearing heavy glasses. 
Most of the time he is patiently waiting on Mrs. A. 
She is always wanting something. She confides to me 
how seasick she has been and says this illness will 
“set her back.’”’ I didn’t understand the remark then 
but did later—wait! 

Land in Algiers, capital of Algeria, controlled by 
France. First time I ever put my foot in Africa. 
Mixed crowd at dock. All kinds of flowing cloaks, 
colors, rags and dirt. Queer sounds—donkeys—fine 
modern hotel buses. Separate van for baggage. Bus 
men speak French and English. Take bus for Hotel 
National. Climb steép streets. Well-built, modern 
city. Good looking shops. -All Arabs wear turbans, 
even when rest of costume is European. Scenery 
around Algiers simply magnificent. In foreground 
next to sea, thick, green woods with white houses. In 
background blue mountains in ridge after ridge. 
Graceful palm trees and gardens overflowing with 
flowers everywhere. 


Our Troubles Begin 


Hotel National crowded. Telephone other hotels— 
all crowded. Mrs. A says she’s completely exhausted 
and unnerved and must have her tea. Jumps on A 
for not reserving rooms in advance. He weakly ex- 
plains. Miss A just smiles and talks to head porter 
in French. He suggests we try the “Oriental,” just 
down the hill. Miss A, B and I go to see, while Mrs. A 
drinks tea and eats large slices of cake with raisins. 
We find very poor rooms at enormous prices, but as 
it is growing dark we submit. It becomes very cold 
as soon as sun goes down. Rooms with tile floors. 
Nice for summer but makes one shiver now to look 
at a tile. We move our luggage. “National” porter 
helps us for large consideration. 

Note: Ali Baba and the Forty Thieves run the 
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Oriental. Note: Ali Baba’s wife is the head thief. 

Taxi downtown to a regular, all white, Child’s 
restaurant to a good dinner. Mrs. A tells me all 
about her poor health and how careful she must be. 
Then she eats enough for two laboring men, finishing 
up with several helps to sweets. .Note: A is a saint. 
B and Miss A walk back to the Oriental—a good, steep 
climb. Mr. and Mrs. A and I return in taxi. She is 
so exhausted she takes A to bed with her. I walk 
alone in garden under the brilliant stars. Step into 
an irrigation ditch and spoil my shine. Note: All 
over this country everything is grown by irrigation. 
Reminds me of Colorado. 

Algiers, March 1, 1924. 

Brilliant sunshine but very cold in house. Always 
cold in shade. Being cold in Africa surprising. 

All our party go 
to Cook’s Tourist 
Agency. We discuss 
trips and prices. B 
and I just want to 
get WARM once 
more, in the Sahara 
Desert or anywhere 
else. Two trips are 
proposed — one to 
Tunis by way of 
Timgad, Biskra 
and Constantine, 
taking two weeks; 
the other an auto- 
mobile dash 6500 
miles due _ south 
right into the des- 
ert, taking nine 
days. Cook’s men 
explain that on ac- 
count of the crowds 
going the Biskra 
route we would have very poor hotel accommodations if 
we could get any. Mrs. A wants to know all about the 
beds and the food in the desert hotels and tell Cook’s 
clerk about her very poor condition. Then there is a 
general discussion between us. B and I are strong for 
the quick dash into the desert, as we had seen Roman 
ruins in Rome and elsewhere. Mrs. A is not quite 
sure the beds would not be hard. It is about an even 
break when Miss A in her decisive way says, “Mother, 
we will take the dash.” So we decide to take a motor 
the next morning at nine and share all expenses. Cook 
figures it all out at about $40 per day for the party, in- 
cluding hotels, automobiles, chauffeurs, expenses and 
tips, or about $8 per day each. Note: See remarks 
later on hotel charges. 

After lunch, motor around Algiers in our car. Try- 
ing it out. Cadillac 1918, Goodrich tires, “torpedo” 
pattern. Chauffeur, Italian, lived in Algiers thirty- 
five years. Speaks Italian, French and Arabic. Note: 
all through trip chauffeur is splendid—very attentive. 
Even Mrs. A approves of him. His card: “Monsieur 
Capello, Mecanicien, Bar Ajenos, Rue Michelet 64 
Alger.” Car also holds up very well. No car or tire 
trouble whatever on 1000-mile trip. Mrs. A does 
think chauffeur ran too fast at it shook her up too 
much. She just can’t stand being shaken. He cer- 
tainly did run, but as almost all the roads were in fine 
condition no harm was done. Strange to say, the 
greatest real discomfort in this desert run came from 
the wind. It was blowing all the time, and when we ran 
against it it almost blew our teeth out. Oh, how 
Mrs. A did howl! I was constantly reminded of 
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traveling I had done years ago in western Kansas. 
Drive all around city of Algiers. St. George Hotel, 
the most expensive and fashionable, has lovely gardens 
and most beautiful location. Every room taken until 
end of March. From hills look down upon harbor and 
white houses in green gardens. Algiers is crowded 
with English and Americans. Living here in the 
“pensions” is very cheap—room and board, 20 francs 
per day ($1). They come to escape the northern 
winters and the high cost of living in England and 
America. The fashionable hotels, like the St. George 
and the National, are very expensive as they must 
make hay while the sun shines—short season—really 
only March, April and May; all the leading hotels 
except the Oasis close in June. The best month is 
May, as all plants are then in bloom and it is warm. 
Our party actually 
suffer from the cold 
nights and in most 
places have fires— 
even right in the 
Sahara Desert. 
Visit the Gover- 
nor-General’s_ Pal- 
ace. Not impres- 
sive. Poor Moorish 
architecture mixed 
up with Napoleon 
III French decora- 
tions. Nothing like 
Granada or Seville. 
Most interesting 
thing in Palace a 
secret staircase 
leading down to a 
tunnel that opens 
on the _ seashore. 


Street merchants of Algiers at the public scales The entrance is 


through a _ revolv- 
ing door back to a cupboard. The old Deys of Algiers 
were not taking any personal chances on having a 
revolution catch them unprepared! 

Move from the Oriental to the Oasis Hotel. Big row 
with Ali Baba and his wife over extras on our bill. 
Lucky to get away with our lives. Hope this French 
pirate reads this article. His excuse for his extor- 
tionate charges is that the English were the cause 
of the decline in the franc and he can’t see any differ- 
ence between American and English! 

Buy a cheap wrist watch with a round face and a 
luminous phosphorous dial. Also a steel spring wrist 
arrangement to hold it on. Now I’m fixed. Leave 
square-faced watch to be repaired. 

From our balcony at Oasis Hotel see carnival pro- 
cession—autos covered with flowers. Young men and 
girls in fancy costumes on foot. Costumes of both 
very scanty. They must shiver. All wear masks. 
Note: Costumes are evidently home-made but are very 
artistic. Colors in beautiful harmonies. No American 
town could fit out this way. In America we haven’t 
the taste, color sense and artistic training of the 
French. 

We strongly recommend the Oasis Hotel—one of 
the oldest hotels here—nice rooms, good food, good 
service and located on a street facing the harbor. It 
is patronized by the French and has not been ruined 
by Americans showing off their carelessness in money 
matters. Dance at hotel until the small hours of the 
morning. 

Tomorrow morning we start for the Sahara in 
earnest. 
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Builders Hardware from theGroundUp 


Rough Hardware and Contractors’ Supplies 


By W.N. THOMAS 


to one’s mind the locks, knobs, escutcheons, sash 

locks, lifts and bolts required for homes and 
public buildings. These items are builder’s hardware, 
true enough, although they may be more particularly 
classed as “finishing hardware.” There are, how- 
ever, @ number of equally important, though less at- 
tractive, items included under the general term 
builders hardware, but commonly referred to as 
“rough hardware.” This class includes quite a large 
number of hardware items used in the construction 
of a building rather than in the’ finishing of the 
interior. These items separately do not amount to 
any large sum of money, but taken as a whole they 
afford an opportunity for considerable profit. 

They have an additional attractive side in that they 
rarely ever require any attention or concern after 
being delivered to the building. Again, they are quite 
often the opening through which the sale of the finish- 
ing hardware is made. The need for certain of these 
items appears as soon as the contractor stakes out the 
building and continues, item after item, through its 
entire construction until its completion and the land- 
scape gardener has finished his planting. 


Types of “Rough Hardware” Used 


As the cellar walls of a dwelling progress a modern 
combined window and coal chute, such as is seen in 
Fig. 182, should be provided. These are made of cast 
iron or of steel, have solid iron or steel doors, or 
doors with wire glass to admit light. They are fitted 
with opening, closing and automatic locking devices 
which make them a great convenience. 

It is not uncommon in good dwellings to have all 
the basement windows of steel frames and sash as 
in Fig. 183. Most of them are made with fixtures 
for opening, closing and fastening, and are furnished 
in complete units ready to set in the wall. They are 
made in several suitable sizes and are usually fitted 
with wire glass which eliminates the annoyance of 
the too often broken cellar windows. These are 


¢ xs term “builders’ hardware” usually brings 


stronger and more nearly burglar proof than the usual 
wood windows and the prices are not unreasonable. 

The chimneys for the several fireplaces should each 
have a cast iron clean out door and frame on the 
level of the cellar floor for the removal of the ashes 
coming from above, and each fireplace should have an 
iron ash trap, and a cast iron chimney throat and 
damper such as is shown in Fig. 184. 


Building Papers Needed 


If it is a brick building tie irons and toggle bolts 
for holding the door and window frames into the wall 
will be required, if it is a frame building, sheathing 
paper of good quality will be required between the 
sheathing and siding, and whether brick or frame, 
good roofing paper must be supplied for under the 
final roof covering, what ever it may be. Deadening 
felt paper will be required over the rough flooring 
before the finished floor is laid, all of which is carried 
under the general term of “building papers.” There 
are various kinds and grades, but it is always best to 
try to sell goods of lasting quality. 

Of course, there are always nails of various kinds, 
as well as screws and bolts required as the building 
progresses. 

Sliding doors are not as commonly used in dwellings 
as they at one time were—still they are frequently 
put in. Churches and schools often have quite an 
elaborate arrangement of sliding doors between class 
rooms. Garage entrance doors are sometimes most 
convenient when they slide. All these should be sup- 
plied with first-class, sliding door hangers of the type 
intended for the door to be hung. They should have 
roller or ball bearings and be strong and heavy enough 
to carry the door. The tubular type of track, either 
square or round, is probably the most popular as it 
eliminates the possibility of the hanger getting off 
the track. There are a number of makes of sliding 
door hangers and track, each having its particular 
merit. Whatever you do, select a standard make with 
a sufficient assortment to meet ail regular require- 











Fig. 182—TIron 
coal chute 











Left. Fig. 183—Steel 
basement window 
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Fig. 186—Automatic swinging fire door — 


ments, and then study carefully the firm’s catalog in 
order to thoroughly familiarize yourself with all their 
details so that you will be in position to advise the 
proper hanger and track for your customers to use. 

As the joists are being placed hangers will be re- 
quired for carrying the ends of certain joists and 
beams around openings and _ elsewhere. 
These, as are shown in Fig. 185, are made 
of malleable iron and wrought steel. They 
come in a variety of sizes to accommodate 
the thickness and width of the joist, and 
for fastening to wood or iron beams, and 
for building into brick walls. In close 
association with these there are cast iron 
or wrought steel post caps and bases for 
use where posts and cross beams meet— 
these are made in sizes required by the 
posts and beams. 

Sash weights are quite important items of 
“builder’s rough hardware.” In different localities they 
present different problems. If you are fortunate enough 
to be located where sash weights are made, some of 
the problems, such as freight and hauling, both of 
considerable moment because of the tonnage, are 
eliminated to a great extent. If you are not so lo- 
cated your selection of source of supply and style of 
weight must receive particular attention. Weights 
are made of cast iron or cast lead. The iron weights 
are made round, square, and in sections of various 
types. They are all made in a large range of sizes 
in order to take care of the large number of sizes 
of sash. Ordinarily most requirements can be sup- 
plied from the regular stock sizes, but there are times 
when the size and shape of the sash and of the boxes 
make it necessary to have special weights cast so 
enough pounds to balance the sash can be put into the 
box. Low windows that are very wide and heavy re- 
quire short weights of large diameter. When the 
weights must be large and the boxes are small it is 
sometimes necessary to use lead weights. 

Lead weighs 1.45 times as much as iron and since 
cast iron sash weights are very porous they will prob- 
ably not weigh more than 60 per cent as much as lead 
weights. The square weights have an advantage over 
round weights in that more pounds to a given length 
can be put into the square box. Sectional weights are 
made in small units which fasten together and in 
that way can be built into as many pounds as required. 

If the opening through which the weight is put into 





Fig. 185—Joint hanger 
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the box—known as the “pocket”—is short you may 
have trouble to get the required size of regular cast 
iron weights into the box, in which case you may 
have to resort to sectional weights or even lead weights. 

To determine the size weights required for any 
given sash the carpenter usually weighs the sash with 
a scale after the glass is set, but it is often desirable 
to estimate in advance the number of pounds of 
weights required for a building—this is not a task 
to be approached too lightly as it affords an excellent 
opportunity to lose money if not properly done. The 
thickness of the glass and the thickness and kind of 
wood of which the sash is made are all elements to 
be considered. Glass used in cheap construction is 
usually known as “double-thick.” For better work 
plate glass is used; this is thicker and therefore 
heavier than “double-thick.” There are two general 
thicknesses of plate glass, %-in. and %-in., but in 
neither case is it of uniform thickness, that is, it 
varies somewhat from the 1% or 4-in., which makes the 
weight vary. 

A Rule for Estimating 


The following rule is used in general estimating by a 
number of good builder’s hardware men. Compute the 
number of square feet in the various windows by get- 
ting the height and width from the blueprints for the 
building. Get this as carefully as possible. If the 
sash is of white pine and is 134 in. thick, 
and glazed with double-thick glass, multiply 
the number of square feet in the window 
by 214; the result is the number of pounds 
of weight required to balance them. 

If %-in. plate glass, or one of the fancy 
types such as “Florentine” or “chipped” is 
used, then multiply the number of square 
feet by 2%. 

If 14-in. plate glass is used, then multiply 
the number of square feet by 4% and you 
have the number of pounds. 

For example, a window 3 ft. wide and 
6 ft. high contains 18 sq. ft. of surface, this multiplied 
by 214 gives 40'4—\the number of pounds for “double- 
thick.” And 18 multiplied by 4'2 gives 81 pounds for 
\4-in. plate glass. 


How to Figure Wire Glass 


Wire glass, which is plate glass cast with a wire 
mesh in it to prevent its falling apart if cracked, is 


(Continued on page 92) 
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A Store Front As a Unique Ad 


A Log Cabin Home for Hardware 35 Minutes from Broadway 


HARDWARE store in New 
A ies has something novel 
in the way of a store front and 
a name. It is the Log Cabin Store 
of River Edge, N. J., a suburb of 
Hackensack and about thirty-five 
minutes by train from New York. 
J. L. Theo. Tillack, the architect, 
says, “The building is the mountain 
camp type; the material used was 
outside slabs of chestnut with the 
bark on it, secured from a local saw 
mill. The combina- 
tion of this with 
brick and rubble 
stone makes a very 
pleasing effect. The 
store is situated 
on a hillside street 
where it is plainly 
visible for some 
distance. 
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Above is shown the 
Log Cabin Store of 
River Edge, N. J. 
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“You will notice that on the eaves 
of the roof the owner has installed 
electric outlets, which outline the 
building and light it up at night. 
The cellar under the rear portion 
is heated by a pipeless furnace. In 
using this type of building the 
owners have made no mistake, for it 
has created much favorable com- 
ment. The business has grown to 
such an extent that the architect has 
been authorized to plan an extension 





on the rear to harmonize with the 
building, covering almost as much 
area as they now occupy.” 

The Log Cabin Store carries about 
a $9,000 stock of general hardware, 
plumbers’ supplies, paints, varnishes, 
glass, electrical fixtures, sporting 
goods, toys and housefurnishings. It 
advertises in the local newspapers 
and does quite a little circular work 
in order to get a quick and continu- 
ous turnover of merchandise. 

The store front 
itself is one of the 
best advertise- 
ments that the firm 
has and, needless 

. to say, it has at- 
tracted more than 
ordinary notice 
from the people of 
the community. 
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Postal Pay Raise and Increase 


ie “a> +a 


in Postal Rates Deferred 


No Legislation Likely at This Session—Department Suggests 
Important Rate Changes—Tax Reduction 


(WASHINGTON, D. C., April 14, .1924) 
rFEHNHE contest between the cham- 
| pions in Congress of better sala- 
ries for the personnel of the postal 
service on the one hand and the Post- 
master General who faces a consequent 
colossal deficit on the other, has become 
so bitter that the most experienced 
observers here believe it will be im- 
possible at the present session to enact 
any legislation either raising postal 
pay or increasing the postage rates on 
any class of mail matter. Failure to 
act at this session, however, will prob- 
ably mean nothing more than a few 
months’ delay as there is a strong 
sentiment in Congress favoring higher 
salaries for postal employees even at 
the expense of a substantial boost in 
the postage rates on certain classes of 
mail matter, notably the parcel post. 
Interest in this important con- 
troversy has been given a big impetus 
during the past week when Postmaster 
General New, in a letter to Senator 
Edge, chairman of the joint sub-com- 
mittee on post offices of the Senate and 
House, declared that the pending bills 
proposed extravagant and unwarranted 
increases in postal salaries. At the 
same time the Postmaster General sub- 
mitted a schedule of his own providing 
for higher pay on a much more mod- 
erate basis and a table revising postal 
rates so as to provide the necessary 
funds for the increased compensation 
recommended. 


Warns of Big Deficit 


After careful examination of the 
pending bills the Postmaster General 
declared that in practical operation 
they would increase the postal budget 
$150,000,000 per annum. Regardless 
of any changes in postal rates that 
might be made this would mean a de- 
ficit of considerably more than $100,- 
000,000 to be borne by the taxpayers 
at large. 

While conceding the desirability of 
increasing the compensation of postal 
employees General New declared that 
as the result of an elaborate analysis 
of salaries in the postal service and in 
private business he was convinced that 
the advantage rested with the postal 
employees. The champions of the 
pending bills increasing salaries declare 
that the Postmaster General’s con- 


Bill Is Completed 


By W. L. CROUNSE 


clusions in this regard are based upon 
the fact that he classifies the great 
army of letter carriers with mes- 
sengers, porters, etc,,.in private em- 
ployment and overlooks the responsible 
character of the work the carriers are 
called upon to do. 

The Postmaster General has urged 
upon the joint subcommittee the desira- 
bility of postponing the revision of 
postage rates and the raising of com- 
pensation until the results of the cost 
ascertainment investigation now being 
conducted shall have become known. 
These data will not be available before 
July 1 and possibly not until September 
but General New takes the position 
that the adoption of a sound basis for 
any changes either in salaries or post- 
age rates is so important as to fully 
justify any delay that may be involved. 


Department Has Modest Substitute 


The schedule of salary increases sug- 
gested by the Post Office Department 
as a substitute for those provided in 
the bills now pending in Congress have 
been worked out on a scale of an in- 
crease of $200 per annum for clerks 
and carriers in first-class offices having 
$600,000 annual revenues and $100 per 
annum in first-class offices having less 
than $600,000 per annum in revenues 
and in second-class offices. The total 
increased expenditure contemplated by 
this schedule would be approximately 
$43,000,000. 

The increase would amount to $2,- 
419,920 for segond, third and fourth 
class postmaSters; $10,487,895 for 
assistant postmasters, clerks and super- 
visory employees; $7,010,300 for city 
letter carriers; $6,210,000 for the rail- 
way mail«service; $7,500,000 for the 
rural deliyery service; $3,997,360 for 
clerks in third class post offices; $168,- 
990 for post office inspectors, and the 
remainder for other classes of em- 
ployees. 

Here is the official schedule of in- 
creases in postage and fee rates sug- 
gested by the Postmaster General to 
meet the proposed $43,000,000 increase: 


Gen. New’s Postage Schedule 


Second class matter, $4,985,000, by 
increasing rates on advertising matter 
1% cents per lb. in first and second 


_- aad s7 


zones; 1% cents in third zones and % 
cent in fourth zone. 

Third class matter, $500,000, by in- 
corporating in fourth class matter all 
third class matter above 8 oz. 

Fourth class matter $30,100,000, by 
increasing parcel post rates beginning 
at 9 oz. to and including eighth zone, 
and on the pound rate to and includ- 
ing 70 lb. for local delivery and for 
first, second and third zones; increas- 
ing rates for fourth, fifth and sixth 
zones from 9 oz. to 5 lb., and for sev- 
enth and eighth zones to 4 Ib. 

Insurance fees, $1,750,000, by in- 
creasing fee from 3 to 5 cents and 
5 to 7 cents, the 10 and 25 cent fees 
remaining unchanged. 

C. O. D. service, $1,200,000, by in- 
creasing fee from 10 to 12 cents for 
up to $10, establishing a 15-cent fee 
for collections from $10 to $50, and 
continuing 25-cent fee for $50 to $100. 

Registry service, $1,100,000, by in- 
creasing fee from 10 to 12 cents and 
charging 1 cent for return receipt when 
requested. 


Graduated Rates for Special Delivery 


Special delivery service $900,000, by 
increasing fees to 15 cents for articles 
from 2 lb. to 10 lb., and 20 cents for 
articles of 10 lb. and over. 

Money order service, $2,761,000, by 
rate increases averaging 2 cents per 
order, there being slight increases in 
most instances and decraeses in others 
under this schedule: Not over $2.50, 
5 cents; over $2.50 and under $5, 7 
cents; over $5 and under $10, 10 cents; 
over $10 and under $25, 12 cents; over 
$25 and under $50, 15 cents; over $50 
and under $75, 18 cents; over $75 and 
under $100, 20 cents. 

Leading Senators and _  Represen- 
tatives are disposed to resent sharply 
the Postmaster General’s proposition to 
increase the present impost on second- 
class matter by nearly $5,000,000 
through the raising of rates on adver- 
tising matter. For several years there 
has been a strong feeling in Congress 
that the second class rates were too 
high and that Congress should lift a 
part at least of the burden which was 
added at the time the present graduated 
system was adopted. 





(Continued on page 96) 
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Miniature House Boosts Paint Sales 


for McAllister of Boulder, Colo. 


contempt and the old saying 
may be stretched a bit by add- 
ing that it also breeds neglect. 
People have become so familiar with 
paint and its properties that they 
take it for granted. Frequently, 
however, the fact is brought to their 
attention that paint is a preserver 
and beautifier par excellence, and 
when this is done more paint is sold 
and someone profits thereby. 
Window displays serve to arouse 
interest in the articles they exhibit 
and the more unusual the display the 
more interest is aroused. The Mc- 
Allister Lumber & Supply Co. of 
Boulder, Colo.. had this thought in 
mind when it featured the accom- 
panying unique paint display in its 
window a short time ago. Not only 
did the firm show the paint to be 
used in painting houses, but it 


‘ AMILIARITY, they say, breeds 


showed an actual house after it had 
been painted. The miniature bunga- 
low shown in the accompanying illus- 
_tration was made in the firm’s own 
cabinet shop for one of the firm’s 
customers, was painted and put on 
display. 


And it certainly attracted 





attention to the paint department 
as subsequent sales proved. W. W. 
McAllister has furnished us with the 
following interesting description of 
the bungalow: 

The miniature house measures 48 
in. wide and 52 in. deep and 34 in. 
high. On one end is a fireplace made 
of one block of wood, sawed and 
painted to represent brick. The 
roof of the building is covered with 
red garnet paper. All windows and 
doors were made to fit their respec- 
tive places and are filled with single 
strength glass, the sides being 
covered with siding to represent drop 
siding. The porch and foundation 
were covered with white sand to rep- 
resent stucco, while the steps to the 
front porch are made of wood. The 
body of the house is. painted a light 
cream color and is trimmed in white. 
Electric lights have been installed 
throughout and a red light is hidden 
in the fireplace. In the rear, is a 
small porch with steps leading to the 
walk. The house is furnished with 
doll furniture and is occupied by a 
family of small dolls. 

Mr. McAllister says, “This display 














incidental articles that are needed whenever painting is done. 
of course, but they all help to increase your profits. 





attracted a great deal of attention, 
especially at night when all the 
lights were burning, and it was un- 
doubtedly one of the best windows 
we have had for some time. This 
window was also used in tieing up 
with our paint advertising in local 
papers.” 

The window certainly was a unique 
way in which to interest people in 
well painted houses. Another point 
in favor of the window was the ap- 
peal it made to the youngsters. The 
boys admired the ingenuity of con- 
struction and every girl wanted it 
for her “very own.” They will never 
forget McAllisters and who ean tell 
how many bills of hardware and 
lumber this window sold for the fu- 
ture. Furthermore, the boys will 
know where to buy paint for their 
wagons, etc., and if mother asks for 
a little help in painting the bath- 
room or the kitchen floor, no doubt 
she will find the young son anxious 
to demonstrate his ability as a 
master workman, so that he, too, can 
do as good a job with paint from 
McAllister’s as the man did on the 
bungalow in the window. 


SUCCESS ACaCeeateeeeetin 





ee you sell paint to a customer remember that you have 
cleared the way for sales of paint brushes, sandpaper and the many 


Small items, 
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Counter Display Case for 
Autocrat Bushing Bronze 


In order to assist its dealers and re- 
tailers in the sale of Autocrat Bushing 
Bronze, the United American Metals 
Corp., Brooklyn, N. Y., is now dis- 





tributing an attractive glass counter 
display case. The cases are neatly 
joined together with metal strips 
around the edges. Each case contains 
partly machined pieces of Autocrat 
Bushing Bronze so that machinists can 
see at a glance the solidity of the bronze 
and the smooth finish with which it 
machines. At the back of the case there 
is a card showing a list of standard 
sizes in which Autocrat Bronze is made 
and the approximate weight of each 
bar. The cases are furnished without 
charge to Autocrat dealers. 





Fast Electric Range Uses 
Minimum of Current 


The new Garland Electric Range, 
made by the Michigan Stove Co., 
Detroit, Mich., 3306 East Jefferson 
Avenue, Detroit, Mich., is a distinct 
departure in the matter of design and 
construction and is unusually fast in 
operation while using a minimum of 
current. The most distinguished fea- 
ture of this new range is the entirely 
new type of cooking elements which are 
so fast that they become red hot almost 
instantly and which cannot be shorted 
or burned out by coming in contact with 
metal or water. One of these elements 
has been burning at red heat for more 
than 6000 hours during the past two 
years, it is said, without showing any 
sign of deterioration. Cooking vessels 
rest directly on the cooking elements, 
which enable this range to give the 
cooking efficiency of a red-hot stove. 
The oven also is constructed along 
unique lines and is lined with “Monel” 
metal, which is one of the greatest heat- 
resisting metals known and will not 
warp or rust. 





Efficiency of New Washer Due 
to Patented Square 
Vacuum Cup 


The Ihrig Cabinet Vacuum System 
Washer, made by the Pine-Ihrig Ma- 
chine Co., Oshkosh, Wis., affords a 
very efficient washing action, due pri- 
marily to the strong suction and pres- 
sure developed by a patented square 
vacuum cup. The washer is _ con- 
structed of 20-gage automobile steel 
electrically spot welded. The cabinet 
is 26% x 26% in. making it easy to 
handle through any average door. It 
stands 33 in. hirh and 48 in. to top 
of the wringer. Weight crated is about 
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300 lbs. Mounted on large easy rolling 
casters, it is enameled a clear white, 
trimmed with French ~~ All work- 
ing parts are inclosed, thus insuring 
safety in operation to even the smallest 
child. It has two small control handles, 
simple to operate and easily reached 
from all sitions. All the working 
parts of the Ihrig are completely in- 
closed and run in long life lubricant. 

Ihrig is a noiseless operating washer 
without any vibration or jerking, which 
smoothness of action is caused by there 
being no springs to weaken or break, 
no chains to stretch or run off, no belts 
to slip or break—the action is entirely 
positive by direct shaft connections with 
no lost motion. The one-quarter horse- 
power motor is completely insulated 
from the cabinet and protected by a 
safety cut-out switch and waterproof 
wires, positively eliminating wire or 
motor trouble. The large swinging, 
four position, ball bearing, safety re- 
lease wringer will be found especially 
valuable when used in connection with 
stationary tubs, because of the extra 
diagonal stop position provided. In 
designing the Ihrig Vacuum System 
Washer, ball bearings, bronze bushings 
and methods of automatic lubrication 





§ 


/ 


have been provided. The cut worm 
gears and steel worms, as all other 
material used in the Ihrig, are of high 
quality. 





Janney, Semple, Hill & Co. 


Describes Lines 


A general catalog, covering its entire 
line of hardware, has recently been is- 
sued by Janney, Semple, Hill & Co., 
wholesale hardware, Minneapolis, Minn. 
The lines featured in the new catalog, 
which is known as No. 242, include shelf 
and heavy hardware, cutlery, sporting 
goods, radio and sup- 
plies, bicycles, furni- 
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Addition to Hotpoint Table 


Stoves 


The Edison Electric Appliance Co., 
Inc., 5600 West Taylor Street, Chicago, 
Ill., has recently paced on the market 
a new addition to its line of Hotpoint 
table stoves. The stove has 36 sq. in. 
of cooking surface and it may be used 
for toasting, boiling, or frying. It is 
very easily disassembled by simply 
loosening a latch, and is easy to clean 
and exceptionally easy to service. The 
legs are furnished with fibre feet to 
prevent the marring of polished table 
surfaces either from heat or scratching. 
The finish is highly polished nickel and 
it has a removable ebony finished 
wooden handle. It is furnished with a 
separate cord and the plug is remov- 
able at the appliance. The legs are 
firmly riveted and cannot work loose. 
The reflecting of heat is the principle 
upon which it operates. 

Dimensions of cooking surface are 
6 in. x 6 in., the height, 2% in. and 
. weight unpacked, 2% lbs., packed 

bs. 





Radio Corporation Revises 
Specimen Book 


In connection with the new line of 
Radiolas recently announced by the 
Radio Corporation of America, the elec- 
trotype specimen book put out by this 
manufacturer has been revised and 
brought up to date. The book shows, 
in its eighteen pages, a complete line 
up of all half tone and line cut electro- 
types of Radiolas, Radiotrons, trade- 
marks and complete dealer newspaper 
advertisements. This is one of the 
valuable features which the Radio Cor- 
poration of America is offering its deal- 
ers and distributors free of charge. 





Double Acting Floor Hinge 
Has Unique Features 


The Forsberg No. 520 double-acting 
floor hinge, made by the Forsberg Mfg. 
Co., Bridgeport, Conn., is a well made, 
double acting, ball bearing floor hinge 
designed to retail at a popular price. 
This hinge is strongly constructed with 
a serviceable tested spring, amply sized 
to properly operate a door. The ma- 
terial throughout is the highest quality 
steel. The ball bearing is placed on the 
top of the hinge, away from dust and 
moisture, and is designed to receive the 
weight of the door so that the door will 
open easily and smoothly at all times. 
The side plates fit perfectly flat against 
the side of the door, giving it a finished 
and very neat appearance. The plates 
are reversible. The hinges are made in 
standard finishes and can be used on 
any doors from 1% in. to 1% in. Hinges 
are packed one to a box, complete with 
screws to match, ready to install. One 
carton contains 25 hinges, one case 50 
hinges. 





ture, electrical supplies, 
automotive accessories 
and supplies. The cat- 
alog contains 3008 
pages, and in addition 
to the text description 
carries numerous illus- 





trations, including some 
color plates. 
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Effective Protector for 25 and 50 
Watt Lamps 


The Flexco-Lok, made by the Flexible 
Steel Lacing Co., 4607-31 Lexington 
Street, Chicago, IIll., is specially de- 
signed for the new 25 and 50 watt mill 
type lamp. It is an effective protector, 





made of expanded steel, reinforced, 
tinned, and is strong and serviceable. 
It is made in two styles, the locking, 
known as Nos. 100 and 102, and the 
non-locking, known as Nos. 200 and 
202. The Nos. 100 and 200 are designed 
for standard brass sockets, and the Nos. 
102 and the 202 for 1% in. diameter 
weatherproof. 





Roto Shear Can Opener 
Is Efficient 


The Roto Shear Can Opener, made 
by the Alaska Freezer Co., Winchendon, 
Mass., is a high grade precision tool 
made of specially hardened steel and 
fully guaranteed by the manufacturer. 
The tool does not rip or tear the can 
but makes a clean cut with a true shear 
action, leaves no ragged edge on which 
to tear or cut the hand but removes 
the top of the can smoothly close to the 
edge. The long life of the Roto Shear 
Can Opener is assured because the 
rotary cutting wheel has a right angle 
cutting edge and a combined cutting 
surface of over five inches. The cutter 
has two cutting wheels. By pulling off 
the handle the cutter may be reversed 
giving the user the advantage of a 
second cutter if desired. With the Roto 
Shear a can may be opened in four or 
five seconds. In operation, the point of 
the opener is pushed through the center 
of the can while the cutter wheel 
straddles the bead on the edge. With 
one hand the top of the can is held 
down while with the other the cutter 
is pulled toward the operator with a 
downward pressure of about 10 Ibs. 
The Roto Shear will cut cans as small 
as two inches in diameter and up to 
and including the ordinary gallon paint 
can. It can be used by a child as well 
as by the mature person it is so easy 
to operate. It will prove a household 
friend. 





Automatic Train Control 
for Lionel System 


The Lionel Corporation, manufac- 
turer of the Lionel Electric Toy 
Trains, 48 East 21st Street, New York 
City, has developed a new device that 
adds another fine touch of the realistic 
to miniature railroading. This  in- 
genious invention is known as the 
Lionel Automatic Train Control. It is 
built to represent the block signals in 
use on electric railroads today. The 
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operation of this accessory simulates in 
every way that of the real thing. The 
boy sets it up along side the track at 
a point where he wants to stop the 
train. He decides on how long a stop 
he wants the train to make (anytime 
from 2 seconds to % minute) and sets 
the signal for that time. His train 
comes rushing along. The 
red light in the _ signal 
shows, and the train comes 
to a stop just before reach- 
ing the signal. When the 
set time elapses, the red 
light goes out, the green 
light comes on and the 
train proceeds. This con- 
tinues indefinitely without 
further attention from the 
operator. It operates on 

C, A C or battery cur- 
rent. Based, as it is, on 
a simple scientific principle, 
there is nothing to get out 
of order and it requires no 
electrical knowledge to op- 
erate. It is easily attached 
to the track the boy now has 
without complicated wiring of any sort. 
It takes little imagination to see the 
additional possibilities this stop signal 
will onen up to the already fascinating 








sport a boy has with his electric trains. 
And it is easy to appreciate what an 
excellent display feature this is for 
the dealer. 





New Rake Is Self-Cleaning 


The Pennsylvania Self*Clean Lawn 
Rake, made by the Pennsylvania Lawn 
Rake Co., 5907 Carpenter Street, Phila- 
delphia, Pa., is light in weight, unfail- 
ing in action, and extremely strong and 
durable. When the rake becomes con- 
gested, a backward push on the handle 

ermits the head to collapse and clean 
itself on the ground, in one operation, 
and instantly the rake is clean and 
ready for use again. 


77 


Manual Training Bench 


Has Wide Usefulness | 


A manual training bench has recently 
been put on the market by C. Christian- 
sen, 2814 West Twenty-sixth Street, 
Chicago. 


This is known as manual 





training bench No. 13. It has been de- 
signed especially to fit the needs of 
manual training courses and is reported 
also to have a good demand from manu- 
facturers, mechanics, carpenters and 
home owners, because it permits a com- 
plete work bench and storage space for 
tools, etc., in comparatively small room. 
The bench is provided with a large cup- 
board and three private drawers, all the 
same size. It is equipped with two 
saw-cut threaded screw wood vises. It 
is 32 in. high, with a top measuring 
48 x 22, made from 1%-in. material. 
The length over-all is 56 in. The work- 
ing top is 13% in. wide and tool recess 
8% in. wide. The private drawers 
measure 18 x 16 x 5 in. and the cup- 
board 18% x 18% x10in. The shipping 
weight is 160 lb. 





A Hand Drill of Unusual 
Flexibility 


The James Hunter Machine Co., 
North Adams, Mass., manufacturers of 
machinery since 1847, through the de- 
mands of necessity in its own plant 
designed a rachet type of hand drill 
that has proved to be most efficient and 
flexible in operation. That others may 
profit from the company’s experience, 
it is manufacturing the drills for the 
trade, and for the purpose of inform- 
ing operators of the advantages af- 
forded has issued a folder entitled “The 
Unhandy Hole,” with the slogan— 
“Position is everything in life—and in 
drilling holes.” In this folder is ex- 
plained the advantages afforded by the 
improved Hunter hand drill which can 
be operated where power drills are im- 
practicable. The special features of 
this hand drill include three positive 
adjustments—drilling at any angle— 
and clamping to the article to be drilled. 
It operates readily with but 2 in. of 
clearance. In places remote from elec- 
tricity or air, and where a power drill 
cannot be used, the Hunter rachet type 
drill is said to operate at any angle 
with ease and accuracy. The same 
wrench fits all three adjustments. 

It is claimed by the manufacturer 
that this drill eliminates the “unhandy 
hole,” and further that it saves many 
hours and many dollars for the oper- 
ator. It drills holes from % in. to 
1% in. 
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E. H. Harford, 
retiring president 








Hardware Association convention, 

held at the Ambassador Hotel, 
Los Angeles, March 11-13 was unques- 
tionably the most successful meeting 
that that association has ever held, both 
from the standpoint of attendance and 
from interest shown in the association 
work. Over 400 dealers from all sec- 
tions of the territory registered during 
the three-day convention. 

A feature, new with this association, 
but an old one for most hardware or- 
ganizations, was the exhibition, which 
proved to be very successful for a 
first attempt, with about eighty ex- 
hibitors in attendance. It seems prac- 
tically certain, from the showing made 
at this first exhibition, that this feature 
will be continued in the future. 


[ae Southern California Retail 


Simplification Favored 


Several matters of national interest 
were thoroughly discussed and acted 
upon. Among them was the question 
of standardizing on % in. diameter 
garden hose. This matter was gener- 
ally discussed and it developed that a 
very large proportion of the dealers 
present carried only one size of hose 
at the present time and all of those 
present were in favor of standardizing 
on % in., and of cooperating with the 
National Rubber Manufacturers’ As- 
sociation in putting this program over. 

The convention also went on record 
as favoring the simplification program 
generally as applied to hardware and 
kindred lines. The paint simplification 
situation was thoroughly explained 
and discussed at some length and the 
convention went on record as favoring 
simplification and the use of a reduced 
color gard, with twenty-four colors of 
house paint as the maximum. 


Address of President Harford 


President E. F. Harford of Colton 
called the convention to order prompt- 
ly and delivered his address covering 
some of the activities of the associa- 
tion during his administration. He 
stressed the importance of attending 
the National Congress in San Francisco 
and urged the members to take advan- 
tage of the opportunity offered. 

Following the president’s address, 
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Southern California Dealers 


Urge Simplification 


at Los Angeles 


Secretary-Treasurer H. L. Boyd of Los 
Angeles, made his annual report. 

R. R. Fox head of the Los Angeles 
agency of the Simonds Saw & Steel 
Co. gave those present the benefit of his 
experience in selling factory brand 
merchandise as opposed to special 
brand goods. 

The discussion of simplification 
which followed, was instrumental in 
committing the association to the sup- 
port of the program as being carried 
out by the manufacturers in conjunc- 
tion with the Department of Commerce. 

“Executive Control” in business was 
very ably presented by J. Lee Nichol- 
son, consultant on business organiza- 
tion of Los Angeles. He touched upon 
the value of careful selection of the 
personnel in the management of any 
business and also upon the necessity 
for a budget, also stressing the need 
for careful study of every item of ex- 
pense. 

H. D. Sterling of the Dresslar Hard- 
ware Co. of Los Angeles, formerly with 
the Winchester-Simmons Company, 
gave a very able talk on “Store Ar- 
rangement,” with particular emphasis 
on suitable store fixtures. 

The address of George H. Eberhard 
of San Francisco was one of the most 
interesting talks ever given before the 
organization. Using as his subject 
“The Problems of 1924.” Mr. Eberhard 
touched upon the vital facts which 
effect the retail business of the present, 
applying conditions as they exist today 
to the problems that confront retailers 
in the conduct of their business during 
the coming year. Many of those who 
heard him desired to obtain copies of 
his address for future study. 


Paint Movie Shown 


Following Mr. Eberhard’s address, 
the Los Angeles Paint Club presented 
the motion picture, “Don’t Put It Off, 
Put It On,” which was very interesting 
and instructive and illustrated what 
the paint manufacturers are doing to 
promote the ‘sale of their products. 

During the evening session, Mr. 
James H. Kennedy, former editor of 
Hardware Dealers Magazine, enter- 
tained with a brief talk on “Hardware 
Men’s Wives,” and George E. Harris, 
of the Weir Stove Company followed 
with “Religion in Business.” 

The last day of the convention opened 
with a practical talk on “First Princi- 


ples of Successful Accounting” by Carl 
D. Opp, C. P. A. of Los Angeles. 
He used as a basis for his talk, the 
Simplified Accounting forms published 
by N. R. H. A., explaining in detail 
just how they could be made to fit 
into any hardware business, whether 
large or small, and thereby stimulating 
the desire on the part of the member- 
ship for simplified business records. 

E. H. McGinnis, secretary of the 
Union Hardware & Metal Company, 
dwelt at some length on the importance 
of proper control of finance in his talk 
on “Financing the Retail Store.” 


W. H. Onions New President 


The following officers were elected 
for the coming year: President, W. H. 
Onions, Los Angeles; vice-president, 
George W. Anderson, El Centro; vice- 
president, C. C. Binkley, Los Angeles; 
secretary-treasurer, H. L. Boyd, Los 
Angeles. 

Long Beach was chosen as the place 
for holding the semi-annual meeting of 
the Association in September. 

The following delegates were chosen 
to represent Southern California at the 











_H. L. Boyd, secretary 


National Congress in San Francisco, 
W. H. Onions, Los Angeles; Ray Mit- 
chell, San Pedro; Hurum E. Reeve, Tor- 
rance; L. T. Hammersley, Puente, and 
H. L. Boyd, Los Angeles. 








April 17, 1924 


HARDWARE AGE 





79 





General Market News 





Unfavorable Weather Retarding 


Spring 


Business — Stocks 


Light But Building Good 


The sale of seasonal goods in the hardware market is more or less 
confined at present because of the unfavorable weather, and the dis- 
position on the part of buyers to order on a hand-to-mouth basis. 

Retail stocks are light, and jobbers anticipate that a warm spell 
will bring retailers into the market for substantial orders. Generally 


speaking, collections are slow. 


There is a general attitude of watchful waiting in the market, and 
neither the manufacturer nor the jobber is willing to commit himself 
very far ahead. Building, however, continues, and the demand for 
contractors’ supplies, builders’ hardware, and both carpenters’ and 


mechanics’ tools is strong. 





Steel Output Less 
Regarded by Many 


as Significant 


Manufacturers and jobbers regard 
the recent steel tonnage report as sig- 
nificant, inasmuch as it showed un- 
filled orders March 31, 1924, amounting 
to 4,782,807 tons compared with 4,912,- 
901 tons February 29, a decrease of 
130,094 tons. Jan. 31 unfilled tonnage 
was 4,798,492; Dec. 31, 1923, 4,445,339 
tons and March 31, 1923, 7,403,332 tons. 
It is probably possible, some authorities 
say, to read into these figures any- 
thing one desires. As evidence of this 
some already see in these figures signs 
of approaching business depression, 
while others believe that the steel re- 
port is significant in reflecting heavy 
deliveries and a cautious mood on the 
part of buyers in the spring of the 
presidential election year. 





Weather Hurts New York 
Hardware Sales 


Spring business in the New York 
market is being handicapped by the un- 
seasonable weather. Retailers are buy- 
ing from hand-to-mouth; stocks are rel- 
atively light both in the hands of job- 
bers and retailers, although building 
continues active in all parts of the New 
York territory. 

Price changes during the week were 
as follows: Victor game traps were re- 
duced 25c. per doz.; galvanized pails 
were advanced 10 per cent. Sash 
. weights dropped 10 per cent. A num- 
ber of house changes are being made 
by jobbers. 





Pittsburgh Market Quieter 
Steel Production Less 


The week has brought further signs 
of a quieter steel market. Competition 


in finished steel is increasingly keen, 
and the reduction of output by automo- 








bile plants has reached greater propor- 
tions, exceeding 25 per cent with some 
makers. Steel producers are not look- 
ing for as large a consumption of steel 
in 1924 for automobiles as in 1923. 
Structural steel bookings for the week 
were barely 12,500 tons, and fresh in- 
quiries called for less than 10,000 tons. 

The Pittsburgh hardware market is 
quiet, primarily because of cool weather 
conditions. Price changes are few; 
stocks are light; buying is from hand- 
to-mouth. 





Noteworthy Price Changes 
in Chicago 


Chicago jobbers announced several 
price changes during the week. Field 
fence was reduced from 60% per cent 
discount to 61% per cent. Barb wire 
and staples averaged around 21 cents 
per 100 pounds reduction. Solder was 
reduced 2 cents per pound, while pound 
and coil chain advanced 25 cents per 
100 pounds. 

Copper rivets and burrs are strong 
again and galvanized ware prices are 
firmer. Roller skates are having an 
exceptional demand in this section, but 
prices are holding steady. Sash cord is 
strong, with increasing tendencies. 
Rope prices are holding very firm and 
advances are not unlikely if the Mexi- 
can situation does not improve. Con- 
cessions are being made on large orders 
of steel sheets. 





Weather Handicaps Spring 


Sales in Boston 


Price changes were few and general- 
ly of minor importance the past week 
but with the advantage on the down- 
side. Manufacturers have dropped 
garden barrows 50 cents, one of the 
largest makers of carvers, butchers’ 
and similar knives has lowered prices 
slightly, sheet lead is off % cent per lb., 
and window weights $4 a ton. It is 
strongly intimated a cut of approxi- 
mately 10 per cent is coming voacetige Base 
bolts and nuts. Snaths have n 
marked up 50 cents. 





Radio Tax Will Fail, 
Says Sec’y L. A. Nixon, 
Radio Trade Ass’n 


The proposed tax on radio sets is 
foredoomed to failure, according to a 
recent statement by L. A. Nixon, secre- 
tary of the Radio Trade Association, 
1133 Broadway, New York City. 

“In the first place,” said Mr. ites 
“half the sets that would fall into that 
classification are built by the owners, 
or built for them to order. If a man 
buys the parts for a set and builds 
it himself can he be said to owe a tax? 
If he hires someone in the neighborhood 
to build the set from the parts he fur- 
nishes, is there a chance for a tax 
there? 

“Secondly manufacturers of radio 
sets will point out that even in the 
most expensive sets there is incorpo- 
rated audio frequency amplifiers and 
radio frequency amplifiers. These units 
can be purchased separately. What is 
to prevent the manufacturer selling 
the two amplifier units alone, and the 
detector unit alone? The detector is 
the only “radio set” included. Surely 
there would be no detector built that 
would wholesale for $50.” 

Sales of radio apparatus in 1924 will 
be in the neighborhood of $300,000,000, 
Mr. Nixon continued to explain and 
may even reach the $400,000,000 mark. 
“Looking at these figures it would seem 
an easy industry to tax,” Mr. Nixon 
continued, “but coming right down to 
things it would be very hard to say 
what radio parts are sold for radio use 
and what for some other use. The 
Senate is up against a hard proposition 
taxing radio sets or parts in any way.” 





Consumer Buying Unsteady 
in Cleveland Market 


Linseed oil eased off two cents last 
week. No other changes of note were 
made in this market. Consumer buy- 
ing has been unsteady, due it is said to 
continued cold weather, which has re- 
tarded sales of strictly seasonable mer- 
chandise. Futures on axes and stove 
pipe have been unusually good. Coaster 
wagons, roller skates, pocket cutlery, 
tools, builders’ hardware and paints 
have been most active hardware items 
in this territory. Collections are fair. 





Sheathing Paper and Solder 
Lower in Twin Cities 


Market conditions continue rather 
quiet and there have been very few 
price changes of note. Retail sales, 
however, are improving. 

Solder prices are weakening and a 
further decline is noted so that guar- 
anteed half and half solder is now 36 
cents per lb. 

Red rosin sheathing paper has been 
= from $3.67 per cwt. to $3.40 per 
ewt. 
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Spring Demand Increasing in Chicago — 
—Price Reductions Announced 





(Chicago office of HARDWARE AGE) _ and staples which amounted to approximately 21 cents 
‘BETTER tone has been noted in the spring busi- per 100 lb. 
ness with the advent of favorable weather. Inter- The steel and iron market is showing signs of weak- 
es in several spring lines has increased consider- ness after a stabilized level extending over a period of 
ably during the past ten days. Other lines are still slow eleven months. Due to the slowing up of building and 
in starting but jobbers’ stocks are ample to take care of automobile production, mills are not receiving new busi- 
a good-sized current business when it does start. ness equal to the present rate of production necessary to 
Local price changes were, perhaps, the most interesting take care of the business in hand. Radical reductions in 
feature of the market. during the week. Prices, on the raw materials are not expected because of the very con- 
whole; have been on a fairly firm basis with little or no stant demand and very firm market which has existed. 
reaction either way for some months. During the week, But slightly lower prices by the first of the next quarter 
however, local jobbers reduced prices slightly on field will not be surprising unless there is an increased impetus 
fence and announced an average reduction on barb wire to both building programs and automobile manufacturing. 
E ACCESSORIES.—De- We quote from jobbers’ stocks, We quote from jobbers’ stocks, 
rie pee noe ~~ f.o.b. Chicago: %-in. proof coil chain, f.o.b. Chicago: Competition, —— 
mand somewhat slow. $5.50 per 100 Ib.; Amestoam gout ee mee. after mate, "20 pails, 8-qt., 
- per cent o st; oO. , OZ.; -qt., 1 — : 12-qt., 
A, yell a _—— electric welded cow ties, $2.75 per $2.30 doz.; 14-qt., $2.57 doz.; gal- 
Spark Plugs.—Splitdorf, ng Mon doz. No 3: $6. wae Cubs, No. 1, $6 doz : 5 
Regular, 58c. each; Champion c. 7 2, -ga 
mae op lots of 100, 4ic. each; Champion COPPER RIVETS AND BURRS. ee an: kerosene can (tin breast), 
58c. each; lots of 100, 56c. each; A. Very heavy demand continues; prices doz.; 5-gal. 28-gage, soldered, 
Blue Box line, 53c. each; A. C. Titan, firm not cemented seam, galvanized 
C. Special Ford, 44c. each. ? breast, $6.85 doz.; 1- bu. galvanized 
Spot Lights.—Anderson, No. 3280, : We quote from sethery’ gtocha, baskets, $7.25. 
6.50 each: Stewart, $5.67 each. .0.D. cago: opper rivets an so hh 
; Horns.—E. A. Electric (Ford), $4 burrs, 40 per cent discount. deer ina — sales now 
each. ; oi good season. 
toate. Secke We a DOOR SPRINGS.—Prices are steady. gle EN go en 
— 9 . ’ 8, 
$2.50 each; in lots of 10, $2.25 each; We quote from jobbers’ stocks, f.o.b. ‘Chicago: Good quality molded 
Simplex, No. 36, $1.80 each; Ajax, f.o.b. Chicago: Perfect, No. 2, 35c. hose, %-in., 10%c. per ft.; %-in., 
No. 6, 90c. each; National Standard, doz.; No. 3, 40c. doz.; No. 4, 44c. per per ft.; %-in., 13c. per ft.: 3-ply ta 
No. 21, $1.20 each. ' doz.; No. 5, 52c. per doz.; No. 6, 63c. quality, wrapped, %-in., 10c. per ft.: 
Pumps. — Rose, 1%-in. cylinder, doz.; No. 7, 70c. doz.; Reliance, light, %-in., 12c. per ft.; 4-ply, good quality, 
$1.55 each. $1.80 doz.; medium, $2.50 yt mays wrapped, %-in., 12c. per ft.; %-in., 
oy priate a mee ort) per noes $3.75 doz.; Torrey’s, $3.6 l4c. per ft.: 5-ply, good quality, 
c scoun , 9 
$0 per cent, discount. ELECTRICAL MERCHANDISE—No wrapped, | %4-in., 9c." per ft.; %-in., 
Tires and Tubes.—30 x 3% non- local pric han r r ; 
skid fabrics, $8.65 each; cord, $11.60 price changes reported. GLASS AND PUTTY.—Demand is 
each; gray inner tubes, 30 x 3%, We quote from jobbers’ stocks, backward. 
$1.30 each; red inner tubes, 30 x 3%, f.o.b. Ghleaee: No. 14 rubber covered 
$1.80 each. ng , ise. tng Sg ag Me pea . We cduote from | jobbers’ stocks, 
. . ’ Oo a t t - 
AXES.—Orders in fair volume only. 100 'ft.;' in 1000-ft. lots, $13.75; %-in. in. bracket) 85 per cent “discount; 
We quote from jobbers’ stocks, Soman brass key sockets, 20c. each; single strength A, 34 to 40-in. 
f.o.b. Chicago: First quality single two-way plugs, 60c. each; in lots of bracket, 84 per cent discount; single 
bitted unhandled axes, 3 to 4-lb., $14 10, 52c. each; one-piece attachment strength A, all other brackets, 83 per 
doz. base; double bitted, $19 "doz. plugs, 13c. each; two-piece attach- cent discount: Double strength A, all 
base; good quality black een ot aoe a 30% = ary _ sizes, 84 per cent discount. 
> ] itt »OxeS O ; c. each; less an 
doz. base; “single bitted handled axes, case lots, 34c. each. HATCHETS.—Present prices are con- 


15 to $22 doz.. according to ___ sidered favorable; the volume of orders 
quality and grade of handle hn ties bedin Ghee a 
BASEBALL GOODS.—Business im- soni sveliesinn, ’ We euste fem isbbere teste. 
proving with weather. f.o.b. Chicago: Size 2 extra quality, 





We quote from jobbers’ stocks, broad hatchets, $17.15 per doz.: com- 
BOLTS AND NUTS.—Stock move- fob. Chicago: Striking or, black- petitive grade, $12. 40 on. i wosreees 
. smith’s sledges, 5-Ilb. an eavier, shingling hatchets oO 13.15 doz.; 
ments rather =, but ewer 10c. per Ib. competitive for forged shingling hatchets, 
expected for with more seas FIELD FENCE.—Slight decrease in ae 
weather. . local prices. HANDLED HAMMERS.—Sales re- 
uote from jobbers’ stocks, ; . orted as nominal; prices attractive at 
Lob Chicago: Carriage, bolts, cut ‘ i My Py a. pe onda : stocks, P tl “aa » P adios 
thread, 50 per cent discount; ‘small a aoe oe So oe % per present iow basis, 
carriage bolts, rolled thread, 50-10 _ —— - — We quote from jobbers’ stocks, 
per cent discount; machine bolts, FILES.—Prices are firm. f.o.b. Chicago: No. 11% first quality 
cut thread, 50-10 “4 cent discount; ‘ . nail hammers, $12 per doz.; 12-o0z. 
small machine bolts, rolled thread, We quote from jobbers’ stocks, ball pein, $8.80 per doz.; competitive 
60 per cent Ain all stove bolts, f.o.b. Chicago: American files, 60-10 forged nail hammers, $9.60 per doz.; 
70-10 per cent discount; lag screws, ed a - ees Po ervangys Mregy : cast steel hammers, $4 per doz. 
60 per — discoun per cent off list: Black Diamond files, HANDLES, TOOL.—Sales continue ac- 
hind on orders. , ; 
reported two — a hc FISHING TACKLE.—Large sales re- _ We quote from jobbers’ stocks, 
We quote from jobbers’ stocks, ° . -o.b. icago: 
fo.b. Chicago: 3% x 3% steel butts, ported; rods are scarce Axe Handiles.—No. 1 hickory, $4 
old copper and dull brass finish, FOOD CHOPPERS.—Good sales con- doz.: No. 2, $3 doz.; finest selected 
$3.66 per doz. pair; 4 x 4 steel butts, a white hickory, $6 doz.; special white 
old copper and dull brass finish, $4. 92 inue. second growth hickory, $5 doz. 
per doz. pair; heavy bevel steel in- We quote from jobbers’ stocks, Hatchet and Hammer Handles.— 
side sets, case lots, $7.80 doz.; steel f.o.b. chicago: Food choppers Uni- No. 1, 90c. per doz.; finest growth 
bit-keyed tb door fee $1.90 oe versal No. 0, $15 per doz. ; bear A hickory, $150 per doz. 
set; wroug +? ~keye r a . per doz.: No. » $22. 25 per doz.; autis 
front door Bg $7. 0 per set. 501, 18 65 per on: No. 602, $20.8 Stocks are good, preparatory to open- 
CHAIN.—“Pound”-chain, coil, wagon, — per doz.; No. 703, $27 per doz. ing of season. : 
etc., advanced % cent per lb.; no GALVANIZED AND TIN WARE.— We quote | from jobbers’ stocks, 
; in: ? i f.o.b. C 
changes on lighter chain; demand very Jobbers’ resale prices have become Hay ate renee er oy 


good. more firm. chucked and bored, best grade, 4%- 
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, $4.50 doz.; 5-ft., $5.50 doz.; XX 
14-ft., $4 doz.; 5- ft., $4.80 doz.: x 
4¥%-ft., $2.40 doz.; 5- ft., $2.80 doz. 

Hay Fork Handles. —Bent, chucked 
and bored, best grade with strap, 
ferruie and cap, 4¥%-ft., $7.50 doz.; 
5-ft., $8.50 doz.; XX bent, with strap, 


doz.; 5-ft., $5.50 doz.; X bent t, 4%- ft., 
$3 doz.; 5-ft., $3.40 doz. 

Manure Fork Handies.—Bent, best 
grade, 4-ft., $4.75 doz.; 4%-ft., $5.10 
oz.; XX bent, 4-ft., $4.15 doz.; 4%- 
ft., $4.40 doz.; X bent, 4-ft., $2.60 
doz.; 4%-ft., $2.95 doz. 

Garden Hoe Handiles.—XX 4%-ft., 
$3.45 doz.; X 4%-ft., $2.40 doz. 

Garden Rake Handles.—XxX 5%-ft., 
$5.25 doz.; X 5%4-ft., $3.25 doz. 

andies.—Regular pattern, 

xX 4-ft., 5.90 doz.: X 4%-ft., $3.90 
doz.; D handle, best grade, $7.95 doz.; 
X grade, $6 doz. 


HARDWARE AGE 


We quote from jobbers’ stocks, 
f.o.b. Chicago: 

Linseed Oil.—Raw, barrel lots, $1.05 
per gal; 5-barrel lots,.$1 per gal. 

Linseed Oii—Boiled, barrel lots, 
$1.07 per gal.; 5-gal. barrel lots, 
$1.02 per gal. 

ie: sscummeal Be Obst lots, $1.12 per 


al. ; 

Denatured Alcohol.— Barrel lots, 
55c. per gal. 

White Lead.—100-lb. kegs, $15 per 
keg; 50-lb. kegs, $7.75 per keg; 25-lb. 
kegs, $3.95 per keg; 12%-lb. keg, 
$2.05 per keg. 

Dry Paste.—Barrel lots, 6c. per Ib. 

Shellac.—(4- lb. goods) ‘white, $3.50 
per gal.; orange, $3.25 per gal. 

English Venetian Red.—In barrels, 
$3.50 to $6.75 per 100 Ibs. 
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We quote from jobbers’ stocks, 
f.o.b. Chicago: No. 7 standard brands, 
$10.75 per doz. hanks; No. 8, $12.30 
per doz. hanks. 


SASH PULLEYS.—Good demand re- 


ported. 


We quote from jobbers’ stocks, 
f.o.b.. Chicago: Common sash pulleys, 


50c. doz. ; barrels, 45c. doz. Common 
Sense, 2-in., 60c. doz.; barrels, 54e. 
doz. No. 105, 52c. doz.; barrels, 48c. 
doz. 


SCREEN DOORS.—Stocks are good. 


We quote from jobBers’ 
f.o.b. Chicago: 

Screen Doors.—No. 266, 2-8 x 6-8, 
$23.15 doz.: No. 296, 2-& x 6-8, $28.20 
doz.; No. 311, 2-8 x 6-8, $40 doz. 

Window Screens.—No. 1833, $5.30 
doz.; No. 2433, $6.50 doz. 


SCREWS.—Demand is healthy. 


stocks, 








Spade WHandles.—D handle, best 
i. $7.75 doz.; X grade, $6 doz. 


For Twelve Years We quote from jobbers’ stocks, 
HINGES.—Demand continues heavy. “ev 


Chicago: Flat head bright 
screws, 80 per cent new list; round 


“Hardware Age, 


We quote from jobbers’ stocks, ul - head blued, 78 per cent new list; ftat 
f.o.b. Chicago: Heavy strap hinges. New York Cit i ie £ head brass, (6 per cent new list; 
in bundles, >t in., $1.26; 5-in., $1.74; y> round head brass, 74 per cent new 


“Centlemen: list; japanned, 74 per cent new list. 
“HARDWARE AGE is a splen- STEEL GOODS.—Orders coming in 
did trade journal and I have fairly well. 
enjoyed reading it for twelve SOLDER AND BABBITT METAL.— 
years. Tin and lead are somewhat easier and 
solder prices are reduced 2 cents per lb. 


6-in., $2.12; 8-in., $3.54; 10-in., $5.43 
per doz. pairs; extra heavy = hinges, 
in bundles, 4in. -» $1.90; 5-in., $2.01 
6-in., $2.52; 8-in., $4.30; 10-in., $6.13 
per doz. pairs. 


ICE CREAM FREEZERS.—Fair de- 


mand expected. “Yours truly 


We Sorte from jobbers’ stocks, Ww Per 
‘ 66 e quote from jobbers’ stocks, 
fou "Chicas ae: qe i eee pot macongy fob. Chicago: Warranted, 50-56 
2. . 100 Ib.; medium, 45- 

se NE “list; 4-qt.. $8.25 list; 6-qt., $10.45 avana, ° ees ae Sen I am, Se 
3 bo list:' 10-qti, $18 list; 55 solder, $33 per 100 Ib.; tinners, 


list; 8-qt., 40-60 solder, $32 , : hi 
, s ; 2 per 100 Ib.; high 
= qt., $21. .~ fiat: 15- =" ae'ae list; speed babbitt metal, $25 per 100 Ib.; 
-qt., $ ist; r. 18 Standard No. 4, babbitt metal, $14 
Arctic, Bm a $4 list; 2-qt., $4. 60" list; 100 Ib. 


55 list; 4-qt., $6.80 list; 6-at., | 
$8. 60. list; 8-qt., $11.10 list. An the PYREX WARE.—Dealers are casting STEEL SHEETS.—Demand fair and 
in on the campaign. prices are still quoted for shipment 


above less 50 per cent discount. | 
INCUBATORS.—Demand is not slow- Wi. dunks’ Weis. Sobterd up to July 1 without change. Conces- 











stocks, 


ing up. 

We quete from jobbers’ stocks, 
_f.o.b. Chicago: Incubators, 35 per 
‘cent discount; brooder stoves, 30 per 
cent discount; insulated ‘chicken 
_waterers, $3.25 each. 


LAWN MOWERS AND GRASS’ 
CATCHERS .—Current business is be- 


ginning to run into volume. 


We quote from jobbers’ 
f.o.b. Chicago: 

Lawn Mowers.—16-in., an pearing. 
5-knife, ll-in. wheels, $13.75 each; 
16-in., ball bearing, 4-knife, eos in. 
wheels, $10.95 each; 16-in. plain bear- 
ing, 4-knife, 10%-in. wheels, $9.50 
each; 16-in., ball bearing, 4- knife, 
9-in. wheels, $9.50 each; 16-in., plain 
bearing, 4-knife, 9-in. ‘wheels, $8.10 
each; 16-in., ball bearing, 4-knife, 
8-in. wheels, $8.60 each; 16-in., plain 
so Ag 3-knife, 8-in. wheels, $6.40 
eac 

Grass Catchers.—Galvanized  bot- 
tom for 14 to 16-in. mowers, full 
packages, $8.80 doz.; galvanized bot- 
tom for 18 to 21-in. mowers, full 
packages, $9.60 doz.; plain bottom, 
canvas, for 12 to 16-in. mowers, $5. 90 
doz.; plain potsemt, _ ee, for 18 to 
21-in. mowers, $7.6 


stocks, 


NAILS.—Little as ues in demand 
noted. 
We quote from iobbers’ stocks, 


f.o.b. Chicago: Common wire nails, 
3.80 per keg, base; cement coated, 
3.25 per keg, base. The extra for 
galvanized nails is now $2.25 for 1-in. 
— longer, $2.50 for shorter than 
1-in. 


f.o.b. Chicago: 


Bread ae. cree, 212, $7.20 doz.; 
No. 214, $12 
Casseroles. +. Fy No. 167, 12 


doz.; No. 168, $14 oz. No. 183, $12 
doz.: No. 184, $14 doz. 

Casseroles. Oval, No. 193, $12 doz.; 
No. 197, $14 d 

Pie Plates._No. 202, $6 doz.; No. 
203, $7.20 doz.: No. 209, $7.20 doz. 

Tea Pots.—2-cup, $20 doz.; 4-cup, 
$24 doz.; 6-cup, $28 doz. 

Utility Pans.—No. 231, $8 doz.; No. 
232, $14 doz. 


RADIO.—Sales hindered because 
lack of tubes. 


REFRIGERATORS.—Late orders are 


liable to disappointment. 


ROLLER SKATES.—Sales at large. 
Dealers have held off buying but the 
past week has increased the demand. 


We quote from jobbers’ stocks, 
f.o.b. Chicago: Chicago boys, ball 
bearing, $1.45 pair; girls, ball bear- 
ing, $1.55 pair. Union boys’ ball 
bearing, $1.55 pair; girls’ ball bear- 
ing, $1.65 pair. 


ROOFING AND PAPER.—Prices firm; 
demand better as building weather 


sets in. 


We quote from jobbers’ stocks, 
f.o.b. Chicago: Best grade slate sur- 
faced prepared roofing, $2 per square; 
best talc surfaced, $2.35 per square; 
medium tale surfaced, $1.65 per 
square; light tale surfaced; $1.05 per 
square; red rosin sheathing, $70 per 
ton. 


sions are offered for large orders. 


We quote from jobbers’ stocks, 
f.o.b. Chicago: 28-gage galvanized 
Sheets, $5.85 per 100 Ib.; 28-gage 
black, $4.70 per 100 Ib. 


WHEELBARROWS. — Prices con- 
sales better 


sidered very favorable; 
than last season. 


We quote from jobbers’ stocks, 
f.o.b. Chicago: Common wood bar- 
rows, $3.50 each; common steel tray 
barrows, $5.50 each; steel leg garden 


barrows, $6 each. 


WIRE GOODS.—Local reductions an- 
nounced on galvanized wire, s-aples 


and barb wire. 


We quote from jobbers’ stocks, 
f.o.b. Chicago: No. 8 black annealed 
wire, $8.70 per 100 Ib.; catch weight 
spool galvanized cattle or hig wire, 
$4.37 per 100 Ib.; 80-rod spool gal- 
vanized hog wire, $3.78 per spool; 
No. 9 galvanized plain wire, $4.15 
per 100 Ib.; polished fence staples, 
$4.04 per 100 lb.: catch weight spools 
painted barb wire, $4.07 per 100 Ib.; 
hs mesh black wire cloth, $2.10 per 

sq. ft.; 12-mesh galvanize -d wire 
cloth. $2.45 per 100 sq. ft.; 14-mesh 
bronze wire cloth, $6.70 per 100 sq. 
ft. in 50-ft. rolls; galvanized before 
poultry netting, 45-10 per cent dis- 
count; galvanized after poultry net- 
ting, 45 per cent discount. 


WRENCHES.—Steady 
firm prices. 


We quote from jobbers’ stocks, 
f.o.b. Chicago: Agricultural wrenches, 


demand _ with 





OIL STOVES.—Considerable interest 
heing shown in this line. 


We quote from jobbers’ stocks, 
f.o.b. Chicago: Old line New Perfec- 
tion 2-burner stoves, $17 each list; 
8-burner, $22 each, list; 4-burner, $28 
each list: new improved New Perfec- 
tion, 2-burner, $22 each list; 3- 


60 per cent off list: Coes wrenches, 
40-10 per cent off list; engineers’ 
wrenches, 25 per cent off: knife han- 


ROPE.—The market continues very 
strong, both on sisal and manila. Sisal it Guan tk Gas Daun” oe 
supplies are still held up by the rebe] Stillson, 60-10 per cent off; Trimo, 
occupation in Yucatan. 60-732 per cent off 


We quote from jobbers’ stocks, We quote ce cae wOry: ——— 
f.o.b. Chicago: No. 1 Manila, standard Master Service set, $15.25, No. 202" 
om $28.50 each list; 4-burner, $35 brands, 17% to 19%c. per Ib.; No. 2, Heavy Duty set, $8; No. 404, Uni- 
each list; Superfex 2-burner, $36 each manila, 16% to 18%c. per Ib.; No. 1] versal Socket set, $7; No. 505B Screw 
list; 3-burner, $45 each list; 4-burner, sisal, 14% to 16%c. per lb.; No. 2, Driver set, $3.40. All Snap-On 
$58.50 each list. All subject to a 30 sisal, 13% to 15%c. per Ib. 


. al ae 't Wrenches less 40 per cent f.o.b. Mil- 

per cen scoun ots o en or a waukee. 

more are subject to 30-5 per cent SASH CORD.—Cotton has advanced Gellman Polly Wrenches.—No. 61. 
approximately 4 cents from low point 6-in., $10.20 list; No. 91, 9-in., $15 


Snap-On 


discount. 
PAINTS AND OILS.—No change dur- and it is thought next change will be ee, Se Oe a 


° 40 per cent discount’ 
ing the week. upward. Island, Tl. 
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Pittsburgh Plants Pass Peak 


April 17, 1924 


of Production—Prices Unchanged. 


(Pittsburgh office of HARDWARE AGE) 
HE second week in April finds a further falling off 
in steel works operations, and there is no doubt but 
that output of both semi-finished and finished steel 
products this month will show a considerable decrease as 
compared with March. The output of steel ingots last 
month was 4,145,455 gross tons, the largest monthly pro- 
duction in the history of the steel trade. The next highest 
production was made in April, 1923, when the daily out- 
put was 157,776 tons, while the daily output in March 
this year was 159,455 gross tons, or at an annual rate of 
abeut 50,000,000 tons. 

Last month evidently saw the peak in steel output for 
some time to come, and it is practically certain that each 
month from now on will show at least a slight decrease 
over the previous month. However, records for both pig 
iron and steel production are usually made in that month, 
as access to production records for say a period of twenty 
years will bear this statement out. Starting with April 
and May, thousands of men that work in the mills in the 
winter months, start out for outdoor jobs, and a shortage 
of common labor results, with necessarily a reduction of 
output. 

The slowing down in operations of steel plants, mostly 
independents, has of course been brought about by slow- 
ing down in orders, and this was decidedly more noticeable 
last week than at any time since it started, about one 
month ago. How far this falling off in orders may go is 
a problem that only time will show, but the feeling in the 
steel trade is that this may be a quiet summer. The 
fact remains, however, that new uses for steel are coming 
every day, and the natural increase in consumption will 
take care in part of the falling off in consumption by 
reason of slowing down in automobile and other indus- 
tries that are the heaviest uscrs of steel. It is the gen- 
eral expectation that fewer cars will be built this year 


AXES.—New demand is only for small 
lots. Prices are firm. 
We quote from jobbers’ stocks, 
f.o.b. Pittsburgh, as follows: 
First grade, single bitted axes, 


handled, $19 per doz.: unhandled, $15 
per doz.; double bitted axes, handled, 


second 
$14.50 per doz.; 


$24 per doz.; unhandled, $20 per doz.; 

grade axes, 

handled, $17.50 per doz.; unhandled, 

double bitted, han- 

ahed, $21 per doz.; unhandled, $18 per 
Oz. 


BOLTS AND NUTS.—New orders are 
light, and with the large capacity there 


than in 1923. All records for output of cars were broken 
in the five months November, 1923, and ending with March, 
1924. The result is that dealers are pretty will stocked 
with cars, and orders for new cars so far this year have 
been below expectations. 

Under conditions noted above, which are not exagger- 
ated, it is the natural thing for the mills to go after new 
business more eagerly, with the result that the price 
structure, which has been firm for many months, is show- 
ing stronger signs of giving way. The Pittsburgh base in 
quoting prices is more often disregarded, a case in point 
recently being that several mills outside the Pittsburgh 
district that were bidding on some large quantities of 
shapes, plates and bars made prices equivalent to 2.15 
cents, Pittsburgh, on these products, while the Pittsburgh 
steel mills named 2.35 cents and did not get the business. 
How long the larger Pittsburgh mills will try to hold their 
present prices, and see business slipping away in the 
meantime, is a question, but just as soon as these larger 
steel interests feel that the time has come to meet the 
market, they will take the necessary action. In that 
event, some fairly low prices on steel products may come 
before the summer has ended. 


The hardware trade is a little better, but is far from 
being satisfactory to either jobbers or retailers. The 
weather has been so much against trade that both job- 
bers and retailers are carrying fairly heavy stocks, espe- 
cially of winter goods that most of which will have to be 
carried over until fall. 


Prices are steady, and deliveries from sources of supply 
are very prompt. Neither jobbers or retailers see any- 
thing to be gained by buying ahead, orders being mostly 
for small lots to meet current needs. With two or three 
weeks of good weather the situation will soon change and 
orders that are being held up will come out more freely. 


is, competition is very keen, anything 
like a desirable order usually being 
taken at somewhat less than regular 
prices. 


Prices and discounts in large lots 
are as folllows: 
Bolts and Nuts.—Machine bolts, 


single  bitted, 





“HARDWARE AGE, 
“New York, N. Y. 
“Gentlemen: 


paid for. 





“Every Jobber Should Ree Them” 


“Replying to yours of March 10, I am very glad to note that you are go- 
ing to put the builders’ hardware articles in book form, and we would like 
to have about fifty of these for our salesmen. We think that every hard- 
ware jobber in the United States would like to have a quantity of these. 
In this connection, I want to commend you most heartily on “The Sales 
Manager” articles as appearing in your wonderful journal. 
those articles also should appear in book form and everybody should have 
them and a good quantity of them for their salesmen, and should pay for 
them, under the very proper rule that everything good in life must be 


“Very truly yours, 
“W. M. PITKIN, General Manager, 


March 28, 1924. 


I believe that 


“A. Baldwin & Co., 
“New Orleans, La.” 
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PITTSBURGH BASE RATES 


Note: It should be understood that prices given below are f.o.b. mill or warehouse, Pittsburgh, and are quoted only for carload 
shipments from mill or warehouse to retailers. For smaller lots, the usual advances apply. 


Anneaies fence Wire, base, No. 9 Game, PEF 100 ID... cw ccccccccccccccccccccccccces $3.00 
ke. ee ews lee e460 O wee eRe Coe eaceereceeeeoes 2.85 
a es a sh es ee ee Cat aie ewe eee abeeeeee ee 6.25 
Galvanized barbed wire, base, per 100 Ib.............. bncedéd cb eceeees caewaeenesea 3.90 
rr re ee ee 2 ccc de seuss bcvaksoccctsestoences 3.45 
Painted barbed wire, base, per 100 ID... 1... ccc ccecccccccccecvcccceressscesseens 3.55 
pS ee ee 60 and 10 and 10 off list 
eS ec, i: Se ce eb etheumevesceecosecs 60 and 10 off list 
WE Se Oat, tcc cee eee bees ee eeeerecees 50 and 10 off list 
eo bw n a kv ele'e Swacbaabicet@eebiwetceveaceeeses $3.10 
RE i al le elt ews 0 4 4.0 a + tS O eae A OE 66 os etehenbeacae 3.10 
Nee ne on Ja u.eb.bveee cXeeewcahe $2.50 to $2.60 base, per keg 
ee ae a ee eek sb be a es ee SONS OER Ob Ose 6602 aa Oe Obs 2.40c. 
ee Se M/s kg koh owls ep ew ssipetwetes bs ceeee cea 2.50c. to 2.60c. 
EE as ee eee ee ee ee ere 2.90c. to 3.00c. 
rs ican oe 6 ote dike «6a 6 6 O0 04.0.0 ORES RES OH 08 OS % b0 8 3.75c. to 3.85c. 
ee ee es Cae de cee bbe de 6 OSE PUNE O HOS 0 O48 SOR 4.90c. to 5.00c. 
a la oo we og hs 6 00.b) LO od be ole gle aie 664-9 6 wee Rs 2.30c. to 2.40c. 
es ee rr, i, i TE Tas «ss oie.e 0 600 9'0 0 ee OCRTO VR COC COORDS eeeeet eee $3.10 
ee ee i SC Sr, st setae see enee sere eepeweeeies eeur 3.55 
rr i i ee i eS wslealo ess dace sc atebeeeseeeeceedgnscie en 6% ees 3.90 
rr See ee WL ans osc ccebeccweeeeeceteeeene 60 per cent off list 
Steel pipe, galvanized, butt welded, 1 to 3-in........ cc cece eee eee eee 4814 per cent off list 
rr rr Abe Es 6M KOA we ee eee eee etbeeeeenes ce ebes Weeee ees $5.50 
es ee, ee i ne cs eek bees 0 ee ebhn eee edocess 65 per cent off list 
eres Eran Wee, Wome Boes SO DbOMis od cic cee wdeasecececeeces 29 per cent off list 
Wrought iron pipe, galvanized, l-in. to 1-in...... ec eee eee eee twee 12 per cent off list 


Freight Rates 


All rail freight rates from Pittsburgh on finished iron and steel products, carload lots, 36,000 lb. minimum 
carload, per 100 lb. 





Philadelphia, domestic. $0.32 Buffalo .....eeeeeees $0.265 St. Louis ............. $0.43 *Pacific Coast......... $1.15 
Philadelphia, export... 0.235 Cleveland ............ 0.215 Kansas City .......... 0.735 *Pac. Coast, ship plates 1.20 
Baltimore, domestic... 0.31 Cleveland, Youngstown Kansas City (pipe)... 0.705 Birmingham ......... 0.58 
Baltimore, export..... 0.225 Comb. .....-ccceees 0.19 ME, BOM cv cicccccccas 0.60 bee samen ah RE EE 0.56 
New York, domestic... 0.34 Detroit ......--..-06- 0.29 Omaha ......ccececes 0.735 Jacksonville, all rail... 0.70 
Néw York, export..... 0.255 Cincinnati ........... 0.29 Omaha (pipe) ........ 0.705 Jacksonville, rail and 

Boston, domestic...... 0.365 Indianapolis ......... 0.31 DOMNVEP .....ccccceees 1.15 WREET cc cccccccvece 0.415 
Boston, export........ 0.255 Chicago ...........6.. 0.34 TDenver (pipe)....... 1.17 New Orleans ......... 0.67 





*Applies minimum carload 80,000 Ib. {Minimum loading 46,000 Ib. : 

Rates from Atlantic Coast ports (i.e. New York, Philadelphia and Baltimore) to Pacific Coast ports of call on most 
steamship lines, via the Panama Canal, are as follows: Pig iron, 35c.; ship plates, 40c.; ingots and muck bars, structural 
steel, common wire products, including cut or wire nails, spikes, and wire hoops, 40c.; sheets and tin plates, 40c.; sheets 
No. 12 gage and lighter, 50c.; rods, 40c.: wire rope cables and strands, 45c.; wire fencing, netting and stretcher, 40c.: pipes 
not over 12 in. in diameter, 55c.; over 12 in. in diameter, 2%c. per in. or fraction thereof additional. All rates per 100 Ib. in 
carload lots, minimum 36,000 Ib. 











rolled threads, 60, 10 and 5 to 60, 10 
and 10 per cent off list. Machine 
bolts, all sizes, cut threads, 60 and 5 
to 60 and 10 per cent off list. Car- 
riage bolts, % x 6 in., smaller and 
shorter, rolled threads, 60 and 5 to 
60 and 10 per cent off list. Carriage 
bolts, cut threads, all sizes, 50, 10 and 
5 to 50, 10 and 10 per cent off list. 
Lag bolts, 65 and 5 to 65 and 10 per 
cent off list. Plow bolts, Nos. 1, 2 
and 3 heads, 50 and 10 per cent off 
list; other style heads, 20 per cent 
extra. Machine bolts, c.p.c. and t. 
nuts, % x 4 in., 50 and 5 to 50 and 10 
per cent off list; larger and longer 
sizes, 50 and 5 to 50 and 10 per cent 
off list. Hot pressed squares or hex. 
nuts, blank, 4.25c. to 4.40c. off list. 
Hot pressed nuts, tapped, 4.25c. to 
4.50c. off list. C.p.c. and t. square or 
hex. nuts, blank, 4c. off list. C.p.c. 
and t. square or hex. nuts, tapped, 
4c. off list. Semi-finished hex, nuts; 
ys-in. and smaller, U. S. S., 80 and 5 
per cent off list; %-in. and larger, 
U. S. S., 75 and 5 per cent off list; 
small sizes, S. A. E., 
cent off list; S. . EB. *%-in. and 
larger, 75, 10 and 5 per cent off list. 
Stove bolts in packages, 75, 10 and 5 
r cent off list. Stove bolts in bulk, 
5, 10, 5 and 2% per cent off list. 
Tire bolts, 60 and 10 per cent off list. 
Bolt ends with hot pressed nuts, 60 
and 5 per cent off list. Bolt ends 
with cold pressed nuts, 50 and 5 per 
cent off list. Turnbuckles, with 
ends, “%-in. and smaller, 50 to 55 
and 5 per cent off list. Turnbuckles, 


without ends, %-in. and smaller, 
65 and 5 to 70 and 10 r cent off 


list. Washers, 5c. to 5.25c. off list. 
Rivets.—Large structural and ship 

rivets, base, per 100 lIb., $2.75; small 

rivets, 70 and 10 per cent off list. 


IRON AND STEEL BARS.—Demand 
is quiet, and what are regarded as regu- 


lar prices are being shaded by outside 
mills. As low as 2.15 cents base, Pitts- 
burgh, has been quoted on some large 
orders for car builders. The market 
on both iron and steel bars has quieted 
down a good deal and is less now than 
at any time in more than a year. 


We quote soft steel bars, rolled 
from billets, at 2.40c. base; bars for 
cold-finishing of screw stock analy- 
sis, $3 per ton over base; reinforcing 
bars, rolled from billets, 2.40c. base; 
refined iron bars, 3.15c. base, in car- 
loads lots or more, f.o.b. Pittsburgh. 


SHEETS.—The falling off in operations 
among the automobile plants has cut 
down demand for sheets quite consider- 
ably, and other large users are buying 
conservatively in the belief that prices 
may show some recession. It is a fact 
that most mills are quoting at least 
$2 per ton under the prices of the 
American Sheet & Tin Plate Co., but so 
far this concern has adhered to its reg- 
ular schedule. It some cases shipments 
of sheets are being held up by some 
consumers, and a slowing down in op- 
erations among some sheet mills is 
looked for in the near future. 


Prices on No. 28 gage black sheets 
may now be quoted at 3.75c. to 3.85c.; 
galvanized No. 28 gage, 4.90c. to 5c.; 
these prices being for carloads or 
larger lots. For small lots from 
store or warehouse the usual ad- 
vances over the above named prices 
are charged. 


TIN PLATE.—The mills are well sold 
up over this quarter, but have some 
rolling space available for June ship- 
ments, and are looking for orders for 
delivery in that month. The large 
makers of food containers are reported 
as specifying very freely against their 
contracts, and shipments by the mills 
are very heavy. Prices remain firm on 
the basis of $5.50 per base box at mill. 
On small lots, the usual advances apply. 


WIRE PRODUCTS.—tThe bad condition 
of the country roads makes it almost 
impossible for the farmer to get to town 
to buy fencing and other goods, and this 
is largely responsible for the quiet de- 
mand for nails and wire at this time 
when trade should be active. All the 
mills are eager for new business, but 
so far prices have held quite firm, ex- 
cept on cement coated nails on which 
some shading is being done. 

Jobbers quote retail trade from 
stocks as follows: 

Wire nails, $3.40 to $3.50 base, per 
keg; galvanized, 2-point cattle wire, 
$3.38 per spool; galvanized, 2-point 
hay wire, $3.63 per spool; galvanized, 
4-point cattle wire, $3.60 per spool; 
galvanized, 4-point hay wire, $3.90 
per spool; No. 9 annealed fence wire, 
$3.30 per 100 Ib.; No. 9 galvanized 
fence wire, $3.90 per 100 llb.; woven 
wire fencing, 63 per cent off list. All 


the above prices on spools are for 
80-rod, 
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HERE has been a decided improvement in retail 
sales during the past few days, and demand for 
spring goods is opening up well. 

Sales of automobile accessories, supplies and tires are 
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Building Active—Retail Sales Improve 
With Better Weather in Twin Cities 


is under way. With the first real spring weather of the 
season general business conditions appear to have greatly 
improved in other lines. 

Sales of carpenters’ and mechanics’ tools have shown 
a decided improvement with the opening of the building 


developing rapidly and a very good volume of business 


AXES.—Sales considered good; stocks 
ample; prices as last quoted. 
We quote from jobbers’ stocks, 
f.o.b. Twin Cities: Single bit axes, 


base weights, $14.00; double bit axes, 

base weights, $19. 00 per doz. 
BOLTS.—Steady demand developing; 
stocks good; prices firm. 

We quote from jobbers’ 
f.o.b. Twin Cities: Large and small 
carriage bolts 50-5 per cent; large 
and small machine bolts, 55-5 per 
cent; stove bolts, 70 per cent; lag 


screws, 60 per cent from standard 
lists. 


BRADS.—Good 
prices steady. 
We quote from jobbers’ stocks, 


f.o.b. Twin Cities: Wire brads in 
25-lb. boxes, 70-10 per cent. 


BUILDERS’ HARDWARE. — Building 
operations are now getting under way 
and demand for builders’ hardware 
should soon develop. <A_ substantial 
volume of business has already been 
booked for later delivery. 


CHURNS.—Sales beginning to open up; 
stocks ample; prices unchanged. 
We quote from jobbers’ stocks 


f.o.b. Twin Cities: Barrel type churns 
40 per cent from list. 


COASTER WAGONS.—Very substan- 
tial retail demand now opening up; 
stocks good; prices steady. 

We quote from jobbers’ stocks, 
f.o.b. Twin Cities: Apto wheel coaster 
wagons, No. 60, $5.50 each; No. 61, 
$6.44 each; No. 62, $7.03 each: No. 
63, $7.72 each: Overland and Awl- 


steel coaster wagons, 50 per cent 
from lists. 


EAVES TROUGH, CONDUCTOR PIPE 
AND ELBOWS.—Sales developing with 
opening of building season; stocks good; 
prices as for some time past. 


stocks, 


demand; stocks good; 


We quote from jobbers’ stocks, 
f.o.b. Twin Cities: Eaves trough, lap 
joint, single bead, 5-in., $5.25 per 100 
ft.; 3-in., 28-gage conductor pipe, 
$5.40 per 100 ft.: 3- -in., conductor el- 
bows, $1.73 per doz. 


FIELD FENCE.—More interest being 
shown in this line; stocks good; prices 
steady. 

We quote from _ jobbers’ 
f.o.b. Twin Cities: 
per cent from lists. 

FILES.—Retail demand showing steady 
improvement; stocks good; prices firm. 


We quote from jobbers’ 
f.o.b. Twin Cities: 
50 per cent; 
per cent. 

FREEZERS.—Interest is beginning to 
be shown in ice cream freezers; stocks 
good. 

We quote from jobbers’ stocks, 
f.o.b. Twin Cities: White Mountain 
and Arctic Freezers 50 per cent from 


lists: Alaska freezers 20-10 per cent 
from lists; Auto Vacuum freezers 


stocks, 
Field fence, 56% 


stocks, 
Best grade files, 
second grade files, 65-10 


33% per cent from lists. 


season. 


GALVANIZED WARE.—Steady 
provement in demand noted; 
good; prices firm. 


We quote from jobbers’ stocks, 
f.o.b. Twin Cities: Standard No. 1 
galvanized tubs, $6.85; No. 2, $7.75; 
—_ 3, ; Heavy galvanized tubs, 

$1 12: No. 2, $13.25; . No. 
$14 50: ’ Standard galvanized pails, 10- 


im- 
stocks 


$2. 55; 12-qt., $2.90; 14-qt., $3.20; 
Seat stock pails, $5; 18-at., $5. 75 
per doz. 


HAMMERS AND HATCHETS.—Sales 
continue to show steady improvement; 
stocks sufficient; prices steady. 


We quote from jobbers’ stocks, 
f.o.b. Twin Cities: Carpenters’ ham- 
mers, Maydole No. 11%, $13.50; Plumb 
HF81, $12; Riverside, No. 61 1%, $12; 
Plumb Broad Hatchet, No. 2, $17.15; 
Plumb shingling, No. 2, $13. 18: Plumb 
Claw, No. 2, $14.40 per doz. 


MILK CANS.—Sales fair; stocks good; 
prices firm. 


We quote from jobbers’ 
f.o.b. Twin Cities: Railroad milk 
cans, 5 gallon $2.60 each; 8 gallon 
$3.10 each; 10 gallon $3.20 each. 


NAILS.—Good demand for nails get- 
under way; stocks good at present; 
prices firm. 


stocks, 


We quote from jobbers’ stocks, 
f.o.b. Twin Cities: Standard wire 
nails, $4.10 per keg, base; cement 


coated nails, 33. 60 per Keg, base. 
PAINTS.—Sales show a steady gain as 
warmer weather sets in; stocks are 
ample; prices steady. 


We quote from jobbers’ stocks, 
f.o.b. Twin Cities: First quality house 
paints $2.80 per gallon: second qual- 
itv of house paints $2.10; white lead 
$13.53 per cwt. 


PYREX OVEN WARE.—Sale¢s good; 
stocks ample; prices remain unchanged. 


We quote from jobbers’ stocks, 
f.o.b. Twin Cities: Pyrex oven ware, 
No. 101 casseroles, $1.33 each; No. 
197 casseroles, $1.11 each; No. 202 pie 
plates, 50c.; No. 210 pie plates, 67c.; 
No. 212 bread pans, 60c.; No. 231 
utility pans 67c.; No. PA tea pots, 
2-cup, $1.67 each: No. tea pots, 
4-cup, $2 each; No. 36 as pots, 6- 
cup, $2.33. 


POULTRY NETTING.—Sales begin- 
ning to develop; stocks ample; prices 
steady. 


We quote from jobbers’ stocks, 
f.o.b. Twin Cities: Hexagon Poultry 
Ne gaa 45-5 per cent from standard 
sts. 


REGISTERS.—Better demand as build- 
ing season opens; stocks good; prices 
stationary. 


We quote from jobbers’ stocks, 
f.o.b. Twin Cities: Steel registers, 40 
per cent from standard lists. 


ROPE.—Sales good; stocks ample; 
prices remain firm. 
We quote from jobbers’ stocks, 


f.o.b. Twin Cities: Best grades manila 
rope, 19%c. per Ib.; best grades sisal 
rope, 17%c. per Ib. 





Collections still remain rather slow. 


SCREWS.—Sales good; 
prices as last quoted. 


We quote from jobbers’ stocks, 
f.o.b. Twin Cities: Flat head bright 


stocks good; 


screws, 75-5 per cent; round head 
piued screws, 72% per cent; a 
a 


head, japanned, 67% per cent; 
head, brass screws, 70 per cent; 
round head brass, 67% per cent. 


PLANTERS.—Sales opening up; stocks 
sufficient; prices as follows: 
We quote from jobbers’ 
f.o.b. Twin Cities: 
corn planters, $9.75 


SNATHS.—Some interest being shown; 


stocks good. 

We quote from jobbers’ stocks, 
f.o.b. Twin Cities: Scythe snaths 
oe per doz.; bush snaths $15 per 
doz. 


SASH CORD.—Sales developing 


rapidly; stocks good; prices steady. 
We quote from jobbers’ stocks, 
f.o.b. Twin Cities: Best grades No. 8 
86 cents per Ib.: Ordinary grades No. 
8, 56 cents per ib. 


TACKS.—Sales of fairly good volume; 
stocks ample; prices as last recorded. 


We quote from jobbers’ stocks, 
f.o.b. Twin Cities: American cut 
tacks, 6, 8, and 10 oz., 60c., 55c., and 
50c. per doz. 2-oz. packages, respec 
tively; 8-oz. blued carpet, 3lc. 
doz. packages; No. 11, double saintod. 
35c. per doz. packages; 8 oz. cut 
tacks in bulk, 15%c. per Ib.; 6 oz., 
16% c. per lb. 


WHEELBARROWS.—Good demand for 
wheelbarrows opening up, especially on 
such kinds as are used by building con- 
tractors’; stocks good; prices steady. 


We quote from jobbers’ stocks, 
f.o.b. Twin Cities: Woodstave bar- 
rows, fully bolted, $37.50 per doz. 
Tubular steel, No. 1, $6.75 each; 
wood garden barrows, $6.25 each. 


WIRE CLOTH.—Considerable interest 
being shown in this line; stocks good; 
prices firm. 
We quote from jobbers’ stocks, 
f.o.b. Twin Cities: Black wire cloth 
12 x 12 mesh, $2.20 per 100 sq. ft.; 


galvanized cloth 12 x 12 mesh $2.70 
per 100 sq. ft. 


WIRE.—Sales beginning to develop; 
stocks ample; prices steady. 


We quote from jobbers’ 
f.o.b. Twin Cities: Barbed wire. 
painted cattle, 80-rod spools, $3.70; 
galvanized cattle, $3.97; painted hog 
wire, $3.96; galvanized hog wire, 
F 4.25; smooth black annealed, No. 9, 
4 per cwt.; smooth galvanized an- 
nealed, $4.45 per cwt. 


WRENCHES.—Sales good; steady de- 
mand; stocks fairly well assorted; 
prices firm. 

We quote from jobbers’ stocks, 
f.o.b. Twin Cities: Agricultural 
wrenches 65 per cent; Coes wrenches, 
40-10 per cent; engineers’ wrenches, 
621%, per cent ‘from new lists; knife 
handle wrenches, 40-10 per cent 
Stillson and Trimo wrenches, 60 per 


stocks, 
Acme potato or 


stocks, 


cent; Snap-on wrenches in sets, 
Master Service, No. 101, $15.25; No. 
202, $8; No. 404, $7; No. 505B, $3.40 


less 40 per cent f.o.b. Milwaukee. 
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; 
\Y) eather Keeps New Y ork Sales Contractors’ Barrows Active 
H paras ay hae are in — — 
ontractors’ barrows are active. Prices 
on and to Mouth Basis are firm and stocks moderate. 
ag quotations to -retailers, 
0.0. NCW orkK;: 








Unfavorable weat iditi " : , . 
iaaie to ce — pane ng con- | mand for builders’ hardware is strong S phaent: tamed. Meeveue, > iinlt 
ie th r e sale of spring goods | and stocks are more or less limited. bolted, handles and legs of 2. in. 
- the New York market. Retailers for | Carpenters’ and mechanics’ tools and maple ween ae - bags) Bp ceo 

e most part are buying on a hand-to- | contractors’ supplies tom, steel wheel, 16 in., $3.25 each. 

- - ; generally are also 3. pie 
—— basis, and jobbers’ stocks are | active at present. larger. tray, ak 
relatively light. Collections are slow, but jobbers an- _ Wheelbarrows.—Steel tray, 33 x 27 
sotatiecs report that sales are slow | ticipate that they will improve with i rr coll Me pn Bhan ay pao 
= ag ef for small quantities. Sub- better weather conditions. Prices for wheel, $5.25 each. All steel tubular 
urban dealers are enjoying better busi- | the most part are firm, none of the wheelbarrow for coal, cement, sand, 
= than are those in the city. changes being of a radical nature eo pel aren “. way 29 hon a ag : 
° r ray on top n., weight 7 Bie 

; A — neem by many that a good| Among the price changes announced | each. Same, with tray 30 in. wide, 
spell of warm weather will cause the | by local jobbers during the past week length of tray on top 38% in., 
retailers to go into the market for | were among the following: wes tn ae ae he tee 
spring goods of all kinds. Some doubt Galvanized pails advanced 10 per te onus 100 “b.. é71.50 a Mt 
a - Fong erage about | cent. Mortar Barrows.—Angle steel mes 
apdlilty oO e jobbers to satisf i and braces, tray measures at top 2 

lait denial It _ Jobb y Victor game traps were reduced 25 ~ i i, Eetieen 16% 19 ta, Gauth 

4 ands. is pointed out, how- | cents per doz. wheel end, 16 in., handle end 7% in., 
ever, that jobbers are close enough to Sash weights were reduced 10 per tray edge rolled over steel rod, capac- 
their source of supply to be able to | cent. ity 3% cu. ft., 16 in. steel wheel, 
Stain new goods within a reasonably | Some jobbers reduced steel wool 6 harawocd handle, $1.0) each. 

. teh a cents per box, and others advanced oil —_— 
f uilding activity continues, the de- | cans about 10 per cent. , 
Sale of Wire Goods Regular 
but Small 
Pails U 10% heavy malleable iron sleds, 3 brass Dealers are buying wire goods regu- 
Pp o arms, other parts japanned, $1.38 larly but in small lots. Prices are un- 
A : , each; sprinkler, 20% in. high, 3 brass - xe fai 
s predicted sans week, in these col- arms, $2.25 each. changed; stocks fair. 
umns, galvanize ail pri 3 Sprayer.—Tin, will spray ail kinds Jobbers’ quotations to retailers, 
coms roxi aes a have ad of liquid, capacity 1 pt., length 10 f.o.b. New York: 
Stock aah “eapgoieitr 0 per cent. in., 25c. each; same capacity 1 qt., Poultry Netting.—From New York 
cKS are fair and the demand is length 14 in., 31c. each. stocks,40-2% per cent; f.o.b. Pitts- 
reasonably good. « ; gt gg 9 Fg ign steel burgh, 45-5 per cant. 7 
’ ; ank, n. long, 7% in. in diameter, Wire Cloth. —Jobbers’ quotations, 

Pa gg: gaasatens to retailers, riveted and soldered, brass pump and f.o.b. New York: 

Galvanized 1 : valve, capacity 4 gal., shoulder strap, Black wire cloth, 12-mesh, $2.30 
8-qt rg eae ee pails, heavy rubber tube, automatic shut per 100 sq. ft. 

12-qt., 26c. each: 14 Say aoe each; off nozzle, $5.25 each; bucket pump, Galvanized wire cloth, 12-mesh, 

16-qt.., 37c. each. “Gt... 30%sc, each; working parts all brass, handle and $2.75 per 100 sq. ft.; 14-mesh, $38.25 

Fire Pails.—35c foot rest malleable iron, equipped per 100 sq. ft. 
Watering etn Gai with 3 ft. % in. hose with spray Copper wire cloth, 14-mesh, $7.25 
521%¢ :. a a alvanized, 4-qt., nozzle, $3 each; continuous sprayers, per 100 sq. ft. 

16 each: Wat” Sic’ cath tee” galvanized, 90c. each; brass, $1.15 Bronze, 14-mesh, $7.50 per 100 sq. 

93%4c. each at, c. each; 12-qt., each. ft.; bronze, 16-mesh, $8.95 per 100 

ba as ar —- 


= .* 
Wire cloth, galvanized square 
mesh cloth, %-in. mesh, $5 per 100 


Sash Weights Down 10% Small Interest for Hose sq. ft.; %-in. mesh, $5.25 per 100 sq. 





ft.; %4-in. mesh, $5.50 per 100 sq. ft. 


Hose is only being talked about. 


A drop of 10 per i . . cae aan 
Pe waiaahe ts Heng hcths agp eo ag Little buying has started and none is 
the week. . Tie demand ic fair po expected before warmer weather. Lawn Mowers Dull 
stocks are moderate . : og seacetony to retailers, , h d 
are -0.b. New York: Interest in lawn mowers is unchanged. 
Jobbers’ quotations are $3.15 per Garden Hose.—4 ply, 8%c. per ft.; © ‘+ 3 
ewt. 5 ply, 9%c. per ft.; 6 ply, lic. per Jobbers report that it is small and 
ft. Good Luck brand, lic. per ft. scattered. 
; Milo brand, 12%c. per ft. Bull Dog Jobbers’ quotations to retailers, 
N i S brand, 13%c. per ft. f.o.b. New York: 
alis teady Nozzles.—53c. each; less 5 per cent Lawn Mowers.—Plain bearing, 8-in. 
: for, boxes. drive wheels, 5-in. reel, 3 steel knives, 
A small but consistent demand con- we ae Ye, % and % in., screw adjusting, 12-in., $5.60 each, 
. . - ac. ; in. 5.85 each; 16-in., $6.25 each; 
tinues Ped nails. Stocks are fair and Hose Clamps. — Galvanized, %, % casi $e'65 om sei ' 
prices firm, and % in., $2, $2.05, $2.15 respectively Bali-bearing lawn mowers, self- 
Jobbers’ quotations to retailers per 100; brass, same sizes, $3, $3.10, adjusting, 8-in. drive wheels, 5/%-in. 
f.o.b. New York: $3.20 respectively per 100. diameter reel, screw adjusting cutter 
Nails.—Wire nails, $4 base per keg Hose Menders.—(Cooper’s), % and bar, 3 steel knives, 12-in., $7.25 each; 
in., 6c. each; (Perfect 'Clinch), 14-in., $7.60 each; 16-in., $7.95 each; 


Cut nails, $4.50 base per keg. % in., 
Wire nails and brads in small lots, va, % and % in., 7c. each. 18-in. $8.30 each. 
Ball-bearing lawn mower,  self- 


70-10 per cent off list in 1 lb. papers. seater ; 
eat — - . 12, 100 Ib., $8.20; . adjjusting, 9-in. drive — a2 
galvanized, and plain, $5.20. 1 in. diameter reel, 4 self-sharpening 
Oil Cans Higher knives, 14-in., $9.15 ones 16-in., 
¢ qui cans, are in fair demand, and a Datiemiag tnen secu, att 
: per cent advance was made effective adjusting hardened cones, 10%-in. 
prayers and Sprinklers during the week by some of the local open drive wheels, 4 self-sharpening 
A h , iobb knives, 6-in. diameter reel, 14-in., 
pathetic jobbers. $10.35 each; 16-in., $10.90 each; 18-in., 

Relat; ; : 5 1 gal. cans are .being quoted at $11.45 each; 20-in., $12.10 each. 
elatively little interest is being 35c. each; 2 gal. cahs, 50c. each. Self-adjusting, ball-bearing lawn 
mower, 10%-in. wheels, 6-in. diam- 


shown sprinkler 
ss the fol 5 and sprayers. We emer aet 2 ie eter reel, 5 shear cutting self-sharp- 
q . o owing quotations for the R ° ening knives, 16 in., $14 each; 18-in., 
guidance and information of out-of- ope Quiet $14.65 each; 20-in., $15.30 each. 


town dealers. ‘ ; ; 
Rope is quiet; prices are unchanged; 


Jobbers’ quotations to retai 
f.0.b. New York: etailers, —_j stocks are small. Steel Wool D % 
Sprinkler.—Sheet brass, 8 in. in -Jobbers’ quotations to retailers, tee 00 own OC. 
diameter, 59c. each; sprinkler, cres- f.o.b. New York: . 
ran gill ag a peNened 4 Wrousht snore. — First grade Mantle rope, Steel wool, in packages, is being 
5S, 0 galvanize steel, 181%c. base per Ib.; hardware grade, j local market at 63c. per 
throws all water to the front and 16%c. base per lb.; first grade sisal, se a ow at tenehne This is a tom 


sides, 8% in. base, 58c. each; 15%c. per Ilb.; second grade sisal, 
sprinkler, 11 in. high, mounted on 144%c. per Ib. drop of 6 cents. 














Handles Fairly Active 


Prices are firm. 


Jobbers’ quotations to _ retailers, 
f.o.b. New York: 

Tool Handles (Agricultural).—Hay 
fork handles, bent, 5-ft., 33c. each; 
6-ft., 51c. each. 

Manure fork handles, bent, 4'%-ft., 
29c. each. 

Spading fork handle, 4'%-ft., 36c. 
each. 

Hoe handle, shank or socket style, 
414-ft., 22c. each. Mortar style, 6-ft., 


lic. each. 

Long shovel handle, bent, 4%-ft., 
37c. eac 

aes spade handle, 4%-ft., 37c. 
eac 


Bent D handle, manure fork style, 
46c. each. Spading fork style, 46c. 
each. Shovel style, 50c. each. Spade 
style, 50c. each. 

Malleable D fork handle, manure 
fork style, with strap ferrule and cap, 
58c. each. Spading style, 40c. each. 

Spading style, with strap ferrule 
and cap, 63c. each. 


Bolts Consistent 


A mild but consistent demand con- 
tinues for bolts and nuts. Jobbers are 
reported to have fairly well balanced 
stocks. Discounts vary in different sec- 
tions of the city. 

Jobbers’ quotations to _ retailers, 
f.o.b. New York: 

Bolts. — Common carriage bolts, 
small, 35-10 per cent to 40-10 per 
cent; large, 35-10 per cent to 40 per 
cent. 

Machine bolts, small, 45-10 per 
cent to 50 per cent; large, 45 per 
cent to 45-5 per cent. 

Lag screws, 45 to 50 per cent. 

Stove bolts, 75 to 75-5 per cent, 
both flat and round head 

Sink bolts, 75 to 75-5 per cent. 

Tire bolts, 45 to 50 per cent. 

Step bolts, 40-5 per cent. 

Screw anchors, 75-10 per cent. 

Lag screw shields, 80 per cent. 

Machine bolt shields, 65 per cent. 

Prices vary in different sections of 
the city. 





















Glass Cutters Active 


Interest is reported to be consistently 
strong for glass cutters. 


Jobbers’ quotations to _ retailers, 
f.o.b. New York: 
Glass Cutters.—‘‘Red Devil,’’ $1.40 


to $1.50 per doz. 


Sash Cord Unchanged 


Fair activity is reported for sash 
cord. Prices are unchanged. 
Sash Cord.—First grade, 48c. to 55c. 
base per lb. Prices vary in different 
sections of the city. 









































Game Traps Down 25c. 


Victor game traps have been reduced 
25 cents per doz. Jobbers are opening 
quotations for early fall shipment as 
follows: 

Game Traps. ray ry No. O, a 22 
per doz.; No. $1.53 per doz.: No. 


1%, $2. 44 per Be No. 2, $3. 36 per 
doz. 





















































Hose Reels Quiet 


Some of town interest is reported for 
hose reels. No real activity, however, is 
expected until next month. Prices are 
firm. 

Jobbers’ quotations to _ retailers, 

f.o.b. New York: 

Hose Reeils.—All metal, 9 in. cor- 
rugated steel drum, cast iron wheels, 


capacity 100 ft. % in., hose, $2.05 
each. 




































































Tool handles are in fair demand. 
Jobbers’ stocks are reported adequate. 


bottles. 
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Hose Reel.—Of steel rods, elec- 
trically welded together, japanned, 
galvanized steel drum, diameter of 
wheels 21% in., length of handle, 28 
in., capacity 100 ft. of garden hose, 
$2.05 each. 

Hose Reel.— All metal, tubular 
frame, corrugated galvanized steel 
drum, tubular steel wheels, height of 
reel, 21 in., capacity 100 ft., $3.90 
each; Same height of reel, 24 in., 
capacity 150 ft. of hose, $4.40 each. 


Batteries Active 


Strong demands continue for bat- 
teries. Stocks are fair; prices firm. 


Red Seal Batteries.—26c. each, in 
cases of 50 and 125. 

Radio Batteries. — (Eveready) No. 
763, voltage 22%, $1.05 for less than 
10; $1 for quantities of from 10 to 49; 
90c. for more than 50: No. pa volt- 
age 22%, less than 10, $1.3 10 to 
49, $1.27; 50 and more, $1.13; tte 766, 
voltage 2214, less than 10, $1.75; 10 
to 49, $1.67; 50 and more, $1.50: No. 
767, voltage 45, less than 10, $3.50: 
10 to 49, $3.34; 50 and more, $3; No. 
771, voltage 44, less than 10, 42c.; 
10 to 49, 40c.; 50 and more, 36c. 


Fair Demand for Vacuum 


Bottles 


A fair demand is reported for vacuum 
Stocks are ample; prices firm. 


Jobbers’ quotations to _ retailers, 
f.o.b. New York: 

Vacuum Bottles. — (Universal) No. 
21, $1.75 each: No. 22, $2.75 each; No. 
70. * 85 each; No. 71, $1.95 each; 
No. 72, $2.95 each. 


Screws. 
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Screws Firm 


A consistent demand continues for 
Prices are firm and stocks are 
reported to be well balanced. 


Jobbers’ quotations to _ retailers, 
f.o.b. New ork: 

Screws.—Flat head steel machine 
screws, 6634 to 70-5 per cent. 

Round head steel machine screws, 
66234 to 70 per cent. 

Flat head brass machine screws, 
60 to 60-10-5 per cent. 

Flat head steel wood screws, bright, 
full packages, 75-20-5-5 per cent. 

Galvanized iron, 60-20-5-5 to 70-20- 

5-5 per cent 

Flat head brass, 70-20-5-5 per cent. 

Round head blued, 7214-20-5-5 per 


cent. 

Round neae nickel plated, 62%-20- 
5-5 per cen 

Round nent nickel plated, 62'%4-20- 
cent. 

Cap screws, 80 per cent. 

Prices vary in different sections of 
the city. 


Solder Steady 


Solder continues in consistent de- 
mand; prices are unchanged; 
fair. 


Jobbers’ quotations to _ retailers, 
f.o.b. New York: 

Solder.—Kester string solder in 
1-Ib. spools, 64c. per spool. 

Bar solder, commercial grade, 38%4c. 
per lb. Strip solder, in 5-lb. boxes, 
47c. per Ib. 

Soldering Coppers.—%% lb. to pair, 
28c. per pair; 1 Ib. to pair, 36c. per 
pair; 1% Ib. to pair, 48c. per pair; 
2 Ib. to pair, 62c. per pair; 2% Ib. to 
pair, 76c. per pair; 3 Ib. to pair, 90c. 
per pair; 4 lb. to pair, $1.20 per pair; 
6 lb. to pair, $1.80 per pair. 





BETTER WEATHER NEEDED FOR STEEL GOODS 


The buying of steel goods and gar- 
den tools is more or less of a hand-to- 
mouth proposition at the present time. 
Prices are firm and stocks are fair. 
— weather is needed for larger 
sales. 


Jobbers’ quotations to. retailers, 
f.o.b. New York: 

Manure Forks.—Drop ferrule, oval 
drop-forged tines, selected D ash 
handle, 4 12-in. tines, $1.58 each; 5 
13-in. tines, $1.76 each; 6 13-in. tines, 
$2.05 each; 5 13-in. tines, 4-ft. handle, 
$1.50 each; 6 13-in. tines, 4-ft. handle, 
= each. (Lots of six, 5 per cent 
off. 

Hay Forks.—3 oval 12-in. drop- 
forged tines, bronzed and polished: 
select ash handle, strapped ferrule 
5-ft. bent handle, $1.12 each; 6-ft. 
bent handle, $1.35 each. (Lots of six, 
5 per cent off.) 

Spading Forks.—Malleable D han- 
dles, strapped ferrule; angular drop- 
forged tines; 4 tines, 76c. each; spad- 
ing forks, wood D ‘handle, strapped 
ferrule, 4 heavy tines, $1.64 each; 5 
heavy tines, $2.08 each. 

Wooden Rakes.—Wooden hay rake, 
12 teeth, two bows, 40c. each; same 
with three aluminum steel bows, 14 
teeth, varnished head, 63c. each. 

Lawn Rakes.—Three wood bows, 24 
teeth, 55c. each; same with 3 alumi- 
num steel bows, 24 teeth, 72c. each. 

Ladies’ Lawn. Rake.—Two wood 
bows, 18 teeth, varnished head, 5-ft. 
handle, 50c. each. 

Wire Lawn Rake.—24 wire teeth, 
20-in. head, malleable socket, securely 
fastened to head, pinned teeth and 
head, 55c. each. 

Genuine Yamada lawn rake, 95c. 
each. 

Stee! Rakes.—Medium steel garden 
— bronze finish, straight teeth, 
5%4-ft. ash handle, 12 teeth, 77c. each; 
14 teeth, 8lc. each; 16 teeth, 89c. 
each. Malleable, 12 teeth, 32c. ‘each: 
14 \ 36c. each: 16 teeth, 40c. 
each. 





Garden Woes.—7-in. steel blades, 
black finish, 4%4-ft. ash handle, solid 
shank, 36c. each; 7-in. blade, bronze 
finish, 7lc. each; 6-in. blade, bronze 
finish, 77c. each. Mortar hoe, forged 
steel blade, bronze finish, solid shank, 
6-ft. ash handle, 9-in. blade, 95c. 
each. (Lots of six, 5 per cent off.) 

Trowels.— Garden trowels,' 6-in. 
blued steel blades, black-enameled 
handle, riveted tang, 7c. each; heavy 
solid steel 6-in. blade, half polished, 
riveted shank, hardwood handle, 10c. 
each; 1-piece socket, 6-in. forged 
steel blades, polished +and enameled 
red, length over all, 13% in., 29c. 
each. All steel trowel, 17c. each. 
Socket pattern solid forged one-piece 
blade and socket, wood-grip handle, 
60c. each. 

Hand Spading Forks.—Three heavy 
flat tines, polished and japanned, 
black-enameled handle, 10 in. over 

all, 10c. each; 4%-in., malleable tines, 
half polished, brass ferrule, polished 
handle, 10%c. each. 

Lawn Weeder.—3 _ steel spring 
tines, tinned, black-enameled handle, 
10c. each; 4 steel tines, 42-in. handle, 
44c. each. 

Weeding Hooks.— Malleable iron, 
tinned, 8%c. each; Magic weeder, 
three steel spring tines, tinned, black- 
enameled handle, 10c. each. Same 
with 42-in. handle, four steel tines, 
tinned, 44c. each. 

Grass Hooks. — Tempered _ steel 
blade, black-enameled handle, 25c. 
each; same forged from bar tool steel, 
raised hardwood handle, 43c. each; 
same, high quality steel, ribbed back, 
polished edge, 35c. each; same, tem- 
pered steel blade, 46c. each; English 
oe Lng 54c. to 57c. each, 

e Shears.—Plain, 6% in., 8 in., 
9 a S. 05, $1.75, $1.90 each respec- 
tively. Notched, 8, 9 and 10 in., $1.95, 
$2.10 and $2.30 ‘each respectively. 

Border Shears.—With wheel, 9 in., 
$3.45 a pair: without wheel, 2.85 per 
air. Lawn shears, two wheels, 9 in., 
3.60 pair. Disston utility pruner, 
$1.55 pair. 








stocks 
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Buying Erratic in Cleveland Territory 
—Weather Handicap to Sales 


(Cleveland office of HARDWARE AGE) 


ONSUMER buying has been erratic for ten days. 
$ Unsettled weather is given as the chief cause of 
Store business has followed the 
Sales have been fairly heavy on 
Continued cold weather has retarded the ex- 
pected business in strictly seasonable merchandise, which 
it is thought will come in a rush with the first stretch of 


this condition. 
trend of the weather. 


warm days. 


consistent spring weather. 


Paints, roller skates, coaster wagons, builders’ hard- 
ware, tools and pocket cutlery have been very active. 


AUTO ACCESSORIES AND TIRES. 
—Weather has been unsuited for this 
line, though business has been fair. 
Stocks appear in good condition. Trade 


preparing for active season. Auto 
paints and enamels moving well. 
We quote from jobbers’ stocks, 


f.o.b. Cleveland: Millers Falls, No. 145 
jacks, $4.75; Reliable jacks, No. 1, 
$2.33; No. 2, $3.33, in lots of 12; Derf 
spark plugs, 96c. each for all sizes in 
lots of less than 50; Champion X 
spark plugs, 45c. each for less than 
100 and 4lc. each for over 100; Cham- 
pion regular, 53c. each for less than 
100, all sizes, 50c. each for over 100; 
Reliable jacks, No. 00, $1; No. 1, 
$1.25; Nos. 2 and 3, $1.75. 


AXES.—Orders calling for fall delivery 
have been very good. Prices quoted are 
guaranteed until Dec. 31, 1924. Current 
needs limited. 


Jobbers quote f.o.b. Cleveland as 
follows: First grade single bitted 
axes, handled, $19 per doz.; unhan- 
dled, $14.50 per doz.; double bitted, 
handled, $24.50 per doz.; unhandled, 
$20 per doz. 


BINDER TWINE.—Prices holding; de- 
mand heavy; stocks very tight. Re- 
ports say mills can take no additional 
business. Binder twine is expected to 
be scarce throughout the summer, due 
to raw material market and upset Mexi- 
can political situation. 


Jobbers quote f.o.b. Cleveland: 

Standard, first quality binder twine, 
$5.87% per bale. White sisal, first 
quality, binder twine, $5.87% per bale. 
Second grade, $5.62% per bale. 


BOLTS AND NUTS.—Consistent de- 
mand at firm prices; stocks ample. 


Jobbers quote f.o.b. Cleveland: 

Large machine bolts, cut thread, 50 
and 5 per cent off list; small, rolled 
thread, 50, 10 and 5 per cent off list; 
carriage bolts, large and small cut 
threads, 45 per cent off list; stove 

ts, 45 per cent off list; stove 
bolts. 75 and 5 per cent off list; hot 
pressed nuts, $3.25 off list. 


COASTER WAGONS.—Very 
item throughout this section. Dealers 
have placed large orders. Consumer 
demand very steady. When weather is 
warmer sales are expected to reach 
high point. 

Jobbers quote f.o.b. Cleveland: 

Auto-Wheel coasters, rubber tired 

disc wheels; size 12 x 28, $5.50; size 


14 x 32, $6.48: size 14 x 34, $7. 03; 
size 16 x 38, $7. 73; size 18 x 40, $8.33 


each. 

Gendron line, high grade rubber 
tires, size 14 x 32, 8-in. roller bear- 
ing disc wheels, $5. 70; size 14 x 34, 
10-in. disc wheels, $6. 75; size 16 x 
38, 10-in. disc wheels, $7, 15; size 18 
x 40, 10-in. disc wheels, $7. 55 each. 

Bowman All-steel line; size 13 x 
32%, No. 100 loose yarn $4.50 
to $4.15, according to quantity. No. 





active 


200, same with self-contained bear- 

to $4.40, according to 
No. 80, same with spoke 
wheels, steel tires, $4.50 to $4.15, ac- 
cording to quantity, each. 

Sherwood Spring-Coasters, rubber- 
tired, ball bearing disc wheels, size 
14 x 32 x 8, $9.55; size 14 x 34 x 10, 
$10.40; size 16 x 30x 10, $11.55. These 
are list prices. Cleveland jobbers of- 
fer a discount of 33% per cent. 

American National Line—American 
Boy Red Express wagon, No. 06, 
, per doz.; No. 02, $15.80 per doz.; 
No. 4, $32 per "doz. Little Toto. Coaster 
Wagon, roller bearing, double disc 
wheels, No. 38, $2.20 each; No. 40, 
$3.65 each. American Coaster, roller 
bearing wood wheels, steel tires, No. 
41, $5.40 each; No. 43, $6.40 each. 
National Flyer Coaster, roller bear- 
ing double disc wheels, No. 51, $5.70 
each; No. 53, $6.90 each. 

Janesville Brand, No. 11R, $8.70; 
No. 12R, $7.95; No. 13R, $7.20 each. 


CUTLERY.—Dealers filling in their 
pocket cutlery stocks in order to have 
full display or assortment line. Im- 
ported cutlery not much in evidence. 
Domestic grade, said to be higher qual- 
ity, dominates this market. Prices firm 
and not expected to change for the 
present. 

HANDLES (TOOL AND AGRICUL- 
TURAL).—Current demands light; 
stocks ample; retailers have fair sized 
assortments; prices firm. 


Jobbers quote f.o.b. Cleveland: 
Axe Handles.—No. 1 Hickory, $4.2 
per doz.; No. 2, $2.90 per doz.; P nse 
selected white ‘lobery. $6 per doz.; 
special white second growth hickory, 

$5 per doz. 
Hatchet and Hammer Handies.— 
No. 1, 90c. r doz.; finest growth 


hickory, $1.50. 
Ha Handles. — werelent, 
* B gar 5 


ay Fork 
ee yz and bored, 4% ft 

, $5.50 per doz.; ys 4% ft., $3.80 
oat doz.; X, 4% ft., $2.40 Bare doz., 
wot Ke $8... $4.65 per doz. ; mx, 5 ft., $2.80 
os? 

ay “Fork Handiles.—Bent, chucked 
ial bored, 4% ft., $7.50 per doz. ; s Ba6.. 
$8.50 per doz. : XX, bent, 4% ae $4. 30 


per doz.; X, "bent, 4% "ft.. ; per 
doz.; XX, bent, 5 Bae $5. 25 per doz.; 
X, bent, 5 ft., $3.3 0 per doz. 


Manure Fork Handies.—Bent, 4 ft., 
$4.75 per doz.; 4% ft., $5.10 per doz. 
XX, bent, 4 ft., $4 per doz.; 4% ft., 


$4.30 per doz.: X, bent, : oe $2.50 per 
doz.; 4% ft., 9 per d 

Garden Hoe Handles.— XX, 4% ft., 
$5.00 per doz.; X, 4% ft., $2.40 per 
oz. 

Garden Rake WHandiles.—XX, 6 ft. 
$6.25 per doz.; X, 5% ft., $3.25 per 
doz. 

— 


Handies.—Regular pattern 
, 4% ft., $5.90 per doz., X, 4% ft., 
$3.7 15 per doz.; D handle, best grade, 
$7.95 per doz.; X grade, $6. 25 per doz. 
Spade Handles.—D handle, best 
grade. 3 $7.75 per doz.; X grade, $6.25 
per 
NAILS.—Demand active; building pro- 
grams on the increase, requiring large 


quantities of nails; prices holding. 


Futures on stove pipe, elbows, stove boards and axes have 
been heavier than usual. 
These staple lines and the futures have helped to equalize 
sales volume during this unseasonable weather period. 

General pick-up business is consistent but not brisk. 
Collections are fair. 
that present weather is not suited for spring hardware 
demand, it is generally believed that this class of business 
will be very satisfactory in a short time. 
fered that aggregate sales volume in spring goods will not 
suffer very much through the delay. 


Rope business is stronger. 


While disappointment is expressed 
Opinion is of- 


Cleveland jobbers quote as follows: 
Nails, less than carloa lots, stock 
shipments, $3.60 per keg; No. 9 gal- 
vanized wire, $3.95 per 100 lb.; No. 9 
annealed wire, $3.50 per 100 Ib.; and 
cement coated nails, $3.25 per 100 Ib. 
Polished staples, $4.05 per 0 Ib.; 
galvanized staples, $4.50 per 100 Ib. 
a Cereneees, nails, 70 per cent off 
list. Cut nails, $4 per keg 
‘. —— brads, 70 and 10 per cent off 

st. 


PAINTS AND O058..Katecmion. plas- 
ter, general cold water paints and in- 
door colors very active. Outside paints 
moving better. Sponges, chamois, 
turps, brushes, all active. Stocks ap- 
pear well balanced. Slight declines noted 
in linseed oil. Otherwise prices through- 
out this line are very steady. 


Jobbers quote f.o.b. Cleveland: 

Turpentine, in bbls., $1.18; less than 
bblis., $1.30% per gallon. 

Linseed oil, in bbis., $1.04; less than 
bbls., $1.19. Boi led, 2c. extra per gal. 
mate gp a alcohol, 66c. per gal., in 
wood 

English Venetian red, in bblis., 3%c. 
per lb.; in 100-Ib. kegs, 4% c. per Ib. 

White lead, in 100-lb. kegs, 15c. per 
Ib.; in 50-lb. and 25-Ib. kegs, 15%c. 
per lb.; in 13%-lb. kegs, 15c. per Ib. 
. lots, 10 per cent discount; 
other prices are net. 


POULTRY NETTING.—Sales’ very 
good, season opened ten days ago; job- 
bers receiving fairly good re-orders; 
prices firm. Pittsburgh and stock quo- 
tations are identical in this market. 


Jobbers quote f.o.b. Cleveland: 

Poultry netting, Cleveland stocks, 
45 per cent; f.o.b. Pittsburgh, 45 per 
cent. 


PYREX OVEN WARE.—Continued ac- 
tivity in this line; stocks ample; prices 
guaranteed until June 30, 1924. 


Jobbers quote f.o.b. Cleveland: 
LIST PRICES.—Subject to discount 
of 33'4 per cent. 
Casseroles.—Round 
167, $1; No. 168, $1.17;; 
No. 170, $1.67 each. 

Ree, and Biscuit Pans.—No. 
$1.60; No. 214, $1 each. 

Cake Pans.—No. 231 $0.67; No. 221 
(round), $0.50; No. 809, $0. 67 each. 

Puddin Dishes. —NOo. 450, $0.83; 

ny. 40: No. 464, $0.57 each. 

Pie Pla tes.—No. 202, ~ 50: No. 203, 
$0.60; No. 209; $0.60 each 3 
Custard Dishes.—No. 422, $0.17; No 
23, $0.13 each. 

Tea Pots.—No. 12, $1.67: No. 14, $2; 
No. 32, $1.67; No. 34, $2; No. 22, $1.67; 
No. 24, $2 each. 


ROLLER SKATES.—Most active year 
in roller skates, according to local re- 
ports. Dealers’ orders heavier than 
usual, buying in 1000 pair lots in many 
cases. Prices firm; stocks fair but 
being replenished. 


Jobbers game f.o.b. Cleveland: 
Roller ates, children’s model, 


standard, No. 
No. 169, $1.33; 


212, 
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Union No. 4, $1.55; men’s model 
Union No. 5, $1.55. Ladies’ models, 
Union No. 6, $1.65. All prices are 
per pair. 

Sidewalk skates, 78c. per pair. 
ROPE.—Lake shipping is now open, 
with fair rope demand as a result. The 
hardware trade is buying rope in larger 
lots than any time since the first of the 
year. Prices unchanged at present, but 
no assurance is given that there will 
not be price movement of upward ten- 
dency. Raw material market causing 
much concern. 

Jobbers quote f.o.b. Cleveland: 

Best grades manila, 17%c. for mill 
shipments; 18c. for stock shipments. 


Best grades sisal, 15%c. stock 
shipments; 15c. for mill shipments. 


SASH CORD.—Fairly active demand 
will increase as building programs pro- 
gress, say local dealers. Recent ad- 
vance of 2 cents holding; stocks tight. 


Jobbers quote f.o.b. Cleveland: 

Sash cord, Samson spot No. 7, 85c.; 
Silver Lake, No. 7, 82c.; Competitive 
grade, No. 7, ranges from 49c. to 
56c. 

SASH WEIGHTS.—Recent reduction to 
$45 per ton on weights weighing from 
3 to 27 lbs. has been reflected in heavier 


inquiries and increased sales. 


SCREWS.—Prices steady; demand 
fair; stocks ample. 


Jobbers quote wood screws as fol- 
lows, f.o.b., Cleveland: Flat head, 
bright, 75, 5, 5 and 5 per cent off list: 
round head, blued, 75, 5, 5 and 5 per 
cent off list; round head nickeled, 65, 
5, 5 and 5 per cent off list, and round 
— brass, 70, 5 and 5 per cent off 
ist. 
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STEEL GOODS.—Dealers buying in 
fair lots; consumer demand limited, due, 
it is thought, to continued cold weather. 
Dealers are displaying lawn mowers, 
garden hose and garden tools along 
with steel goods. 


STOVE PIPE AND ELBOWS.—Orders 
for fall delivery very heavy; smaller 
sizes particularly active; prices quoted 
guaranteed until Aug. 1, 1924. 


Jobbers quote f.o.b. Cleveland: 

Stove pipe in crates of 25 joints, 
Security blued, 28 gage; 3 in., $3.35; 
4 in., $3.50; 5 in., $3.80; 6 in., $4; 
7 in., $4.65. 

Elbows, Security blued, corrugated, 
28 gage, 3 in., $1.15; 4 in., $1.25; 5 in., 
a 6 in., $1.55; 7 in., $2.10, all pe 

OZ. 


Coal hods, galvanized, 17 in., $5.25 
per doz. for open models. Same size 
closed with funnels, $6.50 per doz. 

Stove boards, Crystals, 33 in., $21.25 
per doz.; 30 in., $18 per doz.; 28 in., 
$15.50 per doz.; 26 in., $13.25 per doz. 

Crystal boards, wood lined, oblong 
shape, 20 x 30 in., $15 per doz.; 24 x 
36 in., $16.65 per doz.; 26 x 32 in., $16 
per doz. 

Crystal boards, paper lined, square 
shape, 24 in., $6.65 per doz.; 26 in., 
$7.25 per doz.; 28 in., $8.10 per doz.; 
30 in., $9.65 per doz. 

Crystal stove boards, paper lined, 
oblong shape, 18 x 30 in., $7.90 per 
doz.; 20 x 30 in., $9.30 per doz.; 24 x 
36 in., $10 per doz.; 26 x 30 in., $10.50 
per doz.; 28 x 24 in., $10.75 per doz. 


WINDOW GLASS.—Sales keeping up 
at a fair level; building needs not heavy 
as yet. This larger trade will come 
in ten days or more, it is said. Prices 
steady; stocks ample. 
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Jobbers quote f.o.b. Cleveland: 

Window glass, first three brackets, 
single A and B, 86 per cent off list; 
over three brackets, same grades, 85 
per cent off list. Both sizes double 
A and B, 87 per cent off list. 

Lights, single and double, 85 per 
cent off list. 

Single AA paper wrapped, 85 per 
cent off: double AA paper wrapped, 
85 per cent off list; lights, AA paper 
wrapped, 85 per cent off list. 

Putty, pure. in 12% Ib. lots, $6.75 
per cwt.; in 25-lb. kegs, $6 per cwt.; 
in 100-lb. lots, $5.50 per cwt. Com- 
mercial grade, in 12%-lb. lots, $4.75 
per cwt.; in 25-Ib. lots, $4.25 per cwt.; 
in 100-Ib. lots, $3.75 per cwt. Glaziers’ 
points range from 20c. to 22c. per Ib. 


WIRE CLOTH.—Sales increasing stead- 
ily; current demand very good; prices 
firm; stocks appear adequate. 


Jobbers quote f.o.b. Cleveland: 
Wire cloth, 12 mesh, $2.10 per 100 
sq. ft. 

Galvanized wire cloth, 12 mesh, 
$2.65 per 100 sq. ft.; same, 14 mesh, 
$3.10 per 100 sq. ft. 

Black wire cloth, 12 mesh, $2.10 per 
100 sq .ft. 

Copper wire cloth, 14 mesh, $7.25 
per 100 sq. ft. 

Hardware wire cloth, $5.25 per 100 
sq. ft. 

WRENCHES.—Used car buyers seem 

to offer local trade opportunity of sell- 

ing wrenches, particularly sets. Gen- 
eral demand fair; stocks ample; prices 
firm. 


Snap-On-Wrenches, No. 101, Master 
Service sets, $15.25 each; No. 201 
Heavy Buty sets, $8 each: No. 404 
Universal Socket sets, $7 each; No. 
505B, Screw Driver sets, $3.40 each. 
Less 40 per cent on all snap-on 
wrenches, f.o.b. Milwaukee, Wis. Skid 
opens and cross links quoted at % 
oO ist. 


Late Spring Retards New England Sales— 


Big Business in Builders’ Hardware 








(Boston office of HARDWARE AGE) 

ITHOUT having had an opportunity to recover 
\ \ from a blizzard, New England the past week ex- 

perienced heavy rains that turned rivers into lakes 
causing many thousands of dollars’ loss in merchandise of 
various kinds and making the soil too wet for farmer and 
home gardener to work. In addition, the weather has 
been unusually cool for this time of the year, thereby mak- 
ing outdoor work of all kinds practically impossible. As 
a result, farming accessories carried by retail hardware 
dealers, as well as paints and various other lines, have 
not sold in anything like normal quantities. Not only the 
retail hardware business, but other lines have, therefore, 
experienced a further delay in the spring movement of 
stock. 

Shelf hardware jobbers have felt the lagging spring 
movement probably more than mill supply and heavy 
hardware wholesale firms, for the last two branches of the 
trade continue to report larger sales than for the corre- 
sponding periods in previous months, while shelf hardware 
jobbers are falling behind March records. Mill supply 


jobbers have been able to do as well as they have because 
industrial New England is gradually recovering from a 
business depression. Heavy hardware jobbers’ showings 
can be attributed to the fact that many manufacturers 
are making small improvements to plants and properties, 
much of it inside work. 

There is, however, a branch of the shelf hardware busi- 
ness that remains exceptionally active—builders’ hard- 
ware. Manufacturers in this territory, supplying New 
England as well as retail dealers in other sections of the 
country, are getting orders faster than they can possibly 
fillthem. The prospects of their catching up with orders 
on their books therefore appear more remote than ever. 
Some idea of the strain placed upon the builders’ hard- 
ware manufacturers can be found in almost any section 
of the country. As an example, here in Boston alone, con- 
struction of new buildings of all descriptions, according to 
permits issued, aggregated $11,345,836 during the first 
three months of this year, that sum being 50 per cent 
larger than for the corresponding period last year. 


AUTOMOBILE ACCESSORIES.—The automobile accessories. For the more per unit, but because of the lateness 
report of the National Automobile used cars there are in the country, the of the season, jobbers indicate their 


Dealers Association that used cars in more accessories will be consumed. 
dealers’ hands in the United States at AXLE GREASE.—Although less fre- 


the end of March totaled 563,000 is quent than heretofore, sales of axle 
grease are quite satisfactory. 


We quote from Boston jobbers’ . $6.75. F.o.b. factory, No. 4, steel 


significant in two ways. It not only in- 
dicates an increase of 25 per cent on stocks: 
the March 31, 1923, record, but it means 
that automobile dealers are finding it 
increasingly difficult to sell new cars 


Axle Grease.—Snowflake line, 4 qt. 
containers, $4.10 per doz.; 2-qt., $7.25; 
4-qt., $12.55. Frazier line, in 1-lb. tin 
containers, $1.80 per doz. 


lists will not be changed. 
We quote from Boston jobbers’ 
stocks: 
Barrows.—Garden, No. 4 steel 
wheel, $6 net each; wood wheel, $6.25; 
No. 5, steel wheel, $6.50; wood wheel, 


wheel $5.75, wood wheel, $6; No. 5, 
steel wheel, $6.25, wood wheel, $6.50. 
BOLTS AND NUTS.—With jobbers and 


retailers fairly well stocked with bolts 


and, therefore, retail hardware dealers BARROWS.—Manufacturers of garden and nuts, and the movement out of 
should find it increasingly easy to sell barrows have reduced prices 50 cents such stocks more or less limited, and 
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Without paying more, 
you get a better butt 
by ordering McKinney. 


VIC KIN NIE ) 


Ole # 


Make it knownthat you 
caretully select the 
products you sell. One 
200d way is to display 
McKinney Hinges. 


MCKINNEY MANUFACTURING COMPANY 
PITTSBURGH PENNSYLVANIA 
Western Office and Warehouse — Chicago 


Garage hardware, door hangers and track, door bolts and 
latches, shelf brackets, window and screen hardware, 
steel door mats and wrought specialties 
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the manufacturers anxious to keep 
plants running on present schedules. 
There is, it is reported, a strong possi- 
bility of prices being reduced within 
the immediate future. 


We quote from Boston jobbers’ 
stocks: 

Boits.—Machine bolts, with H. P. 
nuts, % x 4 in. shorter and smaller, 
40 and 10 per cent discount; larger 
and longer, 40 and 10 per cent dis- 
count; with C. T. & D. nuts, 40 per 
cent discount; tap bolts, list; common 
carriage bolts, 40 per cent discount; 
Eagle carriage bolts, 50 per cent dis- 
count; stove bolts, large lots, 65 and 
5 per cent discount; small lots, 50 
per cent discount; bolt ends, 40 per 
cent discount; tire bolts, 45 per cent 
discount. 

Nuts.—H. P. all kinds, list; C. P. 
& F., all kinds, 1 off list; check nuts, 
list; semi-finished hexagon nuts, ox - 
in. and smaller, 60 and 10 per cent 
discount; larger, 5@ per cent discount; 
semi-finished case-hardened nuts, 50 
per cent discount. 


CARTS AND WAGONS.—A fair call 
for carts and wagons is reported by 
jobbers. Individual orders are small, 
however, and represent belated buying 
by the small retail hardware dealers. 
Boston jobbers’ 
stocks: 
Kiddie Kars.—No. 101, $1.50 each 
net; No. 102, $2; z. 103, $2.50; No. 


104, $3; No. 105, $3. 
Pedal Kars.—No. 154, $4 each net; 


We quote from 


No. 155, $4.67. 

Kiddie Karts.—No. 301, $2.33 net 
each; No. 302, $3; No. 303, $3.67; 
No. 304, $4. 34; No. 305, $5. 67. 


Kiddie Koasters. —Rubber ee No. 
705, $9 each net; No. 706, $10 ; 

Red Racer.—Wagon, No. 636, $5 
each net; in lots of six, $4.80. 


CLIPPERS.—Although weather condi- 
tions have not been conducive for the 
use of clippers, retail dealers are order- 
ing goods, indicating, possibly, that 
stocks are small and that it takes only 
a moderate public demand to cause re- 
peat orders. 


We quote from Boston jobbers’ 
stocks: 

Toilet Clippers.—Khedive, 90c. each; 
Plymouth, No. 00, .10; No. 0, $1.20; 


Mayflower, No. 00, $1. 25; No. 0, 1.25; 
musoens, No. 1, $1.5 0; No. 0, $1.65; 

00, $1.88; Capital, No. 1, $2.35; 
No 00, $2.60. 


Stewart No. 1 Ball Bearing Clipping 
Machine, $12.75; No. 360, Top Plate, 
$1.25; No. 361 ‘Bottom Plate, $1.75. 
Discount, 33% per cent. 

Stewart Electric Clipping Machine, 
all standard voltages, hanging type, 
$80 f.0.b. Chicago; pedestal type, $85 
f.o.b. Chicago. Discount, 25 per cent. 


COFFEE MILLS.—Something is mov- 
ing most every day, although the aver- 
age retail dealer apparently has cov- 
ered his requirements. 

a 5 quote from Boston jobbers’ 
Coffee Milis.—Landers, Frary & 
Clark line No. 0014, $13. 25 per doz., 


net; No. 014, $15; No. 44, $9.50; No. 
109, $12.50; No. 110, $15.50. 


CULTIVATORS.—Just about the time 
jobbers anticipated an increase in the 
movement of cultivators out of stock, 
weather conditions put a decided check 
on buying. 

We quote from Boston jobbers’ 


stocks: 
Cultivators. — Midget, $3.45 per 


dozen; three-prong cultivators, $6.65; 


five-prong, $8.85. All prices net. 
American Fork & Hoe Co., No. G2, 
$5; Leader, No. 2, $3. 


ELECTRICAL GOODS.—A fairly good 
demand is reported for electrical goods, 
yet the market is not, perhaps, as active 
as it was a month or so ago. 

We quote from Boston jobbers’ 


stocks: 
iron.—Demanco, No. 5, $3.50 a doz. 
Domestic, 


net; in lots of five, $3.25. 
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$5 list, in less, 30 per cent discount; 
in lots of six to 23, 30 and 10 per cent 
discount; in lots of 24 and more, = 
per cent discount. Thermax, $3.30 

. Quality line, Nos. 902, 905 and 
909, $6.75 list; os. 9091 and 9191, 
$7.70; in lots up to five, 25 and 10 per 
cent ‘discount; in lots of six or more, 
35 per cent discount. 

Toasters.—Star, $3.50 net each; in 
lots of 12, $3.35 ‘each; in lots of 25, 
$3.25 each: in gross lots, $3 each. 
Universal line, No. , $6.75 list; 
No. 945, $7.50; No. 947 (reversible), 
$8. Discount in lots up to five, 2 

d 10 per cent; in lots of six or 
more, 35 per cent. 


Percolators.—Landers, Frary & 


Clark line, No. 54, $4 each list: No. 
56, $4.50; No. 64, $4: No. 66, $4. 50; 
No. 69, $5: No. 74, $4.50; No 76, 
$5: No. 79, $5.50; No. 174, $4 15: No 
176, $5.25; No. 179, $5.75; No. 466, 
$5; No. 469, $5.50; No. 476, $5.50; 
No. 614, $5. 


50. 
Teaball ae TO No. 154, $4 each 
list: No. 200, 0. 

Discount—25 oan 10 per cent. 


FENCING.—The market has not re- 
covered from the slump brought about 
by weather conditions. Jobbers’ stocks 
are large and well assorted, and they 
will be able to make prompt shipments 
when buying is resumed. 


We quote from Boston jobbers’ 
stocks: 

Fencing.—Keystone Steel & Wire 
Co., line, Blue Ribbon from street, 50 
per cent discount; factory shipments. 
No. 832, $6.10 per roll, net; No. 636, 
$3.80; No. 846, $4.90;: No. 1047, 6-in. 
+e $7.90; No. 1047, 12-in., stays, 


Staples, Blue Ribbon wire, $5.10 per 
100 Ib., in full packages. 


FOOD CHOPPERS.—Fairly flattering 
orders for food choppers have been 
noted of late. There does not appear 
to be any general buying movement 
of any sizable proportions, however. 
The sales showing of jobbers is largely 
due to a few unusually large orders 
for this season. 


We quote from Boston jobbers’ 
stocks: 

Food Choppers.—Russell & Erwin 
line, No. 1, $27 per doz. list; No. 2, 
Discount, 25 and 10 
No. 323, 


Discount 25 and 10 per cent. 

Parts.—Universal line, body, $1 to 
$2.25 each list; feed screw 5c. to 
$1.30; cutters 25c. to 30c. each; cranks 
(complete) 50c. to 60c.; clamp screws 
45c.; thumb nuts 20c.; handle screws 
10c. Miata 25 and 10 per cent dis- 
count. 


GRASS HOOKS.—Soil conditiohs are 
favorable for a large New England hay 
crop, consequently sales of grass hooks 
this season should be gratifying to 
wholesaler and retailer alike. 


We quote from Boston jobbers’ 
stocks: 

Reliance, No. 70, $3 net per dozen; 
Lawn King, $6.50: Little Giant, $5.25: 
Little Giant, adjustable, $6; Little 
Giant, long handle, $8; Komet, $4; 
ae a Axe., briar edge, offset han- 

e, $5. 


HANGERS.—Business in hangers is 
very good, all things considered. No 
change in prices is noted. 


We quote from Boston jobbers’ 
stocks 

Hangers. —Timber or joist, No. 300, 
for 2 x 6-in. timber, 18c. each, net; 
No. 301, for 2 x 8-in. timber, 20c. 
each, net; No. 302, for 2 x 10-in. tim- 
ber, 28c. each, net: No. 403, for 2 x 
12-in. timber, 56c. each net; No. 213, 
for 3 x 8-in. timber, 3c. each net; 
No. 214, for 3 x 10-in. timber, 31c. 
each, net; No. 315, for 3 x 12-in. tim- 
ber, 60c. each, net; No. 319, for 4 x 
8-in. timber 36c. each, net; No. 320, 
for 4 x 10-in. timber, 46c. each, net; 
No. 321, for 4 x 12-in. timber, 64c. 
each, net. 
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HOSE.—Increased buying is anticipated 
when warmer weather is experienced. 
We quote from Boston jobbers’ 


stocks: 

Rubber Hose. — %-in., in 50-ft. 
lengths, Commercial, 8c. per ft., net; 
Pointer, 8%c.; Leader, 9%c; Olympia 
(wire wound), 10c; Good Luck, lIlc.; 
Vim., 10%c.; Milo, 12%c.; Bull Dog, 
13%c. or 25-ft. lengths and ‘4c. 
per foot. 


IRON AND STEEL.—Reports that 
mills are shading prices on bars, shapes, 
plates and other products so far have 
failed to influence jobbing quotations. 
The demand for iron and steel is hold- 
ing up well, although individual pur- 
chases are not excessive. 


We quote from Boston jobbers’ 
stocks: 

Steel.—Soft steel bars, $3.51% per 
100 lb.; flats, $4.40; plain round and 
square concrete bars, $3.76%; de- 
formed bars, $3.76%4; structurals, an- 

gles, channels, beams, $3.61%; tire 
eel, $4.80 to $5.15; open-hearth 
spring steel, $5 to $8; crucible sprin 
steel, = bands, $4. 31%; hoops, $5.8 
to 0; cold rolled steel, $4.35 to 
$4.85; toe Wy steel, $6.15; plates, 
$3. bie to $3.8 

Iron Pe ese oy bars, 7 oe r 100 
lb.; best refined bars, ayne, 
$5.50; Norway, $6.60 t My 

Differentials. Pathos Fig cae ad less 


than 1000 Ib. of a size, 50c. 100 
lb. extra; lots of 1000 to 1999 Ib., * 20¢. 
extra. 


LAWN MOWERS.—Most of the retail 
trade is covered on lawn mowers, but 
orders occasionally are received by job- 
bers; therefore interest is alive. It 
looks as though jobbers’ stocks would 
clean up well this season. 

We quote from Boston jobbers’ 


stocks: 
Lawn Mowers.—Hub, 14-in., $6 
each, net; i16-in., $6.25 net; Jewel, 


14-in., $13. 75 list; 16-in., $14. 50; Co- 
lonial, 8-in. wheel, ballbearing, 16- in., 

$17.50 list; 18in., $18.25; Ne ort, 
9-in. wheel, plain rhe 16-in., 
$16.50 list; 18-in., $17.25; Lakewood, 

9-in. wheel ballbearing, 16- in., $19. 25 
list; 18-in., $20; Imperial, plain bear- 
ing, high wheel, five blades, 14-in., 
$26.50 list; a ws $28.50; 18-in., $30.50; 
Imperial, Ibearing, 14-in., $29 list; 
16-in., $31; 18-in., $33; 20- n., $35: 
Caldwell lawn trim, 8-in., $16.50 list. 
Discount, 50 per cent. 


Motor Lawn Mowers.—No. L, $325 
list; No. H, $400 list. | Discount, 10 
per cent. 


POULTRY SUPPLIES. — Incubators 
and brooders are still moving out of 
jobbers’ stocks, as well as other sup- 
plies. Retail dealers in general are 
experiencing a good demand for such 
merchandise. 
We quote from Boston jobbers’ 
stocks: 
incubators.—Buckeye line, oil and 
gas heater, No. 1, $26.25 each, net; 
No. 2, $31.15; +4 3, $40.43; No. 4. 
$47.60: No. 5, $74.90: No. 14, $11.55: 
No. 16, $19.25; No. 17, $25.73. Queen 
ry style K, ‘No. 20, 70 egg capacity, 


16.50 each; No. 21, 120 eggs, $27.50; 
No. 22, 220 eggs, $36.75; No. 1, 
eggs, $27.50: No. 2, 135 egg , $37.50; 
o. 3, 180 eggs, $44.50; 0. 4, 27 
eggs, $57.75; No >, 400 eggs, $68; No 
. 600 eggs, $103 o. 35, 0 eggs, 
$132; No. 465, 1000 eggs, $157. Dis- 


count, 30 per cent. 

Bro oders.—Buckeye line, coal, No. 
18, $15.05 each net: No. 19, $18.55; 
oil burner, No. 20, $8. 23: No. 21, 10.85; 
No. = 30; No. 25, coal ‘burner, 
21; No. 27A, oil burner, $12.25; No. 
8A, $14; No. 29A, $15.75; Queen line, 
No. 1, 600 chick capacity, $21.50 each; 
No. 2, 00 chick capacity, $26.50. 
Discount, 30 per cent. 

Poultry A <P aoynally Boston 
stocks, 40 per cent discount; direct 
factory shipments, 45 and 5 per cent 
discount, f.o.b. Pittsburgh. 

Staples.—Galvanized poultry net- 
ting, direct factory shipments in car 
lots, 5 per cwt., in less than car 
lots, $5.50. From jobbers’ stocks, in 
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QVALITY LEAVES ITS IMPRINT 












There is an R-W 
Grind Stone to meet 
every need and to 
suit every purse 





The line of fast selling, profit making 
R-W Grind Stones is unusually complete. 
They range from a neat little grind stone for 
kitchen use to a massive power grind stone 
for the shop. R-W farm grind stones are 
made with light, flexible frames of tubular 
steel which easily adjust themselves to un- 
even floors or other surfaces. All have ball- 
bearing journals and are equipped with 
stones of genuine Berea grit. Write for 
Catalog A-B6, which fully describes the en- 
tire line of— 


_R-W Ball-Bearing Grind Stones 








New York Chicago 
Boston Minneapolis 
Philadelphia Omaha 
Cleveland Kansas City 
Cincinnati AURO RA, ILLINOIS.U.S.A. Los Angeles 
pease ing RICHARDS-WILCOX CANADIAN Co., LTD. ao ame 
: Winnipeg LONDON, ONT. Montreal : ) 
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160-lb. kegs, $6.75 per cwt.; in 10-lb. 
packages, $8; in 1-Ib. papers, $9; in 
er papers, $9.75; in %4-lb. papers, 
11.50. 


SASH CORD.—With home buil:ing on 
a large scale, the call for sash zord nat- 
urally is satisfactory. Notwithstanding 
the gyrations of the raw cotton market, 
sash cord prices appear quite steady. 
We quote from Boston jobbers 
stocks: 
Sash Cord. ~Acme, No. 6, 59c, per 
lb.; No. 7, 5i7c.: Nos. 8, 9, 10 and 12. 
56c. ; Sachem No. 7, 5bbe.s No. 8, 54c.; 
Sampson spot cord, No. 7, 845¢.; Nos. 
8, 9 and 10, 84c, 


SCYTHES AND SNATH*. — Because 
of the recent similar act'on by manu- 
facturers, jobbers have .dvanced prices 
on snatis about 50 cer.ts. 


We quote froys Boston jobbers’ 
stocks: <> 
Scythes.—-Lit! -. Giant, $16 rer 


doz.; brainSle <izes, $16.50 per doz.; 
bush sizes. $!..50 per doz. 

Snatns.- Asn, $14.50 per dvuzen; 
cherry, $1) .75 per doz.; brush, $16.50 
per G:+Z. 


SHE/ RS .—Shears, which heretofore 
have scid quite freely, are less active. 
Bus.ness conditions are attributed to 
the fact that most of the retail trade is 
covered, and those who have not are in 
no hurry to do so because of weather 
conditions. 
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Y thy -—One lb. jars, 24 to crate, 
$7.3 5-lb. crocks, 12 to crate, $15; 
10-lb. crocks, 6 to crate, $13.50; 25- 
lb. containers, 4 to crate, $20.50; 


300-lb. kegs, $42.75. In less than case 
lots, 1-lb. jars, 5-lb. crocks, 
$1.30; 10-Ib. eaten $2. 35. 25-lb. con- 
tainers, $5.5 

Arsenate a Lead.—1i10-lb. cans, 28c. 
per lb.; 25-]b. cans, 27c. per lb.; 50-1b. 
cans, 26c. per Ib.: 100-lb. cans, 25c. 
per !b. 

Dry Lime Sulphur. —Small lots, 1- 
lb. containers, 26c.; 5-lb. containers, 
22%c. per Ib.; 10- Ib. containers, 20c. 
per Ib.; in lots of 200-Ib. or more, 
1-lb. containers, 25c. per lIb® 5-lIb. 
containers, 22c. per Ib.; 10-lb. con- 
tainers, 19c. per Ib. 

Lime Sulphur Wash.—Quart con- 
tainers, 3lc. each; gallons, 59c. 


SWEEPERS.—The market has not re- 
covered from the slump experienced 
during the latter-part of March. Re- 
tail dealers, in the opinion of jobbers, 
have not begun to cover their needs. 


We quote from Boston jobbers’ 
stocks: 

Carpet Sweepers.—Grand Rapids, 
japanned, $44 per doz, net; nickeled, 
$48; Standard, japanned, $36; Uni- 
versal, cyco bearings, $42; nickeled, 
$46; American Queen, ball bearing, 
$54; Parlor Queen, $56. Toy sweepers, 
dozen lots, Daisy, $2.10; Queen, $3.50; 
Jewel, : 

Vacuum Sweepers.—Universal, No. 
F720, $35, each; in lots of three, $33; 
in lots of twelve, $31.50; No. E7201, 
with attachments, $41.50 each; in lots 
of three, $39.50; in lots of twelve, $38. 
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x 4%-in., $25.90; 34 x 4%-in., my 50; 
33 x 5-in., $29.90; 35 x 5-in., $31.40 
37 x 5-in., $33.15. Truck dl 32 x 
41%-in., $30.90 each. 


TOILETS.—Chemical toilets are begin- 
ning to move out of jobbers’ stocks in 
quantities. 
We quote from Boston jobbers’ 
stocks: 
Toilets. — Chemical, No. . 160, $10 
each net; No, 162, $7.33. Liquid 
chemical, $1.34 a can. 


TREE TANGLEFOOT.—Although less 
active than a month ago, sales are 
holding up remarkably well. 


We quote from Boston jobbers’ 
stocks: 

Tree Tanglefoot.—In 1-lb. cans, 
$4.80 per doz.; in 5-lb. cans, $22; in 
10-lb. cans, $42; in 25-lb. cans, $96. 


WASHERS.—So far this month sales 
of washers have run ahead of those 
for the corresponding period in March, 
and March was a better month than 
February, say jobbers. 


We quote from Boston jobbers’ 
stocks: 

Cast Washers.—%-in., and smaller, 
5%4c. per lb.; large, 4%c. per Ib.; cut 
washers, 200-lb. Kegs, list less 2c., in 
full kegs with regular extras for 
— kegs; malleable washers, 15. 
per 

Wrought Washers.—lIron, in 5-lb. 
boxes, ys-in., 14c. per lb. net; %-in., 
12%c.; fe-in., 11%c.; iy in., 10%4c.; 
Ys-in., 9%c.; %-in., 9l6c.: Ys - in., 





We quote from Boston jobbers’ 


stocks: TIRES.—Business in tires is good, ac- 34°, %-in. 94c.; %-in., 9c.) %-in., 


Sheep Shears.— True Vermonter, 
No. Noes $8.25 per doz. net; No. 057, 


ee Shears. -— No. 104, $3 each, 
net: No. 105, $3.50; No. 106, $3. : 
Hedge Shears.—No. 100, ladies’, 6- stocks: 


cording to both wholesale and retail 
$9.5 firms. Prices are steady. 
We quote from Boston jobbers’ 


: . One cent off is al- 
lowed on lots of 25-lb. 


WINDOW WEIGHTS.—The market on 
window weights is about $4 a ton 
lower. 


in., $1 each: No. 100, men’s 7-in., Tires.—Hartford line, cord, 30 x 
30: 31%4-in., $9.95 each; 30 x 31%4-in. ex- We quote from Boston jobbers’ 
= $1.75. 100, 9-in., $1.65; No. 101, tra, $11.40. Straight- side tires, 30 stocks: 


Pruners.—Clyde, No. 5403, 22- 7. 
$25 per doz.; No. 5402, 24-in., $28; 
F406. 24-in., $17.50. Handy Andy, 31g 
per doz. 


SPRAYS. — Consignments of sprays 36 x 614-in., 
continue to move out of jobbers’ stocks 35 x 5-in., 

in good volume. Retail dealers appar- 
ently have bought heavier than usual 


x 3%-in., $11.60; 
3 


31 x 4-in., $14.70; 
2x 3%-in., $12.80; 32 x 4-in., 31720: -20; weights under 5 lbs., 3%c. per Ib.; 5 
33 x 4-in., $16,755, te x 4-in., 

32 x 4%-in., $21; 

34 x 4%- -in., $22; 35 . 46- in., 352-60; 
$23.15; 33 x 5-in., $26.10; 


Richland Line. — Oversized cord, 
clincher, 30 x 3%-in., $10.50; straight- 
side tires, 30 x 3 $11.50; 32 


Window Weights.— From _ stock, 


Ibs. and more, 
WIRE CLOTH.—Jobbers’ stocks are 
large, comparatively little stock hav- 
ing been moved the past month. 
We quote from Boston jobbers’ 


x 4%-in., $21. 50: 


-in., .50; x stocks: 


: "  3i-in., $14.65; 31 x 4- in., $16.85; 32 x Wire Cloth.—Black, 12- 
this season. 4-in., $18.55; 33 x 4-in., $19.15; 34 x 48-in., $2.40 per 100 sq eR aan 18 ‘e 
We quote from Boston jobbers’ 4-in., $19.70; 32 x 4%-in., $24. 05; 33 x 22-in., $2.50; 14-mesh, 24 to 36-in., 
stocks: 4%-in., $24.60; 34 x 4%4-in., $25.20; 35 $2.90; pearl, $4.2 





Builders’ Hardware from the Ground Up 


(Continued from page 72) 


made polished or rough. If polished it weighs about 
the same as 14-in. plate—if rough it will likely weigh 
a little more because it has not been ground down 
smooth. In beginning to estimate the number of 
pounds of weights required, take a small job and 
try it, and then keep an accurate account of the weights 
you actually supply. If you have to supply more than 
you estimated you may not have calculated the windows 
closely—check up to see where the trouble is, and then 
try again—you will soon learn how to do it so your 
estimate will cover the requirements. To make money 
your requirements must be covered by the estimate. 
And now sash cord or sash chain will be needed to 
carry the sash and weights. A good quality braided 
white cotton sash cord of proper size will give very 
good satisfaction for a long time. Try not to use a 
poor quality. It comes in sizes 7, 8, 9 and 10, denot- 
ing a diameter of 7/32-in., 8/32-in., 9/32-in., 10/32-in. 
No. 7 for light sash will do, but for good dwellings 
you had better use No. 8 and for heavy sash No. 9, 
but the cord must be of a size that will fit into the 


groove of the pulley or it will cut out on the flanges 
of the wheel. For high-grade dwellings and public 
buildings a copper composition metal sash chain should 
be used. It is made in several sizes suitable for the 
different weights of sash. Some of the makers use 
a number to designate the size, which number also 
represents the weight in pounds of the sash for which 
they recommend that particular size. 

Hardware for “metal covered” fire doors and 
shutters is a special line of goods made to conform to 
the fire and insurance regulations of different local- 
ities. In the main there are heavy wrought iron 
hinges and eyes for hinged doors and shutters, such 
as Fig. 186. There are heavy wrought iron hangers, 
tracks, bumpers and guides for sliding doors and shut- 
ters, as shown in Fig. 187. All parts secured to brick 
walls must be either built into or bolted through the 
wall. These doors and shutters are equipped with 
weights, chains, pulleys and fusible links so that they 
will automatically close in case of fire. 


Reading matter continued on page 94 
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The live hardware 
dealer says: 


Throw Out The Life-line 


‘‘Early drought is particularly harmful to 
lawns and gardens because vegetation is 
tender. Get your GOOD LUCK hose into 
action promptly. Save the: precious little 

plant lives with a refreshing spray before 
it 1s too late. 


‘Now, sure as fate, some joker is going to 
write me and say that a life-line is meant 


BOSTON to save from destruction by too much 
WOVEN HOSE & water instead of too little. 
RUBBER CO. 


‘Well, I shall be glad to hear from all the 
jokers on this or any other point. I am 
The largest hose manu- something of a joker myself. ”’ 


facturers in the world. 
Makers of the famous 
BULL DOG, GOOD 
LUCK and MILO 
brands of garden hose. 
Also makers of GOOD 
LUCK Jar Rings. 


Cambridge, Mass. 
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Not just 4,334,418 


readers! 


The above figure represents the 
number of actual prospects for the 
purchase of an Ace Knife Sharp- 
ener that are reached every month 
through the pages of the Saturday 
Evening Post, Good Housekeeping 
and the Country Gentleman. They 
are all prospects because the Ace 


is a dollar article that every home 


meeds and every home can afford. 


Benefit by the advertising in @-<e 
closely read magazines by stock z 
and displaying the Ace. Below is 
a reproduction of the May ad. 


ACE HARDWARE MFG. CORP. 
Philadelphia 














jone- 
are the days 


—days of watchful waiting for the grind- 
stone man to appear at the curb with his 
familiar call ‘*Knives to Sharpen!’ For 
now, all the kitchen knives can be sharp- 
ened in a few minutes when there is an 
Ace Knife Sharpener on the kitchen 
dresser. A few strokes through the discs 
will put a keen edge on the dullest blade. 
If your dealer cannot supply you, send his 
name and cre dollar to 


Ace Hardware Mfg. Corp. 


Philadelphia 


if 
Je ll 
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Geller, Ward & Hasner 
Founders Hold Reunion 


A reunion of the founders of the 
Geller, Ward & Hasner Co., St. Louis, 
Mo., was held recently at the Missouri 
Athletic Association in that city. This 
is a function that has never been 
omitted since the company was organ- 
ized, and it is always held on April 2, 
the date of incorporation in 1902. 

Among those in attendance were H. 
W. Geller, president; D. F. Kingsland, 
first vice-president; Emil Homer, 
second vice-president; Ira W. Love, 
secretary; E. F. Partenheimer, treas- 
urer; F. J. Reppenhagen, house man- 
ager; A. J. Austin, manager of the 
buying department; H. J. Hopkins, 
country sales manager; C. H. Hasner, 
manager builders’ hardware depart- 
ment; . Ward, manager of the 
supply department and the city sales- 
men. 

When the company was organized 
twenty-two years ago, it had or2 out- 
side salesman, H. G. Dressler. He is 
still with the concern and represents it 
in the Southern Illinois territory. The 
company now employs fifty-nine travel- 
ing salesmen and five city salesmen, the 
territory of the former including the 
States of Missouri, Illinois, Tennessee, 
Oklahoma, Mississippi, Texas and 
Arkansas and the republics of Central 
America, Mexico, Cuba and Porto Rico. 





Peters Cartridge Co. Folder 
Full of Information 


The Peters Cartridge Co., Cincinnati, 
Ohio, has issued an unusual folder 
covering sales points and technical data 
on ammunition. It is designed for the 
dealer and for the jobbers’ salesman 
who may carry the folder in his pocket, 
ready to answer inquiries of the trade. 

A table is printed giving suggested 
loads for different game; X-ray dia- 
grams are given and the various types 
of Peters’ shells and bullets are illus- 
trated. 


Marksmen Meet Sept. 1-6 


The Grand American Handicap and 
other national trap shooting classics 
will be held Sept. 1-6 on recently ac- 
quired grounds, near Vandalia, Ohio, 
which is north of Dayton. The events 
will be under the auspices of the Amer- 
can Amateur Trapshooters Association. 








Bunting Suffers Fire Loss 


The Bunting Hardware Co., Kansas 
City, Mo., recently suffered considerable 
water damage due to a fire which com- 
pletely destroyed buildings immediately 
west of the store. The damage was 
thoroughly covered by insurance and 
the fire sale which was conducted the 
week following disposed of the damaged 
merchandise and brought out some very 
satisfactory business in other lines. 
Regular business was not hindered ex- 
cept for some minor repair work. 


Reading matter continued on page 96 


Frisco Save the Surface 
Appoints Committee 


A. W. Scott, president of the Golden 
Gate Paint, Oil and Varnish Club of 
San Francisco, has appointed the fol- 
lowing to serve on the Save the Surface 
Committee which will have charge of 
1924 activities: Chairman, Otis John- 
son, Messrs. Sprinkle, Wanser, Rey- 
nolds, Turnley and Goldberg. 


Paint Advice via Radio 


The Save the Surface Campaign is 
making use of the radio this spring in 
broadcasting paint and varnish mes- 
sages. Within the past thirty days 
talks have been broadcasted from the 
following stations: WWJ—Detroit, 
Mich. ; WS Y—Birmingham Ala.; 
WGY—Schenectady, N. Y.; WJZ— 
New York, N. Y.; WMAL—Trenton, 
N.. J.;. WBAX—Wilkes-Barre, Pa.; 
WJAR—Providence, R. I.; WPAK— 
Fargo, N. D. , 





Bristol Hardware Corp. Moves 
to Larger Quarters 


In order to provide more adequate 
accommodations for its rapidly increas- 
ing business, the Bristol Hardware 
Corporation, Bristol, Va., has recently 
removed to a new building located at 
815 State Street. Established in 1908 
as the Bristol Hardware Co., it was 
incorporated under the laws of Vir- 
ginia in 1914 as the Bristol Hardware 
Corporation and located at 42-46 Moore 
Street. 





Burke Issues Year Book 


The Burke Hole-in-One Club, has 
published its 1924 annual year book 
which gives a record of 1542 golfers 
who have at least on one occasion in 
1923 reached the peak of golf perfection 
by holing out in one. A brief introduc- 
tion is given by Chick Evans, Jr. 
There are several other contributions 
by well-known newspaper writers and 
artists. Officers of the club for the 
coming year are Grantland Rice, New 
York, president; Dr. A. B. Briggs, St. 
Louis, Mo., vice-president; W. L. Rand, 
Berkeley, Cal., secretary; and William 
Lyon Phelps, New Haven, Conn., treas- 
urer. 

The Burke Hole-in-One Club is fos- 
tered by the Burke Golf Co., Newark, 
Ohio, who publish and distribute the 
year book in the interest of better 
golfing. 





J. Griffin Leaves Warner’s 


Jack Griffin, until recently in the 
sporting goods department of Warner 
Hardware Co., Minneapolis, Minn., is 
now salesman for the Lowe & Camp- 
bell Athletic Goods Co., working out 
of the Minneapolis branch. 





April 17, 1924 








A! |B 





HARDWARE AGE 








C B 


The margin of safety 


A very wide margin of safety is pro- 
nided in the burner of the new Florence 
Oil Heater. So accurately does the 
draft adjust itself to all temperatures 


of the flame that perfect combustion 1s 


obtained at all times. 


See how this new 
air distributor puts air to work 


Look at the cross-section cut of 
the improved new Florence Air 
Distributor shown above, and 
you will see how it aetually feeds 
oxygen to the flame. 


A Inner Draft: This consists of 
a double row of holes in the 
spreader wall immediately below 
the wick stop. The air currents 
in passing these holes draw out 
any gases which may form on the 
inner surface of the wick, and 
carry them into the flame, where 
they are consumed. In this way 
the deposit of carbon is greatly 
retarded, the wick. burns more 
evenly, and every burnable ele- 
ment in the oil is consumed. 


B Middle or Volume Draft: This 
part of the air spreader consists 
of a convex screen containing six- 
teen rows of small holes. These 
break up or “sift” the air cur- 
rents and evenly distribute a 
large quantity of oxygen above 
and inside the circle of flame. 


Cy? op or Forced Draft: The main 
air current, drawn upward by 
the heat of the flame, strikes the 
curve in the spreader top, which 
deflects it evenly to all sides of 
the spreader. Thus a forced draft 
of heated air feeds the flame at its 
hottest part, increasing its tem- 
perature and insuring perfect 
eombustion of all gases. 
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FLORENCE STOVE COMPANY, Garpner, Mass. 
Makers of the Famous Florence Oil Ranges 


_FLOREN CE 


OIL HEATERS -.-- 
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Washington News 


PeCOGGNETH i Raetaateaedad seaceeeea 


Certain officials of the Post Office 
Department who have held minor offices 
under successive administrations have 
always been able to get the ear of the 
Postmaster General and have repeated- 
ly urged the raising of second class 
rates. Cooperating with these officials 
at this time are representatives of some 
of the big mail order houses who since 
the establishment of the parcel post 
have enjoyed a big subsidy in the form 
of a national delivery system, the cost 
of which has been largely borne by the 
general taxpayers. 

It is apparently the hope of these 
concerns to discourage propaganda in 
favor of higher parcel post rates by 
calling attention to the revenue produc- 
ing possibilities of increased rates on 
second class matter. Experienced mem- 
bers of both houses have been quick 
to discount this device and it is not 
likely to prove effective in the present 
rate reorganization movement. 





No Idea of Increasing Second Class 
Rates 


In a formal statement issued here the 
National Delivery Association, with ex- 
ecutive offices in Washington, which is 
“solidly behind legislation now before 
Congress to require parcel post mails 
to be handled on a self-sustaining 
basis” it is declared that Congress “has 
no idea of increasing rates on second 
class matter incidental to the proposed 
plan for differential wage increases in 
the postal service.” The statement con- 
tinues: 

“The mail order interests, which have 
benefited from the low rates of parcel 
post, have intimated that in the event 
that increased salaries are given to 
postal employees there will be an in- 
crease in second class rates. 

“As member of the joint committee 
on post office and post roads are well 
aware of the facts concerning this 
situation they have no desire what- 
soever to increase the second class rates 
for the reason that they are beneficial 
to the masses in that they stimulate 
education of the people through maga- 
zines, periodicals and newspapers. But, 
on the other hand, it is essential that 
the question of parcel post rates be 
determined and settled, as it is creat- 
ing such an unnecessary loss to the 
Government, and such loss is being 
charged to taxation. 


New Parcel Post Rates Suggested 


Under the terms of the bill introduced 
in the House by Representative Paige 
of Massachusetts and Senator Dale of 
Vermont the rate of postage on fourth 
class or parcel post weighing not more 
than 9 oz. would be 1 cent for each 
ounce or fraction thereof. On all 
packages weighing more than 9 oz. the 
basic rate per pound is fixed at 15 cents 
except that for local delivery and on 
rural routes radiating from point of 
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mailing the preferential rate of 10 
cents per Ib. is fixed. 

These rates are understood to have 
the approval of the National Delivery 
Association which has given much at- 
tention to the problem. Officials of the 
association assert that not only have 
the present parcel post rates resulted 
in heavy losses to the Post Office De- 
partment but because of the fact that 
the Government has handled parcels 
at much less than actual cost, including 
a vast tonnage of catalog house mer- 
chandise, it has seriously impaired and 
in many instances destroyed the busi- 
ness of private concerns engaged in the 
parcel delivery business. 


Senate Will ‘Take Up Tax Bill 


In completing the text of the revenue 
reduction bill which will be called up 
in the Senate during the present week 
the Finance Committee has restored 
some of the most important provisions 
advocated by Secretary of the Treasury 
Mellon but rejected by the House. 
Nearly all the changes made on the 
floor of the House in the bill as origi- 
nally framed by the Ways and Means 
Committee have been rejected by the 
Finance Committee and the result is 
a far more conservative measure than 
the House bill in the form in which 
it was finally passed by that body. 

Perhaps the most important change 
made by the Finance Committee is the 
rejection of the so-called Longworth 
income tax compromise rates, the in- 
crease in estate taxes and the imposi- 
tion of the gift tax which were written 
into the House bill during its considera- 
tion on the floor. 

The Mellon income rates were 
adopted by the committee in place of 
the Longworth compromise. They pro- 
vide for a reduction in the present 
normal taxes of 4 per cent on incomes 
of $4,000 and under, and 8 per cent 
above that, to 3 and 6 per cent, respec- 
tively. The Mellon surtax rates start 
at 1 per cent on $10,000, graduating up 
to a maximum of 25 per cent at $100,- 
000, whereas, the present surtaxes start 
at 1 per cent on $6,000 and increase 
to a maximum of 50 per cent 
at $200,000. 


Longworth Compromise 


The Longworth compromise adopted 
by the House would have cut normal 
rates to 2 per cent on incomes of 
$4,000 and under, 5 per cent on in- 
comes between $4,000 and $8,000, and 
6 per cent above that. It would have 
made a straight cut of 25 per cent in 
the present surtax rates, making the 
maximum 37% per cent at $200,000. 

Several miscellaneous and _ excise 
rates reduced or repealed by the House 
were restored. The taxes on telephone 
and telegraph messages were among 
those restored. Repeal of these taxes 
was specifically recommended by Sec- 
retary Mellon and approved by the 
House. 

Articles exempted from the jewelry 
tax were limited to those selling for 
$25 or less, instead of $40, as provided 
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by the House. The tax on drafts and 
promissory notes, repealed by the 
House, was restored, and the full tax 
on billiard and pool tables and bowl- 
ing alleys, cut in half by the House, 
was voted into the bill. 

The limit of $20,000 placed by the 
House as the maximum amount of 
earned income on which the reduction 
of 25 per cent could be made would be 
reduced to $10,000 by action of the 
Senate finance committee. 


Tax on Radio and Mah Jong 


The necessity for raising additional 
revenue was the reason for restoring 
the taxes stricken out by the House, 
but as a large deficit still remained the 
committee sought additional opportuni- 
ties for taxation and finally decided to 
levy a 10 per cent rate on radio and 
Mah Jong sets. In the bill as completed 
the scope of these new taxes is left to 
regulation by the Internal Revenue 
Bureau, an unsatisfactory arrange- 
ment which may result in the amend- 
ment of this provision on the floor of 
the Senate or in conference should 
these taxes be retained. 

The restoration of the Mellon surtax 
rates and the elimination of the tax | 
on gifts foreshadows a bitter and pro- 
tracted controversy on the floor of the 
Senate and in conference committee 
should the rates be retained in the bill 
as passed by the Senate. Public sen- 
timent is believed to be strongly behind 
the Mellon schedule and especially to 
be stubbornly opposed to a tax on gifts, 
but the insurgents and the minority 
leaders in both houses have taken a 
position in opposition to the recom- 
mendations of the Treasury Depart- 
ment and declare their intention of 
forcing the Longworth compromise 
back into the bill and compelling Con- 
gress to restore the tax on gifts. 

At this writing it seems probable 
that the bonus bill will be substituted 
for the tax reduction measure before 
the end of the current week. This will 
mean further delay in the considera- 
tion of the tax bill, which can hardly 
pass the Senate until late in May. 

Notwithstanding this rather dis- 
couraging outlook, President Coolidge 
told the newspaper correspondents last 
week that he was well satisfied with 
the legislative situation in Congress 
and was confident a final adjournment 
would be taken not later than June 1. 
If this prediction is verified it will be 
at the expense of some very important 
features of the Mellon bill which now 
have the President’s hearty support. 


Insurgents Blocks Farm Relief Bill 


The so-called La Follette insurgent 
bloc in the House last week threw a 
bombshell into the ranks of the sup- 
porters of the McNary-Haugen agri- 
cultural relief bill by bringing forward 
an amendment for the establishment of 
a gigantic system of bartering Ameri- 
can farm products for foreign manu- 
factured and other goods which are to 
be brought into the United States free 
of all tariff imposts. The insurgents 


Reading matter continued on page 98 
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STANDARDIZE ON WHITCO HARDWARE FOR CASEMENTS AND TRANSOMS 










CASEMENT 















HARDWARE 








Whitco Stops 
the Leaks 


No misfits, no’ left-overs, no dead stock of butts, adjusters, and rods—nothing 
to charge off at a loss if you standardize on Whitco. 


Whitco Hardware is the cleanest and most satisfactory item of its kind you could carry. 


This simple, self-contained unit takes the place of butts and adjusters for casement windows 
and transoms. One size fits all sash and meets every type of installation—single sash, pair 
of sash or on multiple openings without mullions, and may be applied to swing either to the 
right or to the left—or to swing transoms either in or out. 

A set consists of two pieces, one for the top and one for the bottom of the casement sash, one 
for each side of the transom. 

There is no assembling of hardware parts—nothing to be fitted—no hinges to figure on—no sash 
or frame detail to be considered. 

When installed, Whitco Hardware is entirely concealed——special finishes are entirely eliminated. 
In filling an order or figuring on a builder’s requirements, all you need to know is ‘‘How Man 
Sash?” 

Whitco Hardware is being advertised nationally to architects, contractors, and builders. 


Are you in a position to meet the demand? 





“alae Gnas “ant eile 
| MANUFACTURERS | | HARDWARE ( SPECIALTIES 
This is a model of Whitco Casement 
and Transom Hardware which we send Western Distributors: Eastern Distributors: 


ithou > th i 
and display cards to Hardware dealers VINCENT WHITNEY CO. H. E. HOLBROOK CO. 
who wish to put themselves in position 365 Market Street SAN FRANCISCO, CAL. 444-447 Mass. Trust Bldg. 
0 Se oe oe eee San Francisco CALEDONIA, N. Y. Boston 


partur 
ware Send all inquiries to nearest Distributor. 


transom control. 











Now On 


Your national service 
section for all hardware 
“wants” should be one 
of these sections: 


BUSINESS OPPORTUNITIES 


A broadcasting of offers in 
hardware stores, pr 
second hand equipment 


BUSINESS SERVICES 
A Services 


Financial ces 

Professional Services 
HELP WANTED 

Wholesale 

Retail 

Manufacturing 
POSITIONS WANTED 

Wholesale 


Retail 
Manufacturing 
‘SALES REPRESENTATIVES 
WANTED 
ability 


Men of i and 
in = the heréware Geik 
know and follow this section. 


and sales A ob- 
represen or 
taining lines to sell. 


These are sections in the 


CLASSIFIED 
OPPORTUNITIES 


The Classified Advertisements 
of Hardware Age which serve 
the “wants” of the industry. 


Use These Sections as 
They Best Serve Your 
Regular Hardware 
“Wants.” 


See the back pages of this 
issue for these Classified Op- 
portunities which broadcast at 
low cost and rapid returns of 
the best calibre. They reach 
effectively into all departments 
of the field since Hardware 
Age is the national weekly 
closely read by hardware men. 


USE DEPENDABLE 
WANT ADVERTISEMENTS 


in 


HARDWARE AGE 


cree 


esses 
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have been filibustering in the House 
Committee on Agriculture against the 
relief bill and it is understood that ac- 
ceptance of the bartering plan has been 
made the chief condition upon which 
opposition to the McNary-Haugen 
measure will be abandoned. 

The amendment provides that the 
Federal farm relief corporation which 
the McNary-Haugen bill would set up 
“shall have power to sell and exchange 
surplus agricultural products in for- 
eign markets for any goods, except 
farm products, and to enter such goods 
into the United States free of tax or 
duty for sale or disposition in the do- 
mestic market at the best prices ob- 
tainable; provided that any cooperative 
marketing association of farmers, with 
the approval of the board, may like- 
wise sell or exchange agricultural 
products in foreign markets for any 
goods, except farm products, and enter 
the same into the United States free 
of tax or duty.” 


Would Suspend the Tariff Laws 


This is probably the most radical 
proposition that has ever been brought 
forward either in connection with pro- 
posed farm relief legislation or with 
reference to foreign commerce. In 
practical operation it would suspend 


‘the tariff law as to all foreign mer- 


chandise for which. American farm 
products might be exchanged in the 
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markets of the world. 

It is significant that no farm prod- 
ucts of foreign origin may be brought 
back free of duty, that privilege being 
limited to importations of commodities, 
either raw or manufactured, which 
cannot be produced by the tillers of the 
soil. 

The author of this amazing proposi- 
tion is Representative Voigt of Wis- 
consin, one of the La Follette leaders 
in the house who has been heading the 
committee filibuster. Conservative 
members of the House declare the 
Voigt amendment will never receive 
serious consideration and profess to be- 
lieve that it is being urged for the pur- 
pose of killing the McNary-Haugen 
bill. 


The Boot on the Other Leg? 


It would be interesting in this con- 
nection to consider the probable atti- 
tude of the members of the agricultural 
block toward a legislative proposition 
permitting manufacturers of iron and 
steel to ship their surplus abroad and 
exchange it there for farm products, 
the latter to be admitted into the 
United States free of duty! Congress 
has become hardened to Capitol Hill 
sensations, but I would expect that the 
presentation of any such measure in 
the interest of the manufacturing in- 
dustries of the country would be 
promptly followed by a lynching bee. 
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NATIONAL RETAIL HARDWARE ASSOCIATION 
CONVENTION, San Francisco, Cal., June 16, 
17, 18, 19, 1924. Herbert P. Sheets, secre- 
tary, Indianapolis, Ind. 

ARKANSAS RETAIL HARDWARE ASSOCIATION 
CONVENTION, Little Rock, May 20, 21, 22, 
1924. L. P. Biggs, secretary, 815-816 
Southern Trust Building, Little Rock. 

LOUISIANA RETAIL HARDWARE AND IMPLE- 
MENT ASSOCIATION CONVENTION AND EXHI- 
BITION, Roosevelt Hotel, New Orledns, June 
3, 4, 5, 1924. R. D. Nibert, secretary- 
treasurer, Bunkie. 

HARDWARE ASSOCIATION OF THE CARO- 


LINAS CONVENTION, Wrightsville Beach, 
N. C., June 17, 18, 19, 1924. T. W. Dixon, 
secretary-treasurer, 717-718 Commercial 


Bank Building, Charlotte, N. C. 

MISSISSIPPI RETAIL HARDWARE AND Im- 
PLEMENT ASSOCIATION CONVENTION, Biloxi, 
June 9, 10, 11, 1924. Guy Nason, secretary, 
Starkville. 

New York STaTe RETAIL HARDWARE AS8- 


SOCIATION CONVENTION AND EXPOSITION, 
Buffalo, Feb. 10, 11, 12, 13, 1925. Head- 
quarters, Hotel Statler. Exposition at the 
Broadway Auditorium. John B. Foley, 
secretary, City Bank Building, Syracuse. 


PANHANDLE HARDWARE ‘AND IMPLEMENT 
ASSOCIATION CONVENTION, Hotel Amarillo, 


Amarillo, Tex., May 12, 13, 14, 1924. C. L. 
Thompson, secretary-treasurer, Canyon, 
Tex. 


PENNSYLVANIA AND ATLANTIC SEABOARD 
HARDWARE ASSOCIATION CONVENTION AND 
EXHIBITION, Philadelphia Commercial 
Museum, Feb. 16, 17, 18, 19, 20, 1925. 
Sharon E. Jones, secretary, 604 Wasley 
Building, Philadelphia, Pa. 


SOUTHEASTERN RETAIL HARDWARE AND 
IMPLEMENT ASSOCIATION, composed of Ala- 
bama, Florida, Georgia and Tennessee. 
Convention and Exhibition, Atlanta, Ga., 
May 27, 28, 29, 1924. Walter Harlan, sec- 
retary, 701 Grand Theater Building, At- 
lanta, Ga. 





Sharfstein-Krone Hdwe. Co. 
Seeks Catalogs 


The Sharfstein-Krone, Hardware Co., 
534 Houston Avenue, Port Arthur, Tex., 
is desirous of receiving catalogs and 
price lists from manufacturers of hard- 
ware, tools, rope, stoves, paints, guns, 
ammunition, -auto accessories, cutlery, 
aluminum ware, crockery, enamel ware, 
glassware, galvanized ware and tin- 
ware. 


Dillahunty & Co. Succeeds H. P. 
George Hardware Co. 


Dillahunty & Co., DeQueen, Ark., has 
succeeded H. P. George Hardware Co. 
of that city. 


Bowman Takes Over Business 
of Roy Ailes 


Emmett Bowman, Advance, Ind., has 
taken over the hardware business of 
Roy Ailes. 
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Eveready Unit Cells, in 2 sizes, fit 
and improve all makes of flashlights. 


22 Fine Flashlights— 


new features 
WENTY-TWO fine flashlights in the 


four general types illustrated above. 
Newly designed cases. New features. 
New reasons for selling the perfect port- 
able light for every purpose and purse. 
There’s the new safety-locking switch 
that cannot be turned on by accident. 
Then, there’s the octagonal lens ring— 
better looking, easier to screw on and off. 
Prevents rolling. 

Cases are more handsome than ever. 
The new ribbon-pattern fibre cases are 
practical, as well as good-looking. Water- 
proof, warp-resisting. Some of these 
flashlights have beveled lenses; others 
have moulded bull’s-eyes. Eveready 
standard features are retained, of course. 
No change in prices—65 cents to $4.50 
retail, complete with battery—anywhere 
in the u.s. A. NOW—sell the new line. 
Ask your jobber. 

Manufactured and guaranteed by 


NATIONAL CARBON COMPANY, Inc. 


New York San Francisco 


Canadian National Carbon Co., Limited 
Factory and Offices: Toronto, Ontario 








FLASHLIGHTS 


i BATTERIES 
~they last longer 
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You Can Lake on Sales 
or Just Take on Stock 


What we offer the Dealer in Hollow 
Screws is the built-up sale of the best- 
known article—not just something 


that ought to sell. 


The extra strength of the cold-drawn 
screw is familiar fact to the men in 
shops. The special heat-treatment, 
the unbreakable quality, date far back 


in factory experience. 


But the sale that has grown from 
these things—from the years of pro- 
motion and service—is an asset the 
Dealer can annex to himself in a day. 
Practically speaking you will take 
over sales, rather than stock. 


The Allen Mfg. Co. 


139 Sheldon St., Hartford, Conn. 


Pacific Coast Branch Office: The Chas. A. Dowd 
Sales Co., 320 Market St., San Francisco, Cal. 
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We were the originators 
of both the Tubular and 
Clinch rivets and have 
devoted over 50 years 
to their production. It 
naturally follows, there- 
fore, that we have a 
genuine pride in the 
product. Our interest 
goes beyond the mere 
making of a profit and 
is concerned essentially 
with the quality of the 


rivets. 


Uae 8 ee ee 


TUBULAR RIVET & STUD 
COMPANY 


BOSTON 







































































‘Good Mechanics’’’ 


Handbook—Free! 


and prizes given too! 


We know that “Good Mechanics” 
know better than we do what can 
be done with a portable electric 


drill. 


What unusual use can you suggest 
for a short cut method with a drill 
in the shop? 


Tell us and let us pass the good 
word along. In addition you be- 
come a contestant for several valu- 
able prizes that are to be given 
away for the best answers. 


There is no obligation to this offer 
—just send for the Handbook— 
read the conditions—and mail your 
answer before May the first. 


Address all inquiries to 


PRIZE CONTEST DEPARTMENT 


ELECTRICAL TOOL 
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SINCE 1856 
The 
Original 
No. 435 Hammer 
Forged 
Square 


Head 
Nail Set 





MAYHEW 
ORIGINAL 
SQUARE 
HEAD 
NAIL SET 


Retails for 15c 











ATOOL as tough as a battering 

ram. Has a perfectly knurled, 
non-slip handhold and a % inch 
square head that makes the tool 


“stay put” on the bench. Tools 
No. 435 is made in a uniform length That 
Endure 


of 4 inches, with points of 1-32, 
2-32, 3-32, 4-32 and 5-32 inch di- 
ameters. Packed 1 Dozen in a 
Display Box, either one size or as- 
sorted. 


Ask your Jobber for a trial assort- 
ment of Mayhew No. 435 Square 
Head Nail Sets. Both your Me- 
chanic customers and your profit 
sheet will commend your good 
judgment. 


MAYHEW STEEL PRODUCTS, Inc. 
SHELBURNE FALLS, MASS. 


AYHEW -— - 


FoRGED TOOL 











“I’m a Repeater ” 
“I’m a Repeater ” 
“I’m a Repeater ” 


‘‘Polly’’ does repeat! There's nothing 
else like ‘‘Polly’’ on the market today. It 
is positively the strongest wrench made, 
yet it is instantly adjusted to ten openings. 
It will do the work of ten solid end 
wrenches. Every adijust- 
ment gives the same posi- 
tive hold as a solid end 
wrench built for one size 
only. 






















“Polly” is a hardware store 
item that literally sells itself. It 
retails in sets of three at a profit 
that makes it the one unbeat- 
able proposition of its kind. 
Not a novelty but a steady 
year - in - and - year - out 
profit maker. Get the full facts 
today. Find out about our ex- 
tra-liberal dealer proposition 
now. 


PATENTS PENDING 


CELLMAN WRENCH CORP. 


“‘Polly’” is made in three sizes. 
The 6” size, opening to 11/16”, re- 
tails at $.85. The 9” size, opening 
to 1”—$1.25. The 12” size, open- 
ing to | 7/16”—$1.75. The com- 
plete set—$3.85. It’s easy to sell 
the complete set and your profit is 
right. 


THE GELLMAN WRENCH 
CORPORATION 


Dept. 000 Rock Island, Ill. 























102 


HARDWARE AGE 








For 


Your Best Customers 


Men who know and love 
fine tools readily dis- 
tinguish the difference 
between the TRIMO 
Monkey Wrench and 
the many wrenches that 
are sold chiefly on price. 
They can tell at a glance 
that the TRIMO is built 
to give them the utmost 
strength and service- 
3 | ability. 


' 


vrTTtT 


Drop-forged jaws and 
handle — unbreakable 
pressed steel housing — 
movable jaw that extends 
outward so as to increase 
leverage with size of nut 
—rounded threads guar- 
anteed not to strip or burr 
—nut guards to insure 
permanence of adjust- 
ment when in use. These 
are features that count 
with mechanics and all 
users of good tools, the 
kind of men that constt- 
tute your really worth 
while trade. 





Knife Ha-4le—6”", 

8”, 10”, 12” sizes. 
Steel Handle—s” . 
8” . 10”, i es 18”, 
18”, 21” sizes. 


You’re complimenting 
their good judgment, and 
proving your own, when 
you sell them the TRIMO 
Monkey Wrench. 


Trimont Mfg. Co. 


Roxbury, Mass. 


TRIMO 


6621 
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CORBIN 
SCREW 


i A a 





PRODUCTS 
SOrOr Or O-O>-O¢ 





Wood Screws—Machine 
Screws—Cap and Set 
Screws—Saw Screws, 
and Special Screws of 
every description. 
Stove, Tire, Sink, and 
Agriculture Bolts — 
Nuts—Escutcheon Pins 
—Jack, Safety, Plumb- 
ers, Register, and Lad- 
der Chains. 








We shall be pleased to 
furnish quotations im- 
mediately upon receipt 
of samples, blueprints, 
or specifications. 


CORBIN SCREW 
CORPORATION 


American Hardware Corporation, 


Successor 
229 High Street, 
New Britain, Conn. 


Branches: 
New York Chicago Philadelphia 


Western Factory: Dayton, Obie 
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A Moneymaker for Dealers 


Heavier automobile traffic along country 
roads and the elimination of farm fences 
is greatly increasing the demand for 
“Hodell” Tie-Out Chains to protect 
cattle against death and injury. A $2.00 
chain often saves a $100.00 cow. 


““Hodell’” Tie-Out Chains are furnish- 
ed in the well-known Bulldog pattern, 
in 20, 30 and 40 foot lengths, with 
swivels every ten feet. 

Dealers everywhere know that 
““Hodell”” means Hold well, Wear well 
and Sell well. No one ever questions 
the high quality of our chains. 


Stock up now to meet the in- 
creased demand during 1924. 


The Chain Products Co. 


Established in 1886 
Cleveland, Ohio 
BULLDOG 





Our general trade name for the 
whole Chain Products family 
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LL of the won- 


derful labor-saving 
qualities of Myers Unloaders which speed up and 
lighten the unloading work during harvest will be 
broadcasted to every nook and corner of the country 
by national advertising this Spring. Publicity of this 
kind added to the popularity that Myers Unloaders 
already enjoy will create many new prospects for 


them from now on until hay making is over. And with 
this demand will come numerous calls for Myers Forks, Slings, 
Pulleys, Tracks and Fixtures, they too being held in equally high 


regard by those who have hay or grain to unload. 






¥ MYERS SURE LOCK SLING UNLOADER 


Ay » % 


+) 








ONCENTRATE 
on a line like 
MYERS. You wiil 
find it to be highly 
satisfactory and 






MYERS 
















HAY more profitable. 
UNLOADING _ _™ Myers dependabil- 
TOOLS ity is os pron Co 
a on for o ' 
UNLOADERS og failures or come- 
backs after harvest. 
FORKS Gales are easier and mare tre: 
SLINGS oN oF Bl 
TRA c K S a el — the business it 
PULLEYS ag og Bo 
me gt F aa we'll 
AND qoete ee ‘Cat. 
F IXTURES alog on request. 


THEF.E.MYERS& BROS **cnio” 


ASHLAND PUMP AND WORKS 


ot. aoe © OF & | 
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eae Tack On 
Turn the Corners 
Anybody can apply it. 





Every housewife wants to cut down her ice bills. That's 
just what Wirfs’ ‘‘AIRTITE™ Refrigerator DOOR 
SEAL does. It stops cold air leaks, thereby saving ice. 
It is a rubberized flexible strip, that, when applied to the 
overlap on a refrigerator door, forms an airtite cushion. 
Put the display reel on your counter. You'll be sur- 
prised at the number of extra dollars it will bring in, 
because the “‘AIRTITE’’ Refrigerator DOOR SEAL 
sells on sight. We are advertising the SEAL to the 
consumer in the leading national magazines. 


The SEAL has proved itself; for several years some of 
the largest manufacturers of household refrigerators have 
used Wirfs’ *‘AIRTITE’’ DOOR SEAL as standard 
equipment. 


It retails for 7c a foot and you can make as high 
as 114% profit. 


Price to dealers in U. S. A. and Canada. (One 
price to ail.) 


i he PERG Pee 3%4e¢ per foot 
fF eee ee res 3 be per foot 
Prices F. O. B. St. Louis 


If check aeeompanies order we'll stand transpor- 
tation charges in U. S. 


The handsome display stand will be sent you free of 
charge with your initial order. 


WIRFS’ 
“SA TRTITE’? 
REFRIGERATOR 
DOOR SEAL 


Sole Manufacturer and Patentee 


E. J. WIRFS, 128 S. 17th Street, St. Louis, Mo. 





























OWHERE is the business 
outlook among retailers so 





bright as among those hardware 
merchants who have signed 
the 1924 Hartford Agreement. 


Here is a liberal, honest prop- 
Osition that provides a great 
opportunity for establishing a 
profitable tire business on a 
permanent basis. 


It means carrying tires that 
have a twenty-five year reputa- 
tion behind them. Hartford 
Cords and the new “H”’ Tread 
30 x 34% Clincher Cord for 
light cars. 


HARTFORD RUBBER WORKS CO. 
1790 Broadway New York City 
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Levels That Gain the Mechanics Endorsement 


Peerless Levels represent the features of exacting workmanship, quality and reliability 
that appeal to the mechanic. The wood used is thoroughly seasoned and preserved 
with waterproof material. Easy reading glasses. Solid set vials. Level glasses are 
set in patented metal sockets, exclusively a Peerless feature. 


Oval Openings Painted White have made PEERLESS LEVELS popular. 





No. 333 Mason Level made in two RIES Pine center with outer edges of hard- 
lengths—42” and 43”. x kes wood. Brass end plates. 


toot CO. ¢ 


=a PEERLESS 


ae DEC. 3. oot at 
JULY 8.1919 
} Ww, 


RLING:> 


Trade Mark 
















—CARPENTER’S—. 
—BRICKLA YER’S— 







No. 5 Hard Wood Carpen- 
ter’s Level. Brass Ené@ 

Plates. One Plumb 
glass at each end. 

Same lengths as 
No. 550 Level. 










No. 550 Brass Bound Car- 
penter’s Level. Has 2 
Plumb Glasses at 
each end. 

Lengths: 24”, 
26”, 28”, "30". 














PEERLESS ALUMINUM LEVELS 


12”-18”-24” have single plumb each end. 
24”-26”-28”-30” are made with double plumb. 





















Concentrate! 


Don’t Experiment With 
° Prices and Products 


Concentrate on Ferry Process Screws. It guarantees you of a 
satisfactory price and a nationally known product. One that has 
been approved and used by leading engineers throughout the 
country. 


Concentration on Ferry Process Screws will build a larger, better 
business for you by repeat orders from satisfied customers. 





Also Manufactur- 


ers of Ferry No- Packed in strong boxes for the Hardware Trade. Write us today 
Soun Shackle for prices. Immediate delivery. 

Bolt Nuts, to 

eliminate shackle “Tf it’s upset—it must be heat-treated.” 

squeaks and 

rattles. Write us The Ferry Cap & Set Screw Co., Cleveland, Ohio 


for circular and 
full particulars. 





PROCESS SCREWS 
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A GOOD REFLECTION 


A Good Reflection occurring to the 
careful Dealer is this: That while the 


importance of superior Hardware in- 
variably arises in connection with build- 
ing the new home, it is frequently over- | 
looked as an essential factor in improv- 
ing the old. 


GRIFFIN | 


‘*The Door Butt of America” 


“The Door Butt of America” is a sales suggestion often cvcn more 
timely to the householder than paint. | 

A Griffin hinge adds that note of sheer integrity to the entrance which 
every man and woman desires to symbolize the entire house. A Griffin hinge improvc; the 
service as well as the appearance of the door. Its effect is not superficial but fundamental. 
To charm of pleasing design, it adds the character of permanent strength. You will compli- 
ment your customer by recommending Griffin. 

We carry out the entire manufacturing process in our own mills. 

We also wrap and pack every set of hinges so as to insure ultimate delivery in perfect 
condition. 

‘A Griffin Catalog will suggest to you many sales possibilities. |Our price list is right. 
Why not have both today? 


Griffin Manufacturing Company, _ Erie, Pa., U. S. A. 


Warehouse Warehouse 


45 Warren Street, New York 74 West Lake Street, Chicago, Ill. 
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MAND AND POWER PUMPS FOR ALL USES 










Zz 


A Strong Line to Tie Up With 


The Deming Straight Line Agency is worth real money to a dealer, It 
enables him to deliver pumps at attractive prices that are unequaled in 
construction. Note these specifications on this windmill pump shown here: 
Cross-head is designed for use with hand, windmill or jack; Piston rod 
is brass cased steel; Guide Supports and Stuffing Box are cast integral for 
perfect alignment; Stuffing Box is nut and gland type, brass gland; Flanged 
bearer is bolted to air chamber at four points, and is adjustable to four 
positions. Separate flange between base and air chamber. Back Outlet 
opposite spout for connecting to tank. 

You build a sclid reputation in a community when you sell Deming Pumps. 


Complete Pump Catalog Free. 


SS 









THE DEMING CO. Est. 1880 SALEM, OHIO 
The nearest distributor will work with you for mutual profit 
PARE RED ovocosevecestdetuusens Supply Co. 
SEED os os ag waitin 6 0 6 dame & Hubbell, 217-221 N. Jefferson St. 
MT. ccd twevcveud 000 Ganreeeee & Bolthoff Mfg. & Supply Co. 
EDR citeebicc since cvcccbewnwae Bros. Hardware Corp. 
EN ly 5 A er rere Tool & Supply Co. 
Se WR Wastes ced eves cbbeumeee Company 
a Ae a ail ae web 0066 he aneee Pump & Wells 
ee Pump & Pte. Co., 316 Second Ave. 
SAN. FRANCISCO SS ee Company 





Deming “Straight Line”’ 
Windmill Ferce Pump 
Standard Fig. 1716 






PUMPS 
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The Customer Who Buys Quality 


THIS CUSTOMER MIGHT BE YOU, MR. DEALER! 


It’s only fair to give credit where credit is due. This time it 
happens to be the customers who built up the “Perfect” series of 
Customers—Our customers! 


Graduating from the “take anything class” has been a process of 
training—a schooling of your trade. 


For instance—your Jobber knew good Hardware Cloth when he 
stocked “Perfect.” We knew its quality when we sold him—and 
your experience has proven it pays to buy the best—to sell the 
best—a mutual cooperation and “Perfect” contact! 


Get in touch with your Jobber. . 


MUTHINRLUULOVUOUOUVARAUUUHULULULLTEAUL ATURE 


LUDLOW-SAYLOR WIRE CO. 


St. Louis, Mo. 


ROUTH UTA 
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BELT RIVETS 
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TRUNK RIVETS 








































AND BURS AND BURS 
Po Nos. ty to a 
All lengths No. 9 in all 
T on kaseewee T lengths from 
sizes. Yj, , 1, 4" to 1)4". 
3, and 5 pound 
packages. 
HOSE RIVETS BRAZIERS’ RIVETS 
AND BURS OVAL HBAD 
& Nos. 00, 0, and 
ph oy ae ive, in ofl 
“tol lengths from When they ask for Rivets ee 
pound cartons. Sell them ‘‘Rome Quality 
Motor car owners and garages are a source of active accounts to 
BRASS JACKET BRAKE BAND live hardware dealers—in sales of repair materials, as well as acces- 
RIVETS RIVETS sories—and when they ask for rivets, sell them “Rome Quality 
Nos. 7, 8, 9, 4%" Nos. 7, 8, 9, 10, rivets. . z pe 
length, shank diam- 12, in all lengths “Rome Quality” rivets are “husky”—made to “stay put”—build 
eter T's Bs A". from 7%" to 1". customer good will and repeat sales because they give the service 
expected from a good rivet. 
SPECIAL RIVETS he rivets and burs listed in the schedule can be furnished 
Flat and Cone Head Braziers’ Rivets, promptly. Write for price list. , 
yw a Phage sani a peman BRANCH WAREHOUSE: 3649 So. Racine Ave., Chicago, III. 


shapes and sizes, made to order. 





Member Brass and Copper Research Assn. 





ROME BRASS AND COPPER COMPANY, ROME, N. Y. 
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Cyclone Gates 


They Get the Business 


‘ 
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Built in standard heights for openings 8 to 18 Fram steel tubing. Built in 
ft. Furnished with wood post hinges, also fittings 48 me 54- wt Thelghts f or openings 8 to 16 
to hold one-half of gate while other half is used ft. Fabric ageerery vores tage frame ror. 
Ornamental as walk gate. Can’t sag. ‘ 
Walk Gates f 7) ee. rn Wes OE 
Deen cle at team There’s a big market and a_ Sell Cyclone Ornamental Fence; ae : 
steel tubing with scroll steady demand «for Cyclone too. Every home is your pros- 
hiness ond soci latch ates. e Cyclone line in- pect. So are schools, ceme- - Sar te 
for wood posts. Frames yy 
he yf cludes Gates for every purpose. _teries, parks, etc. * 
Built in a variety of patterns in Cyclone Fence and Sete! ean Sree eg Ne waa TEN 
standard heights and opening help you get this business. Write. © «0 ¥° . 
sizes. for catalog and discounts... °*" =. =. * A 
: Be te an : : bt 
CYCLONE FENCE COMPANY pe CE eee siete 
Factories and Offices: te eS: pi eg ate 
The ‘‘Red Tag, Waukegan, Ill.; Cleveland, Ohio; Newark, N. J.; Fort Worth, Texas; Oakland, Cal. (Sears ™ ser > 5 See 
The Mark of atte Fence Co.); Portland, Ore. (Northwest Fence and Wire Works). ae He at . a hile 
HTT «rN 
Fg PRE 
Pele 





CYCLONE 


PROPERTY ° PROTECTION ° PAYS 





FENCE 


’ 


wee + 


ee 


| BABCOCK — 


| SPRUCE LADDERS | 


————$— a 


Ladders That Sell Quicker 
and Last Longer 


The dealer has found from experience that a Babcock Spruce 
Ladder will sell more quickly in competition with other ladders. 
A Babcock Quality Ladder is recognized instantly by workmen 
as a jadder that will stand up under severe usage. 








You'll make no mistake in stocking Babcock Spruce Ladders. 


Everybody uses them—painters, carpenters, masons, mechanics, 
farmers, housewives. There’s a style and size for every purpose, 
and we pay the freight and ship promptly. 


Write for prices-—today. 


W. W. BABCOCK CO., Bath, N. Y. 
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_ What Is Your Lamp Business Worth? 


Are you getting your full share of the lamp busi- 
ness in your city? 


If you want a bigger, more profitable lamp busi- 
ness you must sell lamps of such uniform high 
quality that customers will come back for more. 
Champion. Lamps are noted for brilliance, strength 
and long life. There is a Champion for every pur- 
pose. They satisfy completely, and are sure to 
bring repeat orders. Champions give you bigger 
profits and are without sales restrictions. 
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. ®, Twenty-four hour delivery service—immediate shipment on 
' all orders. Get Champions from your jobber or write direct. 


\ Consolidated Electric Lamp Co. 
DanVers on Mass. 


mpegs 






THE 
WHITE 
CHAMPION 
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Lo ee Licensed under General Electric Company's Incandescent Lomp patents ') a) ee 
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= Red Hot Dollars 


Si x ~ 3 ¥ 
r a at HE first warm spell will bring Northwind’s big brother — 10-inch 
Wy Pie 5 — ae them in—dollars, red hot for oscillator; three speeds; dull brass 


action on fans. Will you give blades; dull black base. 


them action, or turn them away? Both made by Emerson, leading fan 
No one knows when the first touch ° 

. ; makers for 30 years, and backed by 
of summer is due. Be ready, with 
Northwind—‘‘the best little fan’’— 
the fan that sells on sight and stays | Order the Northwind line now—have 
sold. it, ready to satisfy those red hot 
dollars that come in craving action. 
Plentiful printed sales helps will let 
folks know where Northwind is. 


/ / 
Py ern oy eg od, aul “90 
eben hdehhdbdeiesd “ uli a 
} 
a year’s guarantee. 


Northwind—8-inch size; operates on 
110 volts direct or alternating; two 
speeds, cord and plug; mat brass 
finish; adjustable for wall or table There are 100 Northwind distributors. 
use. Write today for name of nearest. 





The Emerson Electric Mfg. Co. 


The 1924 counter and 2018 Washington Avenue 
window display for 50 Church St., e . 
Northwind Fans—fea- New York City Saint Louis, Mo. 


turing the guarantee, 
an actual fan, and 
the price. 





The best little fan 
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MACHINE 
SCREWS 











WOOD see 






SCREWS 
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HOLTITE 


(Reg. U. 8. Patent Office) 


: WOOD SCREW CO. 
Continenta New Bedford, Mass. 











The Dealer that 
stocks 


GENUINE 
ARMSTRONG 


Stocks and Dies 
Holds the 


TRUMP CARD 


The Armstrong Mfg. Co. 


Factory and Main Office New York Office 
Bridgeport, Conn. 248 Canal St. 

















Sell Them 
by the Set 





Sets of 9, 11, 17 bits are fur- 
nished in compact cases for 
the convenience of the user. 

mechanio needs the entire set in his work, and. tt 


Every 
resolves itself to a question of selling him once or enteen times. Brin 
value of ¢ ‘seeping eo rE, aot ne & 





eos Ge oly it Ot an ot CONE 2 SS Se 

. them. 2 jaeged Se . a == 
time; no jagged w smooth 
,;They bore way through oe So cross grained wood, 

Eclie'o conte: Selo onl oan polished surface 


Let us send you catalogues. Order through your jobber or direct. 


The Progressive Manufacturing Co. 


TORRINGTON, CONN., U. S. A. 

















® 


BEMIS & CALL CO. 


Springfield, Mass., U. S. A. 








Real Improvements 


Real improvements in these B. & 
C. Wrenches. That’s why they sell. 
Bars are forged from open hearth 
steel with oval front and back, giving 
additional stock and strength. Screw 
is of solid high-grade steel. Handle, 
Frame and Bolster are one piece, 
powerfully braced. They make good 
on the job where others fail. Write 


for prices. 
aad 
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BYGUMAGRAM 


200%, PROFIT ON ONE! 
175% PROFIT ON MORE! 


Are YOU interested? 
Then send 25c in silver or postage stamps, and we will 


send you ONE— 
















Post Paid. 
You will sell it for 75c. 


Then you will order by the dozen at $3.25 and sell 
them for $9.00, by Gum! 


NORTH WAYNE TOOL CO. 


HALLOWELL, MAINE 
Sales Office, 1409 Ford Bldg., Detroit, Mich. Sean 


President and Sales Manager 
Axes, Scythes, Grass Hooks, Grass Shears, ; 
Corn Cutters, Hay Knives, Bread Knives, Etc. 
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GUARANTEED é , e 
made of heavy wrought brass | 
throughout, rugged, durable, this Ch Te) a5 
New Sherman Diamond Nozzle 70 ea 
is free from sand holes or flaws fewer losses and —s 
and bears our unqualified guar- . 
antee for good workmanship ' f 
amino fr rom disease 
H. B. Sherman Mfg. Co. 
Battle Creek, “I never lose any of my chickens with white diarrhea 
Mich. that are hatched from the Queen,” wrote Mrs. Bessie 
Taniges, Herrick, Ill. “I have a Queen Incubator that 
has been used since 1907—bought it second-hand six 
The SHERMAN years ago and have used it ever since. [ would not give 
DIAM ON D the Queen for any two machines of any other make | 
ever used.” 
It will throw more water far- It is a fact—testified to by Queen users all over 
ther. Each nozzle tested America—that chicks properly hatched are half raised. 
under water pressure. Even é 
spray. Straight stream and Turn your attention to the lines in which business is 
tight shut-off. good. We will help you organize an Incubator Depart- 
‘ ment and show vou how to make it pay. Ask us how we 
Your Jobber can furnish Sher- help 


man “Diamond” in display 


cartons, for counter. QUEEN INCUB ATOR CO. 


H. B. SHERMAN MFG. CO. ; 
Battle Creek, Mich. 1124 North 14th St., Lincoln, Nebr. 
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““We have used Kalkaska handles for years 
and find them very satisfactory”’ 


Thus writes a prominent manufacturer who makes dozens of hard- 
ware specialties—among which are Curry Combs. They require 
handles, smooth, nicely turned handles. We have been serving this 
Company for years. To anyone interested we will gladly furnish 
name and address of this manufacturer. 

Why not you—why not you? 

Our customers are many and their words of satisfaction are good. 


KALKASKA HANDLE CO., Kalkaska, Mich. 




















LIDSEEN?%-:01LERS 


Profit 


and quick turnovers 
on a small invest- 
ment is what the sale 
of the articles listed 


























in this booklet means | | 
9 yu |Controls 
_ It places in your | * 
Contains: hands a ready and 
oo all in convenient means of 
suring lapes , 
Folding Rules ordering a popular 
; a com line that sells easily, The Mechanic selects the 
uares + iriangies 4 > 
Drawing Instrument quickly, profitably. | [ff Lidseen Positive Force Feed Oiler 
an ts 
| regulate the flow of eil 
Scales - Curves Worth having— | ep ea dingy nage inn lover: He also knows the 
Boards, etc. by cannot become pe as Lidseen Oilers are 
W rite today orce Feed and eject all dirt from the spout. 
A Lidseen Oiler will outlast any other oiler made. 


EUGENE DIETZGEN CO. 


Right goods at right prices 
continuously since Year 1885 Ask your jobbers’ representative 


or ask us 


it’s yours upon request 
| 





: eee —— Philadelphia Washington 
nme Xs g a LIDSEEN PRODUCTS _| 
San Francisco oO, 





832-840 So. Central Ave. 


Ih 
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3) WHITING-ADAMS Fn 
‘B) BRUSHES me rT 
A Century 5 —a _SN 3k 


























~ ae L The Best For Over 
)) | BetterThan Ever Today Cie — 
Send for Illustrated Literature 


JOHN L.WHITING-J. J. ADAMS CO.,Boston,U.S.A. 


Brush sieeinineinaieabrndcmminae the Largest in the World : 


a — =,— a —————————————————— — ———_________________ i Se  — - ee 
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No. 231, % in. 





No. 232, % tn. 
No. 234, 1'/g In, Special Washer No. 233, 1 In. 


SLOTTED SCREW TIPS 


This slotted screw Tip has been made principally to satisfy a demand for a 
cheaper sage of Tip. A Special Washer has been constructed so as to prevent 
the rubber head from pulling off. Write for full information. 


ELASTIC TIP CO. . 370 Atlantic Ave., Boston, Mass, 

















Four Points of Contact 
Assure Positive Anchorage 


‘“Forway”’ 
Expansion Bolt 


expands-four 

ways, assuring 

positive anchor- 
age. Being 

made of ‘“Certi- 

fied” malleable 
iron resists moisture, and 
lasts indefinitely. 


The ‘“Forway” needs no 
collar or screw. It will not 
creep forward. 


Dealers—There’s a Sample 
“Forway” Expansion Bolt ready 
to mail to every interested 
Dealer. Write today. 

















ae Reputation can be built two ways—up or down. 


Ba The No. 326 Improved Cylinder Night Latch is a 
| Dealer’s stand-by. It is “well built” and will 
a assist in the building up of a reputation for sell- 
: ing quality items at a reasonable price—the prime 
asset of any merchant. No. 326 Latch requires 
no backplate.. The bronze bolt can be reversed 
instantaneously without removing the cap. 





ae 6 eT. [ts workmanship and material have made a lasting im- 
a ce - pression in the carpenter and building trades. Its simple 
construction convinces the private home owner that he 
can replace a worn out latch with little expense and 


U. S. EXPANSION BOLT CO. attach it setteas in half the time. 


139-141 Franklin St., New York City Write for further details and prices. 
Manufacturers—Patentees WILSON BOHANNAN, Inc. 


758-766 Lexington Ave. Brooklyn, N. Y. 























Quick Turnover! Anchor -; Brand! 
Ball Bearing Clothes Wringers =i 


Bicycle Guarantee 


oe ee eg Ang bck i ee sa eae Wiebe we 0 0c 5 Year 
Send for Price List 


LOVELL MANUFACTURING CO. ERIE, PA. 


Largest Manufacturers of Clothes Wringers in the World 
Boston, 52 Pear) St. Chicago, 52 KE. Lake St. New York, 86 Warren St. 

















114 


HARDWARE AGE 








plated cylinder. 


Profits In Pumps 


The Barnes House Force Pumps have important selling features that 
appeal to the most exacting customer. Their attractive bright red 
and deep bronze finish catch the eye and offer the latest development 
in pumps—an addition to a well groomed kitchen. Thousands are al- 
ready in use. Get your share of profits from this quick selling line. 


Fig. — ae Pacteget mop ee Fig. No. 211—The ‘“‘Handy” Station- 
Bracket Pump has an air chamber in r 

ne and is fitted with oo ary type with back outlet for piping 
or forcing water to over-head tank. 
Furnished with spout shut off cap. tion to the supply at faucet. Cyl- 
Can be swung out of way when not’ inder, rod, stuffing box and valve 
in use. Bright red trim with nickel seats are all brass with bright red 


THe BARNES MANUFACTURING COMPANY MANSFIELD, OHIO. 


water to any part of house in addi- 


trim. Fitted for %” brass faucet. 





iii t—ttttthhub-tth-tetat-talbed-dhdhh oh dk kkk tt kt kee ee ee ee et ee? ee? Pe??? . . PPPS. PP PSS CSS OSS CT. 2. tT 
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The Recognized Leader 


Satisfactory service year in and year out has won 
for GALVANOID the pre-eminent favor of the 
trade. It is heavily zincked after weaving by our 
modern electric process. Then a transparent coat- 
ing of varnish is baked on. This protects the at- 
tractive finish and adds to the firmness and dura- 
bility of GALVANOID. 


ORDER THRU YOUR JOBBER 


We also manufacture 


“AMERICAN BRAND” 


PAINTED — BRIGHT GALVANIZED — BRONZE — 
COPPER—KOPNIK—MONEL — SPECIAL GRADES 


American Wire Fabrics Corporation 
Subsidiary of 
Wickwire Spencer Steel Corporation 
General Offices: 41 East Forty-second Street, 
New York 
Western Sales Office: 208 So. LaSalle Street, Chicago 


Worcester Buffalo Philadelphia San Francisco 
Les Angeles 












PROTECTION 


That's what customers get with the 
Ilco Dead Bolt Night Latch. One 
turn of the key backwards in this 
latch locks both bolt and inside 
knob. Once locked there is no forc- 
ing back the bolt or opening the 
door without the proper key. Big 
seller for homes and stores. 


We also make over 1,000 styles of 
Key Blanks. Write for Catalog 6 


and Prices. 


QD INDEPENDENTIOCKCO.D 


Leominster Mass., U. S. A. 


Manufacturers of Cylinder Locks, Padlocks, and 
Key Blanks. 




















What’s the Cost? 


If you could step into the shoes of the thousands of 
dealers who are building their business with Heller 
Cabinets, you too would agree that this modern equip- 
ment guickly pays for itself in the extra sales it makes. 
And the cost is surprisingly small. Certainly here is a 
proposition you at least want to know more about. You 
won't be obligating yourself by asking for the facts. 
Write us today for book No 26-A. 


W. C. HELLER & CO. 


Main Office and Factory Eastern Display Rooms 
700 Wabash Ave. 20 Vesey St. 
MONTPELIER, OHIO NEW YORK CITY 
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STOP HEED 











Replenish 
Your 
Stock 
with 

BOMMER 


BOMMER 


SPRING HINGES 


ARE THEBES 


Your dealer handles them, get 
New Catalog 47, you need it. 





Selling Fence Posts 
in Your Town? 





You can—and profitably, too, providing 
you sell the kind that’s in constant de- 
mand. “Quick-Set”’ Steel Fence Posts not 
only create this demand but are of the 
type that can be sold along with your 
implement line. 


Just as you sell your customers good 
garden tools to replace the old worn ones— 


“QUICK-SET” 
STEEL FENCE POSTS 


can be sold to replace the old, decayed 
wood posts. No trouble to set them. They 
can be driven firmly in place right from 
the wagon, for they “Drive Like A Stake 
and Anchor Like A Rock.” Write today 


for circular and prices. 


BOMMER SPRING HINGE COMPANY BUFF ALO STEEL CO. 
Menufectarer BROOKLYN, N.Y. | ‘A¥ TONAWANDA, N.Y. = “tt? 




















THE BIG 





Magasine Feeder 





— a and Waterer Star Fount 
Over 50 Dealers in 50 Cities Sent in 
ee Stock Orders is to boost your trade with the poultry raiser, 
This is what happened when a small number of whether he has a small backyard flock or a farm. 


circulars were sent out describing the 


SANITARY SINK STRAINER He is an enterprising cash customer who wants 


Pat’d U. 8. Sept. 12, 1922 the best, and “Moe's Line” suits him exactly. 

A FAST SELLING. ITEM th a oouse woman will buy 
—tha e ‘ 

The Titchener Sanitary Strainer is made with a swinging Send for Catalog of 
CONSE ee when eee ee oe one = Sa M 7 C ood P It S li 
unsightly refuse. en swung to the ttom, the serves oe ry 
as a tray which catches all drain when being emptied. Ss ou upp 1es 
ae he gs in two finishes—polished Aluminum and White A Complete Line for Every Poultry Need 


THE SPECIALTY SELLS ON SIGHT 
Wie ee ee caeengee sa8 prince. HOEFT & COMPANY, Inc. 
E. H. TITCHENER & COMPANY 405 N. Ashland Ave. Chicago, Ill. 


Makers of Bathwhite Fixtures 
BINGHAMTON, NEW YORK 
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DIAMOND 
WRENCHES 










Have 


Jaws Like a Cold-Chisel 


BOTH Jaws of the Diamond 
Wrench aré solid, high-grade tool 
steel corréctly hardened and oil- 
drawn like.a cold chisel. 

The whole frame is drop forged 
from the same material. 

In the Diamond Wrench the 
particular mechanic finds a quality 
tool, fully guaranteed by the 
makers. His complete satisfaction 
is assu 

Write tai complete Catalog. 





Manufactured and Guaranteed by 
DIAMOND CALK HORSESHOE 
COMPANY 


DULUTH, MINN., U. S. A. 
Diamond Tool Steel Wrenches Make Fast Friends Fast. 





























REGISTERED TRADE MARK 


POULTRY SUPPLIES 


If Your Jobber Cannot Supply 
You, Write Direct to Us 








———= FOUNT ONL. 
DOUBLE FEEDING TROUGH ‘ PRE AIL a 


Without joints, can be used for two different kinds 
of food at one time—lid will slide or snap on and off. 


Best 25c. and 50c. Retailer 


The Dayton Toy & Specialty Co. 





FISHING TACKLE 


=” RUST 
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Try out the sale of Brush-Nu to your trade with the Attrac- 
tive Counter Display Box at 


$1.50 for 2 Dozen 


Ask your Jobber or Order Direct. 


Get Wise to the Size 
Everybody Buys 


Five Minutes Brush-Nu Retails 10c. 


5 to 10 minutes softens the most obstinately hard 
brushes. 


Each package cleans five 3-in. brushes. 


Absolutely Safe to hands or bristles. A neutral 
powder used in water. Perfected by expert chem- 
ists at Washington, D. C. Sells on Sight from 
attractive display container shown on your counter 
or window. 











Dealers wrote: ‘Surprising how many painters and home 
folks buy several packages, one to use right away and the 
rest for reserve,” 


FRED NEESEMANN & CO. 


Established 1876 
BALTIMORE~MARYLAND 











STOVES 
UTENSILS 
TOOLS 
GUNS 









DESTROYS 












DEALERS :— 


Write for Profitable Sales Proposition 
SUPERIOR LABORATORIES 





1021 East Fifth Street, Dayton, Ohio Dept. 402 Grand Rapids, Mich. 


EEE —_ aa, ~_— 
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A Complete and Pad 
Profitable Line for Bottle. 
*Capper 


You to Carry 


Every home needs one or 
more Everedy products. They 
all sell readily, especially dur- 





any size bottle. 


ing preserving time, as they ee. ot sal oe 
are extensively advertised to nickel plated. meheoss: 
women. handle. Wood or padded 
base. Releasing insert in 
The dealer who recommends throat prevents bottles 
; sticking. Retails for 

them to his customers finds Plain base $1.25. 

this line a most satisfactory Order in original pack- 


age: six in a box. 

*Everedy Jelly Bag 
and Sta 

A quick-selling outfit that 


and profitable one. 
See your jobber about 
stocking Everedy products. 


Or write wus direct. Dealer retails for 75a Extra 
helps with each package. bags 25c. 
Everedy ( No-Get) 
Filter Bag and 
Stand 


Stand made of nickeled, 
flat spring steel. Retails 
50c. Bags 50c., 75c., $1, 
according to size. 


“Old Bud” Bottle 
Capper 


A handy little hand cap- 
per. Retails for 10c. Big 








value. 
The Everedy Co. Everedy Fish Scaler 
] East Street For te i ot _ 
Reodentihs Maryland Retails "Oe. ” — 


Shight increase im prices in Canada and on Pacific Coast 











MILWAUREE BRUSH MFGCO. 





Brushes and Brooms 
WIRE—BRISTLE—FIBRE 


We manufacture them especially for the Hardware 
Trade—all kinds—all sizes—all dependable sellers. 


Send for Catalog and Prices on Milwaukee-Made 
Quality Line that will build permanent trade. 


MILWAUKEE 
Brush Mfg. Co., Milwaukee, Wis. 











ee MILWAUKEE RRUSH MFGCO. 


a 








Make a drive on Mop Wringers 













i __ House Cleaning 
am Means Mop Wringing 


No woman wants to wring 
fa dirty mop by hand. It’s 
am hard work and ruins hands 

fand temper. That’s why 
| when women think of house 
cleaning you should think of 
selling them 


CANT GBLASA 


- MOP WRINGERS 


They’re in the mood to buy— 
because they need them most at. 
, house cleaning time. 
If you have.a White Silent Salesman’ see that. it is 
stocked with White Can’t Splash Wringers and out in front 
where it can be seen. If you haven’t this Sales maker get 
one working for ‘you. The White Display Rack takes only 
24” square floor space.. The most crowded store can find 
‘room for ome. 


Your jobber ‘carries them. Ask the 
salesman who calls on you or write us. 


White Mop Wringer. Co. Fultenville, N.Y. 
























| Dien Lines 
Chalk Line 
Fishing Lines 


















Ashaway Lines are 
standard for length 
and weight. 





Ashaway Line & Twine Mfg. Co. 


ASHAWAY, R. L 


Manufacturers of Braided and Twisted Silk, Linen, Cotten 
and Metal Fishing Lines 
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STAR HACK SAW 


Counter Salesman Display Rack 


Ask your jobber or write 
direct to us for informaties 
en how you can get this 
sales boosting, time saving 
device. Made of metal and 





handsomely decorated im 
colors. 
Clemson Bros., Inc. 


Middletown, New York 





Nails, Spikes, 
Tac 
Perfected shape and 
pointing. True _ to 
length and gauge. 


Galvanized Nails 
Hot Galvanized. 
Zine Coated. 


Steel Fence Posts 
Arrow T-Steel Posts. 
American Line 
Posts. American 
Galvanized Line and 


Barbed Wire 


Ellwood Glidden. 
American Glidden. 
American ial, 
Waukegan. 
Ellwood Junior. 
Baker Perfect. 


Staples 


Fence, pettise 
ol- 


Lath, Hoop. P 


ished and Galvan- 


ized. 


Bale Ties 


Wire 
Every kind _ for 
every purpose. In 
every form of met- 
allurgy. In every 
finish and adapta- 
bility. 


Zinc Insulated 
Fences 
American, Royal, 
Anthony, National, 
Ellwood, U. S. The 
widest advertised 








Durable Galvanized The reliable and old and best known 
End Posts. popular brands. brands in the world. 


. Telephone Wire and Wire Mesh Reinforcement 


American Steel & Wire 
Company 


Chicago—New York 
















































































E CUSHION TIRE 
=:  JADDERS 
MODERNIZE’ 
==: : ¢19 STORE METHODS 
Sa Sh To provide adequate storage facilities for 


— shelf stock—to make it accessible and con 
venient for clerks and stock men to handle with 
absolute safety—to insure quick service for whole- 
sale or retail trade — install one or more 
MYERS NOISELESS CUSHION LADDERS. 


: tread steps, full length hand grips, rubber tires, 
Nm system, firm construction throughout, 
eliminate vibration and noise and produce a ladder 
of ample strength for safety, convenience and : 
‘efficiency One style only—neat of design— 20 
° a 


—any height— ° N 
Ast oniO- 























Cut Tacks—Cut Right 


Hand customers a tack hammer, a small 
board and a package of our “O-B” Brand 
Cut Tacks to “try out.” 


TACKS 


After driving a few they’ll see the “dif- 
ference’ and realize what Needle Points and 
Perfectly Centered Heads on Cut Tacks 
mean, 


if your Jobber doesn’t carry them—write us 


airect. 
BAUR TACK CO. _ Indianapolis, Ind. 











OVER 12 MILLION CARS AND 
TRUCKS REQUIRE SERVICE 


Good wrenches—the right wrenches—are es- 
sential to good service. 


This is where the Walden-Worcester design 
comes in—wrenches that fit the location as well 
as the nut. 


WALDEN-WORCESTER 


Incorporated 
General Offices and Factory 
475 Shrewsbury Street 
Worcester, Mass., U. S. A. 























Deeatied 


UNIVERSAL 


BOX STRAPPING 


CARY MANUFACTURING CO. 
Manhattan Bridge Plaza, Brooklyn, N. Y. 




















UNIVERSAL €ramp 


Adjustable. Two sizes will clamp any hose of any 
diameter. Made from cold rolled steel out of wire. 
No rough edges to cut hose. Put on in less than s 
minute. Everlastingly leak-proof. Order Universal 
Hose Clamps. demark on every clamp and carton. 
Get them from yoyr jobber—or write us. ‘ 


UNIVERSAL INDUSTRIAL CORP. 
Hackensack, N. J. 

















Get The Fighting Spirit 


Your business paper—HARDWARE AGE—brings to you each week 
the latest selling hints. 
mination” are just as essential to business success as is ability. 


Get in the habit of reading your trade paper carefully from cover 
to cover each week; get the fighting spirit it instills and your books 
will show a better balance at the close of 1924. 


We realize that “inspiration” and “deter- 
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C Keeps Brite Metal Brite 
“ ¥ - 


Saturday 
Evening 
Post 


Our schedule of na- 
tional advertising is 
on. The second ad- 
vertisement in the 
Saturday Evening 
Post will appear 
April 26th. You can 
be ready for it if 
you wire today. 





Ever-Brite is a lacquer—not a 
polish—that ends trouble with 
brite metal. Nickel radiators, 
bumpers, hub-caps may be 
washed like the rest of the car. 
Stands the rain, mud, sun, salt 
air, zero or boiling temperature. 
Also for silver, brass, nickel, in 
homes, banks, hotels, theatres, 
stores, yachts, on band instru- 
ments—all brite metal indoors 
or out. Retails at $1.00. Sam- 





Brings Boat Owners 
to Your Store 


We guarantee every can of 
Jeffery’s No. 7 Marine Glue to 
stop all kinds of leaks and 
make any boat perfectly water- 
tight and leakproof. 


Equally adaptable for wood 
boats or steel—from a canoe to 


JEFFERY’S 


Waterproof Marine Glue 


is a big seller wherever boats are used—lakes or sea- 
shore. 

It is Nationally advertised and our famous slogan, 
“Does your boat leak?” has brought responses from all 
parts of the world. 

We furnish dealers and marine supply stores with 
Booklets bearing their name and address that tell all 
about this glue and bring boat owners to your store. We 
refer all inquiries to the nearest dealer. Write for 
discounts. 
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ple can to dealers, 75c postpaid. 


Durable Products Company 


East Liverpool, Ohio 


“QHIO” 


Shoe Lasts and Stands 


L. W. FERDINAND & CO. 


Dept. H 150 Kneeland St. Boston, Mass. 

















ERVIDOR Service will add 
much to your comfort during 
your stay at Cincinnati’s finest 
hotel. It not only obviates much of 
the need for tipping—it also insures 


MADE ABSOLUTELY 
OF GUARANTEED superior service and gives a wel- 
ae oaeeniiedin come sense of privacy. 








~ Hotel 
Sinton 


the hotel of character, 
oe 


CINCINNATI 


Accommodations for 1200 guests 
Every room with bath and servidor 


The lasts are lock bearing. 
last is especially adapted for ladies’ 
pointed-toe shoes. 

Order the “Ohio” and you will have 
the most popular sets on the mar- 
ket. Write for prices. 


The Fate-Root-Heath Co. 
Plymouth, Ohio 


N. Y. Office, 90-92 West Bdw’y—D. N. Winner, Mgr. 
—_—_—_———— 

















Management of Joun L. HorGAN 
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| The Lowell Clothes Line Reel 
Is Selling Big 


We number among our 
active accounts many of the 
Largest Hardware and 
Housefurnishings Job- 
bers. You are losing 
sure sales and profits if you 
don’t feature the Lowell. 
Write for information and 
prices. 























Robertson “Horse Shoe Magnet Hammers” 


4 a high grade line with a good profit to dealers and 
jobbers. Catalogues and discounts on request. 
Silver Medal (Highest Offered) Panama-Pacific Exposition 
ARTHUR R. ROBERTSON, 144 Oliver St., Boston 











Radio & Electrical Supplies 


Harry Alter’ss “POCKET- 
mA BOOK” is a net price, monthly 
ae catalog containing hundreds of 
radio-electric bargains. Sent 
free to dealers only. 
If vou. have a radio or electrical 
department, ask for the late is- 
sue of the “POCKETBOOK” 
and get on our list to receive a 
copy monthly. 
Since all prices in the 
“POCKETBOOK” are net to 
the dealer, use your business 
letterhead when writing for 
quick action. “The sooner you 
write, the sooner you save.’ 


HARRY ALTER & CO. 
Dept. 23 
Ogden & Carroll Pi 





Chicago 








Double Dasher Beaters 
Dover Egg Beaters. 
Taplin Can Openers 


For 30 years the best known and 
most widely used Egg Beaters. 
28 sizes and styles. very egg 
beater requirement can be sup- 
plied from our line. 


THE TAPLIN MFG. CO. ° 
New Britain, Conn. 


New York Office: 














71 W. Broadway 








G. F. Wright Steel & Wire Co. 


Manufacturers of 


SUPERIOR 
Galvanized 


Hardware Cloth 


Wire Clothes Lines—Wire Lathing 
Hex Mesh Poultry Netting 
WORCESTER, MASS. 








The TWO Needles Help Sales 


Individual needles for the control and ejection of 
wy remove all possibility of orifice trouble in 
the new 


TURES PTO H 


brass tank and Lanege 4 valve make it the world’s 
only S-A-F-E b torch Burner baffle provides 
perfect bt emg of all grades of fuel—and a 
400° hotter flame. Turner turnover is et. 
It’s America’s fastest selling blow torch. You’l 
To Ae wg er from your jobber 

bers af ae ‘Also Without 


( T= TORE BELSSWORKS 9 


DISTRICT REPRESENTATIVES: 
San Francisco; Rice-Hitt Co., 623 Larkin St. 
Los Angeles: Rice-Hitt Co., 416 Hibernian Bldg. 
Seattle: Rice-Hitt Co., 1427 L. C. Smith Bldg. 
New York: The Turner. Brass Works, 36 Murray St. 


a cE = 





Seperate Needie Vaive’ 





The World’s Largest 

Baclusive Manufacturers 

of Blow Vorches, Fire 
Pote and Bracers 


ww 


0) { KS 


i TOOLS 















a or lete price li 
ng Dp st, fF 





quvonp-woon co. | 
# Main Office & Works: 7 Hill &. 
Hudson, N. Y. 
NewYork.Boston,Chieago,Pittsburgs | 


NN 
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-  . STANLEY 
Si BOX STRAPPIN 


No. 3000 “Twinrold’—Self-Tightening . 


in coils of 300 feet, is coiled double and has great 
tensile strength. The ribs allow nails to be driven ob 
liquely, taking up the slack and drawing the strap tight. 


THE STANLEY WORKS 
New Britain, Conn. 
New York Chicago = Francisco Los Angeles 
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attle 
Manufacturers of Wrought Hardware 
) and Carpenters’ Tools 
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Field "Six. Sash Pulleys 
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General Utility Dusters 


Auto Size 






Very popular for 
home, office, store 
and garage. 

Made of soft yarn 
twisted in a wire 
frame looped into a 
polished handle. | 
Dealers send for il- 
lustrated catalog 
and discounts. 


with minimum weight. 
No sandy cast surface to 
grind and wear sash cord. 
Finished in baked black gloss. 


WE ALSO MANUFACTURE 


TROST PATENT AUTOMATIC 






TOP SASH OPERATOR 3 


Sizes 

Write for Catalog and Prices : - 10 
° nc 

PULLEYS == Field Hardware Mfg. Co. Tones 


111 E. 31st St., Kansas City, Mo. 





Brown Daisy Mop Co. 
56 Sanford St., Mattapan, Mass. 











Every home needs Never-Leak Patches RUSSELL JENNINGS’ 


Here is an extremely profitable 
hardware item. One dogen in a j IT 
handsome counter display box. Little 
. 80% profit. 
For Repairing ~~ Never-Leak patches beat vulcaniz- 
Ba es a ing; repair tubes, tires, hot water pros 
f bottles, garden hose, rubber boots i = 
= coats, anything made of ele | (CS 


rubber. 
Give our silent salesman standin 
nine and it will net you 100 









rofit. 
he hot cement roads vul- . ‘ 

_¢anize Never-Leak Patch. Creeping of the bit cutter is absolutely pre- 
Quicker and better than : , ° k bl 
vuleanized patches. vented. Precise adjustment is remarkably 
Dvery package sold with money- 
back guarantee! $20.00 for one easy. 


They are made with both SQUARE 


NEVER-LBAK. Ask your bber 














LMAK or write us ditect, Thousands SHANK and PRECISION SHANK. 

of dealers now dle. a 

Never-Leak Patch Co. The Russell Jennings -_Mfg. Co. 
Indianapolis, Ind. CHESTER, CONN. | 











ROCK ISLAND PISTON VISE __. ae 7 
Swivel = Swivel SAFETY _ szieis’ fese“tested ‘ana “tried” by 
. Ime an experience. 

Jaws deem, —_ FUSE Seu at ten eoaes 






which you should find 
one adaptable for your 
work. 








2% to 5” Piston Capacity 

Vises designed to meet the requirements of every service 
for which a VISE is used in wood or metal working. Write 
for complete catalog Vises and Hardware. 


ROCK ISLAND MFG. CO. 
ROCK_ISLAND, ILLINOIS | 








The Ensign-Bickford Co., Simsbury, Conn., U. S. A. 



























HARDWARE AGE 





April 17, 1924 





Osborne High Grade Punches 





os 


A varied 
and Upholsterers’ and Plum 


Remember we have had 94 


Besides Punches Our Lime Includes: 


ed and attractive line for the Hardware Trade. Also: 
bers’ Tools of superior quality. 


The above tools will please your customers as well as our famous Round and Oval Pwaches. 


years of successful manufacturing experience, employ 
skilled workmen and use the finest quality of materials in making our products. _ 


We stand back of every tool we make, Try us. Write for Catalog and Prices. 
Cc. S. OSBORNE & CO., NEWARK, N. J. 
ESTABLISHED 1826 


Leather Workers’, Trimmers’ 


al 














MANUFACTURERS OF 


Ornamental Lawn Fence 
Walk, Drive and Farm Gates 
Rabbish Burners, Trellis 

Flower Burder, Tree Guards 





_ Legccoooree, 
Oe40h y2bRDOADOADAS: |. Vhenennependabanaiianl< 
! a uveitis i senes ase REREEEGE i 
ad (LL SPSP.AP \ NESPS 
rr (ai 





PROMPT SHIPMENT 


WRITE FOR PRICES 


THE H.L. BROWN FENCE AND MFG. CO., Cincinnati, Ohio 


All Picketa Made of No. 9 Heavily Galvanized Wire 







FROM STOCK 

















EE 


nil” 


5 “<7 


~ Meili is 














Wood Rim Sieves 


And Wire Goods of 
All Descriptions 
Write for Catalog 

and Dtsecount 

GEORGE H. JELLIFF & SON 

New Canaan, Conn. 











Stop Leaky Faucets 
Retail 2c each 
U. S. WASHER CO. 


Box 398 
Hartford, Conn. 





Clamps, Washers 











AUTOCRAT 
BUSHING BRONZE 


is made by the makers of the famous 
SYRACUSE BABBITT METALS 
United American Metals Corp’n 

1A Diamond Street, Brooklyn. N. Y. 








Freight Elevators | 
and Dumbwaiters 


Write for 
our catalog 


Energy Elevator Company 
214 New St. Philadeighia, Pe. 





OQ. Lindemann & Co. 


Manufacturers of 


BIRD : 
CAGES ~~” 


Established 1863 
New York 


35-37 Wooster Street 





_ 


one dealer, 81 to 


them to 


Herman 





110 to ONE DEALER 


Over 2800 requests for Hill Clothes Dryer 
information this year. 1106 erred 


were ref 
another. We'll refer 


mh HILL CLOTHES DRYER CO. 
39 CENTRAL ST., Worcester, Mass. 


Distributors | ne eg ne 
Kornahre 
111 Murray St., New York | City 











American Can Company _ 








\ennenieneneneetutiememnmnemeenmrmeneee ne 


SILVER LAKE 


SASH CORD 


NET WEIGHTS FULL LENGTHS 
Silver Lake Co., Newtonville, Mass. 








The “TORREY” 
A Real Man’s Razor 


Send for Catalogue of Full Line 





J. R. Torrey Razor Co., Worcester, Mass. 








E 


L. THOMPSON MFG CO. 


Waltham, Mass. 
Tubular and Bifurcated 


RIVETS — 











Economy 
Hose Attachments 
For connecting hose to smooth 








BALE TIES 


Best Made—Prompt Shipment 


Baur Bale Tie Co. 


INDIANAPOLIS, IND. 














PEERLESS FAUCETS 





faucets. Slips on and off easily. 
Eeonomy Mfg. Co. 
350 Germantown Arve. 
Philadelphia, Pa. 
ae Made of best Maple. with Leather 
Best Block Tin Key. 
Beware of —, Genuine are 
Stamped with Maltese Orose. 
John Sommer Faucet Co., Newark, N. J. 


FOR EVERY PURPOSE 


STANDARD “B29, MiG..S°- 

















ceAren 
a 





TAPS 


Dies, Screw Plates 
WINTER BROS. CO. 

















Wrentham, Mass. 
“They Have a 
Bull Dog-Grip”’ | 


factured b 
U.S. Clothes PG o “Montpelier, Ve 





Sal 
1015 Union Beat “blag? Pittsburgh, Pa. 











Williams Co. 
Sole Importers 
Boston, Mass. 











AXES SCYTHES 


cna: ikon” 


RIXFORD MFc. 


East ol Vt. 








If it’s the best tool you can sell 
for working stone, it’s ours. 


TROW & HOLDEN CO. 


Barre Vermont 








EYELET TOOL CO. ” 


Manufactu of Punches dnd Sets (Hand 
_— and "Foot Power) for Leather, Cloth and 
time and sizes made to order. and Se hate. 
Booklets free. Established 1858. 

190 Dorchester Ave., Boston, Mass. 
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SS SS OS STE—OEDOEEEoooSOee DEALERS WANTED EVERYWHERE 
Iron Fence, Gates 
SON CORTE AGE: aKS) Lawn Vases 
— i Settees 
>. 


o nal ak an Cone. COT : T | i i } ' ~ General Iron 

BRAIDED CORDAGE {M599 LINES, SMALL LINES ‘i ii i | snd. Wire Work 
mo WIRE FENCE 

Ask for Catalog 


AND COVTONTWINES (7250 ETC xwawana 
ena — 4) || THE STEWART IRON WORKS CO., Inc.,225 Stewart Block, Cincinnati, O. 


BROWN & SHARPE 


STRATION "a 
MACHINISTS’ TOOLS 


H A N D L E s The first choice ot skilled mechanics for three generations 


WE PROTECT THE DEALER. 


Fer Smell Tools, Utensils, Blectricel Geeds, Bee. S ‘a aia 
STRATTON MEG. CO., Stratton, Maine |B “Tati. Lee 























Pe eastll CHAIN-LINK 



















































Tc osianeemmenaninaietemenaeinal -—-_ 
a A ee tee 




































BOLT 


“VICTOR” CLIPPER 





WRENCHES 


You ,and your workmen will 
like ‘em. 
Have you our catalog? Send for Catalog 


J. H. WILLIAMS & CO. ROBERTS MFG. CO., Somerville Station, BOSTON, MASS. 


TAPS and DIES 


PE SISTERED The Famous agama Quality”’ 
Precise Unif Durable 


\y/ J.M. Carpenter Tann and Die Company 





1000 Sizes 
40 Styles 






























Nideat Tap and Die Makers in America 
Pawtucket Rhode Island 


Expansive Bits of All Kinds 
The Conn Valley Mfg. Co., Centerbrook, Conn., U. S. A. 


OO 














Welding Compound is best by every 
test. Makes welding of any steel as SCREW LEN OX DRIVERS 


easy as Iron. Stock it and increase pore __... z 
your sales. Design Forged 


Made only by 
ANTI-BoRAX COMPOUND Co. Fort Wayne, Ind. American Saw & Mfg. Co.. Springfield, Mass., U. S. A. 


CALDWELL SASHBALANCES | |B ROO.KS 


Bright Iron and Brass Wire 





















. Thirty-five pate Ae eee is assurance Goods. Special Wire Goods 
N on G. CO. made to order. 
LDWELL MI M. S. BROOKS & SONS 
9 Jones Street reenanenncention CHESTER, CONN. - 











——_ 
Mr. Retailer: Insist that your jobber suppl 


THE FOWLER & UNION Sa S somerete ee 8 R SMITH PRUNING 
HORSE NAIL CO. 


HORSE SHOE NAILS 
OF HIGHEST GRADE 


Plant at 
SEYMOUR SMITH & SON, INC., Oakville, Conn., U.S. A. 


1000 MILITARY RD., BUFFALO, N. ¥. Sales Agents John H. Graham & Co., 113 Chambers St., New York 


SATELLITE | | STANDARD SINCE 1865 


For ae years Priest’s Clippers 


Backed by 50 
_@gyears’ satisfac- 
tory service. 




















have given universal satisfac- 

Incandescent Lamps have given universal satisfac. 

A guaranteed Tipless Line of quality Tung- Barbers and Horsemen. We 

sten, Nitrogen, Mill Type and Ball Lamps make both kinds. 

that gives absolute satisfaction. H 
American Shearer Mfg. Company 


BEDFORD LAMP WORKS, INC. 


22 Hudson Street, New York City Nashua, N. H. 
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HARDWARE 


AGE 








Use the “Opportunity Section” to reach Hardware 
Manufacturers, Manufacturers’ Agents, Jobbers, Job- 
bers’ Salesmen, Retailers and Retail Salesmen. 


Each 


April 17, 1924 





Set Solid, Minimum 50 words............... evecden eed wen $38.00 
I, .06 


AED SI, WI sg on si vc rhc cc cdacécuiccebbrc 4.u0 
I, Ae ae ae ee U8 
5 ee ine edit an abe ob ocse ose o th beats iw choke ces 5.00 
ee - AR Enc o-6 os ee us cheeses ceourbceevieet es 4.00 


4 insertions, 10% off; 8 insertions, 15% off 
Remittance Must Accompany Order 


50% off the above rates for Positions Wanted Advertisements 





Allow seven words for Keyed Box Number Address. 





| Business Opportunities 
A breadcasting of offers in hardware 


stores, properties, second hand equipment 
and general opportunities. 


ARTICLE TO MANUFACTURE—I V 
A FACTORY AND FINANCIAL BACKING. 
AM ING FOR MERITORIOUS AR- 




















FOR SIMILAR PURPOSE. 
W. C. RASTETTER, FT. WAYNE, INDIANA. 


MANUFACT URERS ATTENTION! 

A progressive manufacturing concern is seeking 
products in small hardware and small hardware 
specialties to manufacture. ncerns equipped 
with patterns and having a line which possesses 
possibilities can make an excellent deal with us. 
All a will be held strictly in con- 
fidence. f you are interested correspond at 
once, as we are prepared for immediate action. 
— Box G-99, care Harpware Ace, New 

ork. 








FOR SALE—5000 NUMBER 2 NEW MOLD. 
INGTON. SALVAGE: Goo es tem ASH: 
‘ 7 

N. W., WASHINGTON, D. C 





HAVE 


Business Opportunities 
A broadeasting of offers in hardware 


stores, properties, second hand equipment 
and general opportunities. 





Business Services 





PROFESSION 
and legal advice. Specials. 





in patents 











Builders Hardware School 


Teaching by Correspondence. 
Blue Print Reading. Specifica- 
tions. Builders’ Hardware. 
Salesmanship. Advertising. 


Builders Hardware School 


ADDRESS BOX G-109 


care HARDWARE AGE, New York. 














FOR SALE—A clean up-to-date hardware 
store in a manufacturing city of 85,000 popula- 
tion near New York City. Stock and fixtures 
about $12,000, very good lease, good reasons for 
selling. Address Box G-104, care HARDWARE 
Ace, New York. 





FOR SALE—Western New York General 
Hardware location, well equipped ures new. 
unicipal water and sewerage systems just com- 
pleted in this town. An exceptional opportuni 
or one or two men to engage in General Retail 
Hardware and Heating and Plumbing Business. 
Stock and Fixtures will invoice $5,000.00. (et 
im just in time for 1924 Spring business. Other 
business takes entire time of owner. Adé@ress 
Box G-82, care Harpware Ace, New York. 


FOR SALE—HARDWARE STOCK AND 
BUILDING LOCATED IN INDIANA FARM- 
ING COMMUNITY NINETY 

N, UP-TO-DATE, 


CHICAGO. . STOCK CLEAN, 

INVOICES ABOUT $12,000 WITH IX- 
[TWO-STORY BRICK, 
CENTRE OF TO 











TURES. BUILDING 
WELL LOCATED TOWN. 
BUSINESS ESTABLISHED OVER FIFTY 
YEARS ESENT OWNERS RETIRING. 


_ on 
ADDRESS BOX G-87, CARE HARD 
AGE, NEW YORK. ae se oe. 





Business Services 





ADVERTISING——services in catalogs, 
beoklets, printing, copy writing, letter 
writing, direct mail equipment, advertising 
counsel and agency 








Irresistible—Convincing 


SALES LETTERS 


$5.00 each, series three $12.50 


Broad experience has taught us the points that 
sell. Outline your proposition fully. Also render 
complete advertising service. 


LEBRECHT, WACO, TEXAS 








FOR SALE—Hardware 
town in Southwestern Ohio, near Cincinnati. 
Full stock general hardware, inventory about 
$12,000. Business established twenty-five years, 
and doing $40,000 yearly. Real estate includes 
three buildings. and property can be bought as 
a whole or will sell stock separately. Address 
Box, Harpware Ace, 904 First National Bank 
Bidg., Cincinnati, Ohio. 


FOR SALE in fast growing Southern Cali- 
fornia citv. clean stock of general hardware, 
Sherwin-Williams Paints, Pennsylvania Lawn- 
mowers, Last year’s business showed 10% net 
profit. Will sell at invoice, about $20,000.00 
Good reasons for selling. Address Box G-105. 
care HarpWARE Ace, New York. 


| FOR _SALE—HARDWARE_ STORE IN 
_BURKBURNETT, TEXAS, A GROWING CITY 
OF 10,000 IN THE HEART OF THE TEXAS 
OIL FIELDS. ESTABLISHED BUSINESS OF 
10 YEARS. WILL INVOICE $40,000, SHELF 
HARDWARE, CLEAN NEW STOCK. ON M. 
K. & T. RAILROAD. PARTICULARS. AD. 
rare P. O. BOX 413, WICHITA FALLS, 


store, in thriving 











ONE COMPLETE SET USED TINNE 
TOOLS FOR SALE CHEAP. THE NAPOI 
EON HARDWARE CO., NAPOLEON, OHIO. 


TO BUY—Wanted to buy hardware business 
in Western Ohio or Eastern Indiana. Must be 
. Stock of about $10,0 to $20,000. Cash 
eal. Full descriptien and particulars in first 
letter. 
New York. 





Address Box G-76, care Hampwanz Acz, 











* 


FINANCIAL——services in financing, in- 
corporating, local effice addresses, loans, 
collections. 








DO YOU NEED CASH? 


Rebuy job lots of hardware and tools. 
Write full description and prices. 


L. SAPHIER 
84 Walker St., New York, N. Y. 














INCORPORATIONS — Charters — Delaware 
charters are best, quickest, cheapest and most 
liberal. Nothing need be paid in. 
and hold meetings anywhere. Free forms. 
All business should be transacted by the modern 
way of corporations instead of incurring personal 
liability. Colonial Charters Company, Wilming- 
ton, Delaware. 








RALPH COEN—HARDWARE AUCTION- 
EER—At our weekly trade sales we dispose of 
any and all surplus stocks, liquidation stocks, etc. 
Through us you turn such stocks into immediate 

ASH. The . Market is the quickest 
in the world. The R-C 
New York, Ex- 


“turn over’ market 
OUTLET, 303 Fourth Ave., 


ecutive Offices. 


If you offer professional assistance get into this 
section with your notice. Start it growing. 


Help Wanted 
Retail 


WANTED—An experienced hardware clerk. 
Please furnish references and state salary de 
sired. Apply to George Bright Hardware Com- 
pany, 109 South Centre Street, Pottsville, Pa. 














W'‘ANTED—EXPERIENCED HARDWARE 
CLERK. GOOD REFERENCES. STATE 
SALARY. ADDRESS BOX _ G-107, E 
HARDWARE AGE, NEW YORK. 


Manufacturing 














WANTED | 


Young Man to train for 
Salesman. Hard work, 
small pay at start. Good 
opportunity. Give experi- 
ence and references. 


- = ~ 
~ ~2= (4 a= Se 2a* a a 


Fayette R. Plumb, Inc. 
PHILADELPHIA, PA. 





: -— ~ 
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Investments in men are important. They are 
good, bad - go men Rf re se sound 
training. y not learn what men o 8 
are avaiiable for you? It is —_ while and the 

© uctive way is roug 
Aca Gevertunity Exchange “Want” Ads. Use 
them regularly. Know the fields available man- 
power. un ads secking men of ability here as 
a regular policy. 


WANTED: Gas Range Salesman—Experienced 
Salesman who knows Dealer and ag 
Store Trade in New York State and New Eng- 
land and is capable of handling big business is 
wanted by an Eastern Manufacturer of a com- 
plete line of Standard Gas Ranges and Appli- 
ances. This line is established in this territory. 
Give full particulars and reference in first letter. 
= Box G-97, care Harpware Acz, New 

ork. 


Sales Accounts Wanted 











AN EXPERIENCED Hardware Salesman 
would like to hear from manufacturers of Hard- 
ware, Tools, Cutlery, who are seeking represen- 
tation in the Southern States to the Hardware 
Jobbing and large retailers. Well acquainted 
with the trade. Correspondence invited. d- 
dress Box G-98, care Harpware Ace, New York. 











HARDWARE AGE 
“DEPENDABLE WANT ADS” 
Let Us Help You Word 
Your “Want.” 














Classi 











HARDWARE 








Use the “Opportunity Section” to reach Hardware 
Manufacturers, Manufacturers’ Agents, Jobbers, Job- 
bers’ Salesmen, Retailers and Retail Salesmen. 


q 


Op 





1 inch ‘‘Box 





Page 2 


Allow seven words for Keyed Box Number Address. 


Set Solid, Minimum 50 words 
Each additional 


4 insertions, 10% 


NE a ter a eh ok eae 
All Capitals, Minimum 50 words................. 
Each additional word 


eee eveseesc eCeaeweseoe Ceeeeoaoeoetetseeee O'S 6 
@eeeeeoeeeeeesetrtrevee*tteeoeeeeeveveeeeeeneeeeneevneeeeene 
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of; 8 insertions, 15%: off 
Remittance Must Accompany Order 
50% off the above rates for Positions Wanted Advertisements 
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Sales Accounts Wanted 





MANUFACTURERS’ REPRESENTA- 
TIVE WANTS NEW LINE 


In New England, N. Y., N. J. and Pa. Well 
acquainted wholesale hardware and automotive 
houses. Strictly commission, pay own expenses, 
no drawing account, but must be staple merchan- 
dise. Can Warehouse and make drop shipments 
from N. Y. Address in fullest confidence. Box 
G-101, care HARDWARE AGB, New York City. 














EXPERIENCED salesman, 40 years’ old, 
desires to represent responsible manufacturer on 
commission basis for northern Ohio. Must have 
protected sales rights. Headquarters Cleveland, 
Ohio. Satisfactory references. Address Box 
G-106, care HiarpWARE AGE. 


THE UNDERSIGNED, having long experi- 
ence as manufacturers’ Sales Agent in ew 
York and vicinity, and familiarity with all of- 
fice work, desires the aogay 9 of Branch Office 
Sales Manager or Sales Agent, for manufac- 
turers of hardware or kindred lines in any ter- 
ritory. William H. Littell, 127 Duane St., 
New York City. 








Sales Representatives Wanted 





Men of experience and ability in selling 
the hardware field know and follow this 
section. 


A SPECIALTY carrying 20% commission on 
sales to jobbers and 40% retailers is available to 
galesmen. This product is infprovement on 
present fast sellers of its kind and superior to 
them in every way. Display card assures sale 
and resale. en wanted all over the United 
States to carry this profit-maker to jobbers and 
retailers. Address Box G-90, care HarpWarRE 
Ace, New York. 


ALL SECTIONS U. S. WANTED—Salesmen 
to handle patented garden implement for retail 
trade. Liberal Commissions. State experience, 
age, territory now covered, etc. Address Box 156, 
care HARDWARE Ace, 1420 Widener Bldg., Phila- 
delphia, Pa. 


SALESMEN—Acquainted with hardware and 
housefurnishing Trades can add substantially to 
income by carrying as sideline new patent 
Elastic Washboard—a boon to the housewife. 
Has a remarkable sales record. A real oppor- 
tunity for live aggressive salesmen. Good com- 
missions. Write Box G-103, care HarpWArRE 
AcE, New York. 














Sales Representatives Wanted 





Men of experience and ability in selling 
the hardware field know and follow this 
section. 








SALESMEN WANTED 
Manufacturer of TIRE OCOVDPRS—SEAT 
COVERS—TOP COVERS—wants salesmen 
who will call on the retail trade. 

LIBERAL COMMISSION 
State experience and territory wanted; can 
be handled as side line. 

ADDRESS BOX G-108 
care HARDWARB AGR, New York. 














CENTRAL AND SOUTHERN—Experienced 
salesman selling builders hardware to handle non- 
conflicting line, consisting of Floor Hinges, 
Screen, Butt and Lavatory Hinges, Door Guards 
and Window Locks in Central and Southern 
States. In reply state age, references and lines 
now handled, territory covered and how often, 

iving full information first letter. Address Box 

-77, care Hiarpware Ace, New York. 


EXCLUSIVE representatives oor salesmen 
desiring excellent side line wanted to sell to 
hardware, paint and glass trade, a fixture that 
will supplant entirely old style glass board. 
Liberal Commissions and protected territories to 
the right men. eyers Co., State-Lake 
Building, Chicago, Il. 








REPRESENTATIVES WANTED — Wanted 
independent manufacturer’s representatives now 
covering hardware and paint trade, jobbers and 
retailers, for the metropolitan districts of Boston, 
Mass. ; Chica o, St. Louis, San Francisco, Cleve- 
land and Indianapolis. Only state present lines 
carried and manufacturers. represented. e 
item’ is Five Minute Brush-Nu, retailing 10¢ 
(formerly sold 60¢ and 35¢). This article is 
the best improved rapid action brush cleaner 
marketed today by the most responsible manu- 
facturer in this line in the country. Fred Neese- 
mann & Co., 618 Hanover St., Baltimore, Md. 











SALESMEN calling on the retail hardware, 
department and kindred stores to carry as a 
side line or otherwise, a hardware specialty which 
is meeting with great success. Answer stating 
territory covered. Address Box G-102, care 
HarpwareE Ace, New York. 








SALESMIEN desiring excellent side line for 
hardware trade, secure our proposition of popular 
line of 5-25¢ Faucet-Fit Water Filters. Give par- 
ticulars, age, experience, lines now sold and 
territory covered. Faucet-Fit Filter Mfg.: Co., 
Malden, Mass. 





i 


ws 
4 
2 
* +3 
; {\ 
4 ; . 
IP ¢ 
' - 
; ; : 
| 
7 ‘ 
i» Said ss 


10 





columns. 


that went direct to signature 
Send in your proposition 
right along on the coupon below 
to “Want Ad Dept.” for prompt 
service at lowest rates. 
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REPLIES 


remailed through this depart- 
ment to advertisers using box 
number advertisements in these 


Think of the 


OTHERS 


rates above.) 





is the 
total 
number 
for this 
year to 
date of 
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Fill This In 


Classified Advertising, Hardware Age, 239 W. 39th St., N. Y. C. 


Here is a “want” that the hardware field can satisfy for me. I am sending it to you to be run under the 


heading 





8 times; 
more than 8 insertions). 
inches. 


4 times; 


Set this up 
(See rates at head of Classified Opportunities page). 


times; 
solid; 


in the next available issue. 


in box display of 


Please run this ad for 
(10% discount for 4 consecutive insertions; 15% for 8 or 
all in capitals; 


PIN YOUR “WANT” TO THIS COUPON AND USE “THE MODERN WAY TO 
MAKE IT PAY”—CLASSIFIED ADVERTISING. 


The important thing is that the action for results which does you good is the action you take to-day—at once. 











a 
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THE ADVERTISERS’ INDEX is published as « convenience and not as & part of the advertising contract. Every care will be taken to index correctly. 
No allowance will be meade for errors or failure te insert. 
A F Q 
Ace Hardware Mfg. Corp. ............0+:: 94 Pate-iesb-TlenGh Ge. cc dccccspocsccevessus 119 ee Ne Ga na ob ov bees cc cccccccs 111 
GS Fee Te OScedcevessovecds eveedugeee 99 Destine @ Ge. Fa We ccccveddsssscssees 119 
Rae @ Gis GH oc ciccccccocecvccseceques 120 Ferry Cap & Set Screw Co. ...........--6- 105 R 
American Can Co. ......c0cecccccess woul WaeBS. Bibra. BEG. Ceo oo cocsccecescccceces 121 
American Chain Co. ......ccccccccccecs -.. 4 Florence Stove Co. .......... Kou ét ob iraae 95 Richards-Wilcox Mfg. Co. ......... besees 91 
American Saw & Mfg. Co. ..........6+.-- 123 Fowler & Union Horsenail Co. ........... 123 Rixford Mfg. Co. ........ Se ee aN 122 
American Screw Co. .........ee00. cénode Ben Gow BE. Berta vs a ic eveeeesccee6e0000% 32 Roberts Mfg. Ce. ...cccccccce nesédecemeuae 
American Shearer Mfg. Co. .............. 123 Robertson, ge rr ecccececs 120 
American Sheet & Tin Plate Co. ......... 17 G Robertson Steel & Iron Co., W. F. .......122 
American Steel & Wire Co. .............. 118 Rock Island Mfg. Co. .......... pebkawenti 121 
American Wire Fabrics Corp. ......... 40, 114 Gellman Wrench Co. ...........-.+-+++++- 161 Rome Brass & Copper Co. ....... pesteovul 
Anti-Borax Compound Co. ..............- 123 Gifford-Wood Co. ...........--+seeeeeeeees 120 NP Es GE Svicwies ose i ce peveviecceee 47 
Gemeoeny GRD. Ga. sind idsnns ci cknnccees 110 Greenfield Tap & Die Corp. .............-- 11 Rubber Association of America.......... ee 
Ashaway Line & Twine Mfg. Co. ........ 117. CE, a cedecporrcreccvcscveneen 106 
ates @ Gan GT GQ cocewesdh cavcseeseess 5 H Ss 
B Hartford Rubber Wks. .............+.+5++ 104 Samson Cordage Wks. ............++..++. 123 
Most: & Siiiteen* Bile. Go. i... <.....0s- 28 eR is or on dbbn bes sa6b ewan 15 
Babcock Co., The W. W. .......+..++.00: A SOS ee 114 | Sherman Mfg. Co., H. B. ................. 111 
Barnes Mfg. Es ascvgeeenncegsaebusncceun 114 Hill Clethes Dryer ae a Ica setlon ela apt 122 Silver I ie ii el Dn a tied dnt alee gle aoa 122 
SP Ge Tae Wb ~-cccecde dbwetuscdecscews 122 EN SRE ag a ae ae 115 Simonds Saw & Steel Co. ............05. 19-20 
ey Wee GM. cuscdivnsn caktcbbectsbsecun 118 ST ae ee, ere TRS Dp 120 ED 6 écuddebeeeéene es eeusde — Te 
Bedford Lamp Wes 0063 Cebeloceeseenmuen 123 SS ee allah 97 Smith & Son, Inc., Seymour eeoeecensessee . 123 
Reais @ Gad Qhs kc cccsscccntbuségsemeael 110 Snap-On Wrench Co. ............eeeeeeees 127 
Berry Brothers, Ime. .........cccscccscceses 35 I Sommer Faucet Company, John...... oeee 022 
Bohannan, Inc., Wilson ................-. 113 Standard Crayon Mfg. Co. ..........0.005 122 
Bommer Spring Hinge Co. ............... 115 Independent Lock Co. ..........6.-5-5+5+: 114 Stanley Works ......... setembeesedvodtuel 121 
Boston Woven Hose & Rubber Co. ........ 93 Starrett Company, L. 8S. .........ceceees - 50 
Brooks & Sons, M. S. ...............0000: 123 J Stewart Iron Wks. Co. ............. > oie 
Brown & Sharpe Mfg. Co. .............-. 123 i eT ee 122 Dn Mi o cccéecetstendenecesnece 123 
ee TR GD GR. cwccvesécceveccncsesd 121 Jennings Mfg. Ce.. Russell ........... 421 Superior Laboratories .........ccccccscece 116 
Brown Fence & Mfg. Co., H. L. .......... 122 
PE Sb cvcccdutcsmntienwten<ccéwel 116 K 
ee GOD Gs wocevccdacbsedseesechunel 115 T 
ee GP SE GE, 26 cceweduidcveuies 122 ee en Go ek dnc sndexdbeded 112 i MM tal rs 128 
L . Thomson Mfg. Co., Judson L. ............122 
= a ee eer err 115 
is in cabal cwewnes of 112 Torrey Razor Co., J. Re 2.2... eee eeeees . 122 
Caldwell Mfg. Co. ......---0-0-+00+0++e: Gi i? ere 122 | Trimont Mfg. Co. ............00-0eeeeeeee 102 
Carpenter Tap & Die Co., J. M. .......... on EERE aa 113 | Trow & Holden Co. .............. jovecoee 
aged Mfg. Co. ....--000eeeeerone 67 Pea 118 i I Yo ns cts oeeseeeeees 31 Tubular Rivet & Stud Co. ..... b howdasdeul 100 
Chain Products Co. ..............-..+.+4. 103 in 7 tecicnenntuaes edie 36 Deer TD WR. oc ccdcccctevevecet> ces 120 
Chicage Gelder Co. ..........+.20+00++000 823 | sedlowMayler Wire Co. .......0..0.0000: 107 
SE TNMs TID. oc ewivcccccccééctewscece 118 
Coes Wremch Co. 20... .cccccccccccccccces 4 M U 
Coldwell Lawn Mower Co. ................ 43 
Columbia Metal Products Co. ............. 41 ee 89 United American Metals Corp. .......-..-. 122 
CD. GO, vk sien e HRW cb céKS 39 MS Si unvew swan eueeeneeee 29 U.. 8. Clothes Pin Co. .........+.-. oeveeeeL22 
Con-Ferro Paint & Varnish Co. ........... 34 Martin Varnish Co. ..........0.eeeeeeeees 24 U. 8. Electrical Tool Co. .............+- - 100 
Connecticut Valley Mfg. Co. ............. 123 Mayhew Steel Products, Inc. ............. ‘101 U. 8. Expansion Bolt Co. .......... veoeee eld 
Consolidated Electric Lamp Co. ........... 109 a RS Bi ines vin di t0s ih aicteacee 46 U. 8S. Washer Co. ..........+-eeerereeeres 122 
CRE GN... 0.0 oc wxnssdedcctccccnsvecss 12 Milwaukee Brush Mfg. Co. ............... 117 Universal Industrial Corp. ........ seeecee 118 
Continental Wood Screw Co. ............. 110 Milwaukee Motor Products, Inc. .......... 44 
Corbin Screw Corp. .............+.++2++5: 102 Moore & Company, Benjamin............. 27 Vv 
RE GE GS. Sncvdasbeceseecéuseauel 108 Murphy Varnish Co, ..........0eeseeeeees 26 
Myers & Brother Co., F. E. ......... 103, 118 ES eee 25 
D N Volivathh COUBORG 2c ccccscccccevesceccccs 42 
Dayton Toy & Specialty Co. .............. 116 
Dasey Churn & Mfg. Co. ............... 37-38 NSS Pts pe eee 99 Ww 
Deming Co., Tho .........5....000..cs0e: nog | . atbemal, Heed Co. «2.05200 senses oeer ones 23 | Walden-Worcester, Inc.............. —s 
Diamond Calk & Horseshoe Co. .......... 116 National Mfg. Ses. th ies veh ded de bs ee ope 52 Walworth Mfg. | SES EE OE OS pee 7 
Diener Mfg. Co., Geo. W. ................ OR Roney or ~gaainbbattecsetse 121 | Westinghouse Elec. & Mfg. Co. ........... 45 
Didi ME TNE OR es. Foie ccdusidedsGclsitee 1g | Nicholson File Co. ...............+-+-.-+. 8 | Wetherill & Co., Geo. D. ..............-+4+ 21 
Te 112 North Wayne Tool Co. .............--+.-. 1 White Mop Wringer Co. ..........+-..-++: 117 
Disston & Sons, Henry ................... 2 Whiting-Adams Co. ......... fbatanpinkiedue 112 
Durable Products Co. ........... 1 aS 119 0 Whitney Co., Vincent..............-+6.. .. 97 
ESS SN SES EE Oe ee Ee 122 Cn, cee ebe bane ebeee ceeeanes 14 
E Wickwire Spencer Steel Corp. ......... 40, 114 
p Wines B Coin Ji Te ccc ccccvccsvcsscoes 123 
magie-Pieher Gaed Ce. .............0.-00 33 rr rr TL kes neees ads coteaas 122 
ek ee ae Pees eS eae ee 122 Peabody & Co., H. W. ................... 1 Se TE SRE © Oa 5 aie a pes ee 104 
EN PES Sicce se einnecduiewcss deenea 113 Peck, Stow & Wilcox Co. ................ 9 nae i Mla i, snack sewed 64 vee 60008 128 
Mmmersom Milec. Mfg. Co. .............--00- 109 Peerless Level & Tool Co. ................ 105 Wright Steel & Wire Co., G. F. .......... 120 
I i 122 i amb esanee 16 
i en Th... cask n te cdeewenede 121 Pratt & Lambert, Ime. .............-; Ter Y 
i Ce Te nc udeccd vento veeee ve’ 117 I MOU, oo 5 6.0.0.0u ss oan ctesens 110 
CL. shworcnusesconnebunguebsne 122 rr rn oo. os a tbaeeeie 3 Yale & Towne Mfg. Co. .................. 13 
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Have Socket Wrenches Got You Buffaloed? 


Sa N Are you passing up profits because you think there’s 
Snap-on a trick to handling socket wrenches that you don't 
know? If you are, you'll be glad to know that 
there’s no trick to selling Snap-Ons. You don’t 
need to know a thing about them or about cars. 
Our “What Car Do You Drive?” book tells you 
instantly what Snap-On combination to select from 
the compact stock in our special Dealers’ cabinet 
to do any of thousands of jobs on 51 standard 
makes of cars. The trick is ‘gone from socket 
wrench merchandising,—write today for the rest 
of the story. 





Snap-on Snap-on 


Socket Wrenches Socket Wrenches 





DISTRIBUTING 
BRANCHES: 


DISTRIBUTING 
BRANCHES: 





nap-on 








Chicago, 1919 Michigan 
Ave. 
Philadelphia, 1511 Fair- 


mont’ Ave. 
Pittsburgh, 7232 Kelly St. 
— City, 1933 McGee 


4 

St. Louis, 2609 Washing- 
ton Ave. 

— 111 S. Tenth 
t. 

“eae 519 W. Broad 


t. 
Denver, 1515 Larimer St. 


INTERCHANGEABLE 


Socket Wrenches 
MOTOR TOOL SPECIALTY COMPANY 


14 E. Jackson Blvd., Chicago 


Snap-On Wrench Company, Mfrs. 


Milwaukee, Wisconsin 


New York, 1776 Broadway. 


Los Angeles, 1341 S. Hope 
St. 


San Francisco, 280 Golden- 
gate Ave. , 
Portland, Ore., 106 13th St. 
Indianapolis, 631 N. Iili- 
nois St. 
Atlanta, 227 Spring St. 
Dallas, 312 S. Ervay St. 
Seattle, 910 E. Pike St. 
Detroit, 4849 John R., St. 
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The 188 
B 


An Actual a Test / 


You SellMore <=. 


Brushes 










LICK! The eye of the 

passing buyer simply 
cannot resist turning to 
look at the “188-lb. 
Wooster Boy” displayed in 
your window. 


It’s well worth your while 
to get your share of the 
good paint and_ varnish 
brush business. 


To get it is simple. Just 

let brush users know that you have good 
brushes. The “188-lb. Boy” will help your 
sales force and Wooster Brushes will do the 
rest. Wooster Brushes sell readily; make 
friends for your store; build a steady business 
and give you a generous profit. 

Your wholesaler will supply you with Wooster 
Brushes. Send the coupon for display material 


THE WoosTER Brusy.Co. 


BeverBroshes WOOSTE 
















i OOO OO COW DOI 
The Wooster Brush Company, Wooster, Ohio 







Please send us life size window and store cutout illustrated above. 


ee a ee we eee ee ret ee Pee » erie 
er ree ee ere eT te tT kT ee eecccece 
Eee S 606s ag GU debhibes 680 600d0n eee OuHs State .ccccvccccesceossceseseses . 

We buy Brushes from........cceccsscccscccccccecesessseesecves ccccovcesse 


Rf eel ee ee 





